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News  computers 
knocked  out  by 
NYC  power  outage 

Food  marketer 
wants  newsier 
food  sections 


And  now  a  few  words  from  a  competitor. 


Ad  bureau 
unveiis  new 
saies  pians 


bring  the  company’s  holdings  to  73 
newspapers,  located  from  New  York  to  Hawaii, 
and  beyond,  to  Guam. 

“It  is  a  group  noted  in  the  newspaper  trade 
both  for  good  management  and  good 
journalism  ...  a  giant  in  the  newspaper  field, 
but  a  giant  that  practices  local  autonomy  for  its 
editors  and  publishers.” 

Gannett  thanks  the  opposition  for  those  words 
of  welcome.  We  are  pleased  to  be  part  of  the 
Louisiana  newspaper  scene  at  Shreveport  as 
well  as  at  Monroe. 

And  we  look  forward  to  offering  new  resources 
that  can  help  make  newspaper  life  even  more 
exciting  and  more  competitive  for  news  people 
and  news  readers  alike. 

But  how,  or  whether,  those  resources  are  used 
in  Shreveport  still  remains  the  decision  of  the 
same  local  executives  who  have  made  those 
decisions  in  the  past. 

The  Shreveport  times  still  is  The  SHREVEPORT 
Times  and  so  it  shall  continue  to  be. 


"Welcome,  Gannett.” 

That  editorial  page  head  appeared  in  the 
Shreveport,  La.,  Journal  on  June  16,  the  day  its 
afternoon  competitor.  The  Shreveport  Times, 
became  a  member  of  the  Gannett  Group. 

The  two  newspapers  share  the  same  building 
and  the  marketing,  business  and  production 
operations  of  their  joint  agency.  But  the  two 
newspapers  have  always  been  separately 
owned  and  the  two  news  staffs  have  always 
been  keen  competitors. 

“This  new  competition  which  begins  today 
will  be  sharp,"  The  Journal  said  in  its 
welcoming  editorial.  “We  are  confident  it  will  be 
conducted  on  a  high  plane.  We  welcome 
Gannett  as  a  business  partner  and  as  a  news 
competitor ...” 

What  else  did  our  new  neighbor  in  Louisiana 
have  to  say  about  us? 

“The  Gannett  Co.  is  the  largest  newspaper 
group  in  America.  These  latest  acquisitions 


Gannett 


newspapers  sell  best 
In  Vaeatlsnland,  U.S.II. 


In  summer,  New  England  shows  her  wares, 
and  vacationers  from  everywhere  buy  and  buy 

Sunny  beaches,  cool  lakes,  historic  towns  and  villages — peace  and 
quiet,  sports  and  excitement,  places  to  go  and  things  to  do — New 
England  offers  something  for  everyone  when  it  comes  to  vacations. 
That’s  why  summer  is  the  busiest  time  for  thousands  who  make  their 
living  from  one  of  New  England's  biggest  industries,  tourism.  In  many  a 
popular  vacation  spot,  residents  work  day  and  night  all  summer  long, 
just  keeping  visitors  fed,  lodged,  amused  and  mobile. 

New  England’s  hard-working  hosts  are  the  people  who  spend  $186* 
more  per  household  on  food,  and  $599  more  in  retail  stores  than  the 
national  average.  They  read  more  newspapers,  too.  New  England 
household  coverage  exceeds  the  U.S.  average  by  far.  It  pays  to  sell  the 
people  who  sell  vacationers,  and  newspapers  do  it  best. 


*1977  E&P  Market  Guide  Est. 


Advertising  gets  results  in  these  leading  New  England  newspapers 


MAINE 

Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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Isift  there  some  way  to 
cmiqMue  life  insurance  costs 
without  confuskm? 


We  wrote  the  bocAon  it. 

The  Life  Insurance  Business  beiieves  in  a  weii- 
informed  consumer.  And  that  inciudes  being 
able  to  easiiy  evaluate  the  cost  of  comparabie 
poiicies.  So  the  industry  deveioped  a  reiiable 
method  that  enables  the  consumer  to  do  just 
that. 

THE  INTEREST-ADJUSTED  METHOD 

Insurance  experts  devised  an  index  to  help  make 
a  comparison  between  similar  policies  possible. 
It’s  called  the  Interest-Adjusted  Method,  and  we 
think  it’s  the  best  method  because  it  gives 
consumers  a  relative  cost  index  of  similar 
policies. 


WE  ENDORSE  COST  DISCLOSURE 

The  National  Association  of  Insurance  Commis¬ 
sioners  has  recommended  the  use  of  the  Interest- 
Adjusted  Method.  Eight  states  now  require 
that  consumers  be  given  cost  information  based 
on  this  method.  And  we’re  working  actively  for 
its  adoption  everywhere  so  that  consumers  will 
have  a  uniform  standard  by  which  to  compare 
costs.  Many  companies,  through  their  agents, 
already  make  this  information  available  wher¬ 
ever  they  do  business. 

FREE  BOOKLET 

We  have  a  booklet  that  clearly  explains  how  you 
can  compare  costs  of  similar  policies,  as  well  as 
some  other  important  variables  to  consider  in 
purchasing  a  life  insurance  policy.  Send  us  the 
coupon  and  we’ll  send  it  to  you,  free.  If  you  have 
any  questions  about  the  Interest-Adjusted 
Method,  or  any  life  insurance 
matter,  ask  your  agent.  He’s 
trained  to  help.  Or  write  us  and 
we’ll  answer  you  personally. 

— - 

*  American  Councfl 
of  Life  Insurance 

*  Dept  CC 

I  277  F^rk  Avenue,  New  \brk,  N.Y.  10017 
I  Please  send  a  copy  of 

*  your  booklet  on  life  insurance  cost  comparison. 


I  ADDRESS  I 

I  cnv  STATE  zip  I 

L. _ _ _ _ _ J 


We  want  you  to  know  more  about  life. 

1  HE  Llh1£  INSURANCE 
(X)MRfVWlE8  IN  AMERICA 

REPRESENTED  BYTHE  AMERICAN  COUNOLOF  UFE  INSURANCE 
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AUGUST 

A-S— Alabama  Press  Association.  Gulf  Shores,  Ala. 

7-9 — Texas  Daily  Newspaper  Association,  Galveston. 

7-12 — Newspaper  Association  Managers,  Vail  Lodge,  Vail,  Colorado. 
10-12 — Newspaper  Advertising  Co-operative  Network  seminar,  Hyatt  Re¬ 
gency,  Chicago. 

18-21 — ^West  Virginia  Press  Association,  White  Sulphur  Springs. 

20- 26 — International  Typographical  Union,  Cincinnati,  Ohio. 

21- 24 — Association  for  Education  in  Journalism.  University  of  Wisconsin, 

Madison. 

26- 28 — Western  Newspapers  Production  Conference,  Portland  Hilton, 

Portland,  Ore. 

27- 30 — New  York  State  Publishers  Association,  Lake  Placid  Club,  Lake 

Placid,  N.Y. 


SEPTEMBER 


8- 10 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton-Conestoga  Village,  Lancaster,  Pa. 

9- 10 — Indiana  Newspaper  Advertising  Conference,  co-sponsored  by  In¬ 

diana  Newspaper  Advertising  Executives  Association  and  Hoosier 
State  Press  Association,  Marriott,  Indianapolis. 

10- 13 — Southern  Circulation  Managers  Association,  Birmingham,  Ala. 

13- 17 — National  Conference  of  Editorial  Writers,  Calgary,  Alberta,  Cana¬ 

da. 

14- 16 — Suburban  Newspaper  Advertising  Conference,  Sheraton  Atlanta 

Motor  Hotel,  Atlanta,  Ga. 

14- 17 — American  Association  of  Sunday  and  Feature  Editors,  Houston. 

15- 17 — Interstate  Advertising  Managers  Association,  Genetti  Lycoming 

Hotel.  Williamsport.  Pa. 

16- 17 — Catholic  Press  Association  Northwest  Region,  Travel  Lodge 

Downtown,  Helena.  Mont. 

16-17 — National  Board  for  Courses  by  Newspaper,  University  of  Califor¬ 
nia.  San  Diego. 

16- 18 — New  York  State  Newspaper  Production  Conference,  Hyatt  House, 

Albany. 

17- 18— Ohio  Newspaper  Classified  Clinic,  Marriott  Inn,  Columbus. 

18- 21 — Canadian  Circulation  Managers'  Association,  Park  Town  Motor 

Hotel,  Saskatoon,  Sask. 

18- 21 — ^Western  Classified  Advertising- Association,  Holiday  Inn,  Golden 

Gateway,  San  Francisco. 

19- 20 — National  Retail  Merchants  Association,  Biltmore  Hotel,  New  York 

City. 

21-22 — Canadian  Daily  NewspaF)er  Publishers  Association  board,  Win¬ 
nipeg,  Man. 

21-23 — Catholic  Press  Association  Western  Region,  Franciscan  Renewal 
Center,  Scottsdale.  Ariz. 

23-24 — PNPA  Foundation  Press  Institute-Pennsylvania  Bar  Association, 
Court  Reporters  Training  Seminar,  Penn  Harris  Motor  Inn,  Harris¬ 
burg. 

23- 25 — Central  States  Circulation  Managers  Assoc.  Sales  Conference, 

Oak  Brook  Hyatt  House,  Oak  Brook.  III. 

24- 25 — Ohio  Ad  Executives,  Marriott  Inn.  Columbus. 

25- 26— International  Newspaper  Promotion  Association,  Southern  reg¬ 

ional  meeting.  La  Mansion,  San  Antonio,  Tex. 

25- 26— Newspaper  Advertising  Bureau,  Southampton,  Bermuda. 

26- 28 — Western  Newspapers  Production  Conference,  Portland  Hilton, 

Portland,  Ore. 

28- 30— Catholic  Press  Association  Midwest  Region,  Continental-Regency 

Hotel,  Peoria,  III. 

29- 30 — Allied  Publishers,  Salishan  Lodge,  Gleneden  Beach,  Ore. 

29-OcL  1 — Florida  Newspaper  Advertising  Executives,  Don  Ce  Sar  Beach 

Resort  Hotel,  St.  Petersburg. 

29- Oct.  1 — New  York  Press  Association,  Niagara  Hilton,  Niagara  Falls. 

30- Oct.  1 — Advertising  Conference  of  Wisconsin,  Wisconsin  Center, 

Madison. 

30-Oct.  2 — Rocky  Mountain  Advertising  Managers  Association.  Radisson, 
Denver. 
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Newsbriefs 


nil  .m  ' 

“It’s  a  real  challenge.  You  have  to  get  the  oil  out  of  the 
ground  and  to  the  market  through  this  maze  of  federal  re¬ 
strictions,  state  restrictions,  ond  local  restrictions." 


“It's  a  real  challenge.  You  have  to  Mt  the  payoffs  out 
of  the  country,  past  a  legion  of  greedy  low-echelen  offi¬ 
cials,  mid  to  the  foreign  pollHcal  leaders  that  reaUy. 
count." 

The  “message”  cartoons  sent  to  editors  by  Mobil  Oil  (E&P, 
July  9)  to  rap  government  regulations  and  anti-oil  interests 
are  published  in  the  Westport  (Conn.)  Fairpress  with  two 
caption  lines.  A  second  line,  written  by  Fairpress  editors,  is 
to  show  how  the  anti-oil  lobby  might  inscribe  the  cartoon. 
"After  all,  you  gotta  be  fair,”  David  P.  Ferguson,  managing 
editor  of  the  Fairpress,  said. 

ifi  Hfi  ifi 

An  agreement  has  been  reached  on  the  acquisition  of  the 
Sta-Hi  Systems  division  of  Sun  Chemical  Corporation  by 
Rockwell  International  Corporation,  according  to  R.  A. 
White,  president  of  Rockwell’s  Graphic  Systems  division. 

♦  ♦  * 

A  revised  criminal  code  enacted  by  the  North  Carolina 
General  Assembly  last  month  contains  a  section  prohibiting 
the  state's  judges  from  issuing  “gag  orders”  blocking  publi¬ 
cation  or  broadcast  of  any  open  court  proceeding. 

The  prohibition  against  gag  orders,  long  a  source  of  con¬ 
troversy  between  the  courts  and  the  news  media,  was  consi¬ 
dered  the  most  important  legislative  accomplishment  of  the 
North  Carolina  Press  Association  during  the  1977  session  of 
the  state  legislature. 

William  C.  Lassiter,  a  Raleigh,  N.C.  lawyer  who  is  the 
association's  legal  counsel  and  chief  lobbyist,  said  he  be¬ 
lieved  North  Carolina  was  the  first  state  in  the  country  to 
enact  a  law  prohibiting  gag  orders. 

The  press  association  proposed  the  gag  order  ban  and  the 
state's  Criminal  Code  Commission,  which  drafted  the  overall 
law,  accepted  it  virtually  intact  and  presented  it  to  the  Gen¬ 
eral  Assembly. 

The  law  prohibits  judges  from  issuing  any  order  blocking 
publication  of  any  evidence,  testimony,  argument,  ruling, 
verdict,  decision,  judgment  or  any  other  matter  occurring  in 
open  court,  either  civil  or  criminal.  It  also  prohibits  judges 
from  sealing  or  restricting  publication  of  any  material  consi¬ 
dered  to  be  a  “public  record”  under  state  law. 

♦  ♦  ♦ 

Monday,  the  weekly  business  newspaper  of  Maine,  stopped 
publishing  June  27.  The  paper  was  started  May  24,  1976  by 
Campbell  B.  Niven  and  his  Brunswick  Publishing  Co.  and 
sold  in  .April,  1977  to  a  company  controlled  by  Bruce  Fllison. 
In  a  front  page  editorial,  the  publisher  said  the  “decision  to 
cease  publication  is  a  simple  one — we  have  run  out  of 
money.” 
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Digital's  new  on-line  Classified  Management 
System.  It  can  save  you  time  and 
money  on  every  classified  ad  you  write. 


Now  there's  CMS- 11.  A 
Classified  Management  System 
that  delivers  faster  service  and 
lower  costs  in  less  time  than 
any  other  system  you  can  buy. 

With  CMS- 11,  there's  no 
rekeyboarding.  So  there  are  no 
orders  to  lose.  No  slip-ups  to 
make.  No  deadlines  to  miss. 
When  your  customers  call  on 
you,  your  people  call  on 
CMS- 11.  Instantly,  your  class 
ad  form  appears  on  the  video 
screen.  Your  people  simply  fill 
out  the  form  by  filling  in  the 
blanks,  and  CMS- 11  does  the 
rest.  It  automatically  routes  the 
ad  from  ad  taker  to  credit  to 
copy  control,  checking  for  er¬ 
rors  along  the  way.  At  the  same 
time,  CMS- 11  stores  the  infor¬ 
mation  so  you  can  use  it  for 
customer  billing,  management 
reporting,  personnel  sched¬ 
uling,  cost  breakdowns,  etc. 

And  CMS- 11  is  as  fast  as  it 


is  efficient.  In  fact,  your  people 
can  take  orders,  check  credit, 
make  changes  and  quote  prices 
while  your  customer  is  on  the 
phone.  What's  more,  you  can 
use  CMS- 11  with  Digital's 
TMS-11  —  giving  you  the  most 
powerful  classified  and  text 
management  system  you  can 
buy.  With  all  the  local  support 
service  and  training  you'd 
expect  from  one  of  the  world's 
largest  computer  companies. 

So  if  you're  looking  for  a 


sure  way  to  get  more  out  of 
your  class  ad  department,  put 
CMS- 11  in  it.  For  details,  write 
Digital  Equipment  Corporation, 
Graphic  Arts  Group,  5  Flag¬ 
stone  Drive,  Hudson,  New 
Hampshire  03051.  European 
headquarters:  81  route  de 
I'Aire,  1211  Geneva  26.  Tel: 

42  79  50.  In  Canada:  Digital 
Equipment  of  Canada,  Ltd. 


mmm 


I 


Hoigital  Equipment  Corporation,  Graphic  Arts  Group,  5  Flagstone 
I  Drive,  Hudson,  New  Hamphire  03051. 

I  I'd  like  to  know  more  about  CMS- 11 .  Send  me  your  brochure.  □ 

I  can't  wait.  Have  a  representative  call.  □ 

Name _ Title _ 


Company 
Address  _ 


Phone 


State 


Zip 


EP7237 


MO 


Editor  &  Publisher 

THE  fourth  estate 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912*1959 
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Advertising  by  iawyers 

Although  the  U.S.  Supreme  Court  on  June  27  struck  down 
the  traditional  prohibitions  of  bar  associations  and  states 
against  lawyers  advertising  their  services  and  prices,  do  not 
expect  a  flood  of  these  ads  in  the  near  future. 

Justice  Harry  Blackmun’s  opinion  said:  “The  constitu¬ 
tional  issue  is  only  whether  the  state  may  prevent  the  publi¬ 
cation  in  a  newspaper  of  the  lawyers’  truthful  advertising 
concerning  the  availability  and  terms  of  routine  legal  ser¬ 
vices.  We  rule  simply  that  the  flow  of  such  information  may 
not  be  restrained  and  we  therefore  hold  the  present  applica¬ 
tion  of  the  disciplinary  rule  ...  to  be  in  violation  of  the  First 
Amendment.” 

In  spite  of  that,  Justice  Blackmun  said:  “Advertising  that 
is  false,  deceptive  or  misleading  is,  of  course,  subject  to 
restraint.  If  follows  as  well  that  there  may  be  reasonable 
restrictions  on  the  time,  place  and  manner  of  advertising.” 

The  American  Bar  Association  will  grapple  with  this  prob¬ 
lem  at  its  annual  meeting  in  Chicago  in  early  August  and  a 
“Task  Force  on  Lawyer  Advertising”  will  present  recom¬ 
mended  guidelines  for  the  consideration  of  the  ABA  House 
of  Delegates. 

The  news  release  from  ABA  headquarters  about  the 
forthcoming  meeting  indicates  that  association  is  not  going 
to  give  up  its  ad  regulations  easily.  It  says:  “Although  the 
Supreme  Court  ruled  that  lawyers  may  advertise  availabil¬ 
ity  and  price  of  routine  legal  services,  the  decision  left  open 
the  door  for  some  kinds  of  regulation,  possibly  including 
‘time,  place  and  manner  of  advertising.’  It  also  said  it  ex¬ 
pects  the  organized  bar  will  ‘have  a  special  role  to  play  in 
assuring  that  advertising  by  attorneys  flows  both  freely  and 
cleanly.’” 

The  ABA’s  Code  of  Professional  Responsibility  up  to  now 
has  permitted  advertising  only  in  telephone  and  consumer 
directories. 

We  have  the  feeling  the  victory  of  the  pro-advertising 
forces  before  the  Supreme  Court  may  be  illusory  and  the 
battle  for  the  right  to  advertise  will  have  to  be  fought  all 
over  again  within  the  ABA. 

Use  your  own  medium 

Radio  and  television  stations  last  year  spent  over  $65  mill¬ 
ion  for  advertising  space  in  newspapers  to  promote  them¬ 
selves.  At  the  same  time,  the  space  that  all  U.S.  daily  news¬ 
papers  used  for  house  ads  to  promote  themselves  amounted 
to  only  $62.4  million  figured  at  the  national  rate. 

Their  largest  advertising  competitor — broadcasting — has 
given  newspaper  advertising  the  biggest  testimonial  money 
can  buy.  They  know  that  newspaper  advertising  works  to 
build  an  audience.  Why  don’t  newspapers  use  themselves 
more  for  the  same  purpose? 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22.  1884.  Newspaperdom  established 
March.  1892:  the  Fourth  Estate  March  1 .  1894  Editor  & 
Publisher.  June  29.  1901;  Adverlising.  January  22. 
1925 


Managing  Editor:  Jerome  H  Walker.  Jr 
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Wilken 
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FEEDBACK  Vic  Cantone 


THE  REAL  trial 


Letters 


HIGHER  PRICES 

I  disagree  with  Allen  Neuharth’s 
statement  at  the  International  Circula¬ 
tion  Managers  Sales  Conference 
(E&P-7/2)  that  newspapers  should 
charge  readers  more  for  their  products. 
His  main  arguments: 

(A)  Increased  prices  would  take  the 
burden  off  the  advertiser. 

(B)  Readers  would  get  more  shopping 
news  in  their  dailies  and  fewer  shoppers 
on  their  doorsteps. 

(C)  Increased  revenue  would  produce 
a  better  and  therefore  easier  product  to 
sell. 

In  contrast,  these  are  my  thoughts: 

1  doubt  that  increased  costs  to  the 
reader  would  take  the  burden  off  the  ad¬ 
vertiser.  It  would  be  interesting  to  see 
evidence  of  where  advertising  rates  of 
newspapers  in  the  past  stayed  the  same 
when  the  price  to  the  reader  increased. 

Competition  in  the  newspaper  field  is 
at  its  height  today  not  only  from  broad¬ 
cast  but  from  other  types  of  print.  1  note 
in  the  same  E&P  issue  carrying 
Neuharth’s  statement  the  large  amount 
of  space  given  to  shoppers  with  free 
distribution  (pgs  10,  II,  40),  indication  of 
increased  recognition  of  this  medium. 

In  the  broadcast  field  “numbers” 
seem  to  be  the  name  of  the  game.  News¬ 
papers  have  had  to  compete  with  this 
selling  point  for  some  time.  If  they  keep 
raising  prices,  in  my  opinion,  they  will 
lose  circulation  resulting  in  less  strength 
in  “the  numbers  game.” 

It  should  be  taken  into  consideration 
that  broadcast  and  free  distribution 
publications  obtain  their  revenue  entirely 
from  advertisers.  Conversely,  news¬ 
papers  obtain  money  two  ways:  from  ad¬ 
vertisers  and  from  their  readers.  It  seems 
to  me  they  are  in  a  fortunate  position.  I 
would  suggest  they  leave  well  enough 
alone.  More  and  more,  broadcast  is  ex¬ 
tending  coverage  of  national  and  inter¬ 
national  news  once  exclusive  to  news¬ 
papers.  If  prices  to  the  subscriber  go  up 
too  high,  people  will  depend  to  a  greater 
degree  on  broadcast  for  this  type  of 
news. 

Interest  in  community  newspapers  has 
increased  since  local  news  is  not  covered 
in  depth  by  broadcast.  As  cable  tv  gains 
strength,  however,  they  too  will  have 
competition  in  the  community  news 
field.  The  shopper  with  free  distribution 
may  not  be  affected. 

It  is  true  that  newspapers  have  gained 
in  advertising  revenue  over  the  past  few 
years  despite  competition.  It  should  be 
taken  into  consideration,  however,  that 
money  figures  these  days  may  not  reflect 
the  true  picture.  Linage  is  the  real 
barometer  because  of  inflation. 

S.  Austin  Brew 

Fair  Lawn,  N.J. 


FRIGHTENING  NOTION 

Your  editorial,  “The  Press  and  the 
Public,”  in  the  July  2,  1977  issue  is 
frightening.  It  is,  in  fact,  incredible  that  a 
publication  which  has  championed  the 
constitutional  principle  of  freedom  of  the 
press  for  three-quarters  of  a  century 
should  now  suggest  that  ethical  ques¬ 
tions  be  decided  by  imagining  what  the 
so-called  average  reader  might  think 
proper  journalistic  policy  should  be. 

The  Founding  Fathers  considered  all 
the  alternatives  and  decided  that  the 
benefits  of  a  free  press  outweighed  the 
evils.  The  same  is  true  of  freedom  of 
religion.  Editor  &  Publisher  hints  that  it 
is  questionable  whether  a  reporter 
should  conceal  information  he  receives 
in  confidence  when  it  pertains  to  a  seri¬ 
ous  crime  as  murder.  There’s  no  use  my 
arguing  the  case  for  confidentiality  be¬ 
cause  I  am  sure  the  majority  of  your 
readers  understand  it  even  if  you  seem  to 
be  forgetting.  But  if  it  would  be  in  the 
public  interest  for  reporters  to  talk,  what 
about  priests,  doctors,  lawyers,  wives 
and  husbands?  Pragmatically  it  is  con¬ 
sidered  better  that  they  all  enjoy  the 
privilege,  nay  the  obligation  to  be  silent. 

It’s  fantastic  that  Editor  &  Publisher 
should  suggest  that  newsgatherers  not 
have  the  same  obligation.  Freedom  of 
the  press  is  the  most  vital  of  all  of  the 
freedoms  guaranteed  by  the  Bill  of 
Rights  and  even  to  suggest  that  it  be  in 
any  way  curtailed,  I  repeat,  is  frighten¬ 
ing.  You  should  humbly  apologize  and 
recant. 

Curtis  D.  MacDougai.l 
(MacDougall  is  professor  emeritus  of 
journalism.  Northwestern  University.) 

*  *  * 

LOUSY  MEETING 

After  attending  the  recent  IRE  con¬ 
vention  and  as  one  of  the  group’s  older 


members,  I  feel  that  1  must  write  to  you. 

The  workshops  in  Columbus  were  of 
little  value  and  for  the  most  part  a  disas¬ 
ter. 

This  was  in  marked  contrast  to  those 
at  the  first  convention  a  year  ago  in  In¬ 
dianapolis  where  the  workshops  were 
useful  and  informative. 

A  year  ago  there  was  instruction,  gui¬ 
dance  and  resource  material  available  at 
the  workshops. 

This  year  what  we  heard  in  Columbus 
was  the  Litany  of  the  Saints  sung  by  the 
self-canonized. 

IRE  could  be  of  value  to  guys  like 
me — fulltime  investigative  reporters  at 
the  local  level  in  medium  markets.  It 
could  be  of  help  to  those  who  desire  to  be 
investigative  reporters.  It  could  be  of 
great  aid  to  those  reporters  in  small  mar¬ 
kets  who  must  do  investigative  level 
work  parttime.  The  membership  list 
shows  clearly  that  most  are  from  the 
small  to  medium  size  markets. 

Due,  I  think,  to  the  “Phoenix  Proj¬ 
ect,”  IRE  seems  to  have  lost  its  orienta¬ 
tion. 

At  Columbus  there  was  little  sign  that 
it  was  regaining  that  original  direction. 

Until  IRE  regains  its  original  purpose 
and  objectives.  I’m  advising  all  non¬ 
members  who  ask  me  to  retain  that 
non-member  status. 

Farel  Neikirk 
(Neikirk  is  with  the  Elyria  (O.)  Chronicle- 
Telegram.) 

Short  takes 

Press  Immage  Slips — Northwest  Ar¬ 
kansas  Times. 

sjc  Jk  Jk 

She  testified  that  during  the  ride  she 
had  sat  in  the  front  of  the  cruiser  with 

B - ,  worn  his  police  hat,  and  played 

with  his  night  stick. — Washington  Post. 
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These  booklets,  from  the  nation’s  electric 
companies,  tell  you  all  about  how  to  save  energy 
(and  money)  on  your  air  conditioning. 

In  the  past  few  years,  the  electric  companies 
have  published  millions  of  pieces  on  the  subject... 
enough  for  every  man,  woman,  and  child  in  the  U.S. 

If  everyone  would  act  on  their  suggestions,  it 
could  make  a  significant  contribution  to  the  total 
conservation  effort.  And  it  would  also  go  a  long 
way  toward  easing  the  strain  on  electric  power 
during  summer’s  hottest  days. 

The  electric  companies,  in  addition  to  making 
available  millions  of  useful  booklets  for  their  custom¬ 
ers,  are  devoted  to  conserving  scarce  resources. 


For  instance,  almost  all  electric  companies  are 
now  building  or  planning  power  plants  that  will  use 
more  abundant  domestic  fuels— coal  and  uranium 
—instead  of  oil  and  natural  gas. 

That  way,  they  won’t  be  burning  the  raw  materi¬ 
als  that  are  used  for  drugs,  fertilizers,  textiles,  and 
many  other  products. 

Working  together,  we  can  all  do  a  lot  to  help.  If 
you’d  like  information  on  how  to  conserve  energy 
on  your  air  conditioning,  contact  your  local  electric 
company.  Or  write  the  Edison  Electric  Institute 
at  this  address.  Edison  Electric  Institute 

for  the  electric  companies 
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News  computers  go  dead 
during  NY  power  outage 


By  Earl  W.  Wilken 

New  York  City’s  electrical  power  out¬ 
age  of  Wednesday  (July  13)  rattled  the 
communication  center  of  the  nation. 

Computer  systems  at  newspapers.  As¬ 
sociated  Press  and  United  Press  Inter¬ 
national  did  not  work  for  lack  of  aux¬ 
iliary  power.  Exceptions  were  the  com¬ 
puter  operations  at  the  Wall  Street  Jour¬ 
nal  and  the  regional  computer  systems  of 
the  Associated  Press. 

At  UPI  headquarters  the  power  went 
out  at  9:34  p.m.  Wednesday,  and  did  not 
come  back  on  until  5:30  p.m.  Thursday. 
The  computers  were  dead  along  with  all 
the  video  terminals.  Since  the  entire  sys¬ 
tem  is  tied  through  leased  lines  into  the 
New  York  computers,  an  emergency 
manual  backup  program  had  to  be  put 
into  action.  The  conversion  to  the  man¬ 
ual  teletype  system  (5  and  6  level  code) 
took  between  2  and  3  hours. 

Telephone  and  facsimile  units  in  New 
York  became  the  links  to  UPI’s  Wash¬ 
ington  bureau  where  filing  respon¬ 
sibilities  were  assumed.  UPI  reporters 
and  editors  telephoned  and  telexed  stories 
of  national  and  international  import  to 
Washington  where  stories  were  edited 
and  then  relayed  back  to  U Pi’s  regional 
news  centers  around  the  country  and 
abroad.  Conference  calls  were  initiated 
between  Washington  and  major  regional 
news  centers  to  relay  copy  and  in  some 
instances  subscribers  were  called  and 
copy  was  dictated. 

Picture  service 

The  regional  hubs  pushed  copy  to  all 
states  in  their  geographic  areas.  The  A, 
Sports,  International  and  Hi-Speed  wires 
were  dead.  Copy  was  received  by  a 
number  of  subscribers  via  hard  copy 
printers. 

UPI  national  broadcast  headquarters 
in  Chicago  set  up  a  national  broadcast 
wire  independent  of  New  York  and  con¬ 
tinued  to  feed  the  latest  news  bulletins  to 
its  clients.  UPl’s  audio  services  went  to 
auxiliary  power  and  transmitted  audio 
feeds  to  its  more  than  900  clients.  The 
auxiliary  power  was  insufficient  to  oper¬ 
ate  the  news  wires,  UPI  said. 

The  picture  service  also  switched  its 
transmission  headquarters  to 
Washington  where  photos  and  captions 
were  prepared  and  transmitted.  Pictures 
and  news  were  alternately  transmitted 
every  20  minutes. 


One  hour  after  the  power  returned  on 
Thursday  night,  UPI  had  their  computers 
up  and  regular  transmission  service  was 
resumed  from  New  York. 

The  computer  system  did  not  lose  any 
copy  nor  was  there  any  damage  from  the 
power  blackout. 

UPI  president  Roderick  W.  Beaton 
said  in  a  wire  story  of  July  14,  “The  fact 
remains  that  we  simply  lacked  the  power 
to  tie  together  the  entire  manual  system, 
which  is  normally  centrally  computer 
driven.  The  result  was  peaks  and  valleys 
of  delivery  capability.  Unfortunately 
UPI’s  location  in  New  York  was  one  of 
the  last  to  get  its  power  back. 

“We  are  already  at  work  on  a  backup 
system  to  preclude  any  future  recur¬ 
rence.’’ 

At  AP  headquarters  power  was  lost  at 
9:34  p.m.  Wednesday  and  came  back  on 
at  10:00  a.m.  Thursday.  At  30  minutes 
after  mid-night  (Wednesday)  the  AP 
Washington  computer  system  was  push¬ 
ing  DataStream  and  A  wire  copy  out  to 
subscribers.  Not  only  did  AP  have  aux¬ 
iliary  power  for  their  NY  communica¬ 
tions  room  but  they  also  had  power  on 
the  fourth  floor  for  lights  and  12  outlets 
for  printers  and  perforators.  AP  pulled 
from  the  auxiliary  building  generator 
about  36,000  watts  (36  kilowatts)  during 
the  blackout. 

AP’s  computer  system,  according  to 
David  L.  Bowen,  vicepresident  and  di¬ 
rector  of  communications,  permitted  the 
staff  to  respond  quickly  and  efficiently. 
The  total  computer  configuration,  he 
said,  is  a  product  of  one  of  the  earlier 
decisions  that  AP  made  about  its  com¬ 
munication  and  computer  systems. 
Bowen  said  the  decision  to  go  modular 
with  mini  computers  rather  than  a  single 
location  with  a  maxi  computer  was  rein¬ 
forced  by  the  events  of  last  week. 

Mighty  Mouse 

Before  the  Washington  Mighty  Mouse 
computer  system  took  over  the  A  and 
other  wire  services  operation,  the 
bureaus  in  each  state  with  their  computer 
systems  had  the  responsibility  of  putting 
copy  of  the  national  scene  into  their  sys¬ 
tems  as  state  news  items. 

In  New  York  the  auxiliary  power  was 
used  to  install  and  operate  3  different 
manual  sending  punches  to  move  copy  to 
circuits  in  any  part  of  the  system.  One 
position  was  used  for  the  broadcast  wire 


Every  Saturday  since  1884 

and  another  to  receive  copy  back  from 
Washington  showing  the  material  pro¬ 
cessed  and  transmitted  by  the  Washing¬ 
ton  and  other  computer  systems.  The 
Washington  computer  system  shares  the 
Hendrix  3400  system  in  New  York  and 
Washington  is  equipped  with  an  alarm 
system  that  indicates  when  the  NY  sys¬ 
tem  has  trouble.  The  alarm  signal  was 
received  in  Washington  just  prior  to  the 
power  outage  in  NYC. 

AP  radio  operated  without  interrup¬ 
tion  since  it  is  headquartered  in  Washing¬ 
ton.  Copy  was  sent  to  it  from  the  regional 
hubs  until  the  national  wire  went  live. 

Regional  hubs  also  came  to  the  rescue 
of  the  sports  desk  since  only  one  of  13. 
baseball  games  had  ended  when  the 
blackout  struck.  Copy  was  sent  to 
Chicago  and  then  transferred  to  state  and 
regional  wires. 

AP’s  wirephoto  network  was  inter¬ 
rupted  for  about  30  minutes  before 
transmission  responsibility  was  shifted 
to  Washington. 

AP  plans  to  expand  their  emergency 
power  source  and  will  also  re-allocate 
power  to  permit  operation  of  limited 
computers  and  VDTs  in  NY  headquar¬ 
ters. 

The  Wall  Street  Journal  located  in 
downtown  Manhattan  had  no  problems 
in  transmitting  copy  via  a  facsimile  sys¬ 
tem  to  their  Chicopee,  Mass.,  plant. 

The  Journal  has  a  200  kilowatt  Onan 
diesel  generator  positioned  on  the  7th 
floor  near  the  computer  room.  The  aux¬ 
iliary  power  system  has  both  a  remote 
and  manual  transfer  system  to  allocate 
power  to  various  computer  operations. 
The  cost  of  the  Onan  system  was  given 
as  approximately  $30,000  with  installa¬ 
tion  charges  costing  another  $15,000. 

Contingency  plan 

Westchester  Rockland  Newspapers, 
headquartered  in  Harrison,  N.Y.  (West¬ 
chester  county),  lost  power  Wednesday 
at  9:35  p.m.  but  fared  better  than  New 
York  City  newspapers  since  power  was 
restored  Thursday  at  3:55  a.m.  Eight 
WRN  dailies  are  published  and  printed 
out  of  the  Harrison  plant  and  have  a 
press  run  time  of  10:()0  and  10:15  a.m. 

Management  instituted  a  contingency 
plan  that  had  editorial  and  composing 
room  personnel  travelling  15  miles  to 
WRN’s  sister  plant  at  Nyack,  N.Y.  The 
plan  was  to  produce  24  page  papers  at 
the  Rockland  Journal-News  and  print 
there  on  Goss  offset  presses. 

After  power  was  restored  personnel 
returned  to  the  Harrison  plant  and  both 
the  Yonkers  Herald  Statesman  and 
White  Plains  Reporter  Dispatch  came 
out  with  44  page  editions. 

(Continued  on  page  10) 
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Sales  projects  unveiled  by  Ad  Bureau 

Auto  ad  sales  blitz  planned 


A  sales  presentation  developed  by  the 
Newspaper  Advertising  Bureau,  Inc.  will 
show  how  daily  newspapers  meet  the 
needs  of  the  automobile  dealer. 

Hugh  Quinn,  bureau  account  execu¬ 
tive  for  automobile  marketing,  intro¬ 
duced  the  presentation  this  week  to  the 
members  of  the  International  Newspaper 
Advertising  Executives  at  their  annual 
summer  sales  conference  in  San  Fran¬ 
cisco. 

This  presentation  will  be  the  corner¬ 
stone  of  a  nationwide  newspaper  sales 
effort  with  automobile  dealers.  It  is  enti¬ 
tled:  “Get  On  The  Road  To  More  Sales 
And  Profits — With  Newspapers."  and 
will  be  in  the  hands  of  the  Bureau's 
member  newspapers  by  September  1. 

Under  a  plan  developed  by  the 
Bureau’s  Automotive  Action  Commit¬ 
tee,  teams  of  salesmen  from  the  Bureau 
and  the  INAE  will  work  together  to  show 
the  presentation  to  key  advertising  deci¬ 
sion  makers  in  the  automotive  field.  This 
will  include  advertising  committees  of 
automobile  advertising  associations,  fac¬ 
tory  field  sales  representatives,  and  ad¬ 
vertising  agency  executives  who  service 
automobile  dealers. 

Individual  newspapers  will  follow  up 
with  presentations  to  their  automobile 
accounts.  And  they  will  be  able  to  speed 
up  this  process  by  obtaining  additional 
copies  of  the  presentation  from  the 
Bureau. 

The  presentation  documents  the 
newspaper's  role  as  a  marketplace  to  sell 
your  cars.  .  .  .  your  service.  .  .  .  your 
price.  .  .  .  your  dealership.”  Thus — 

— More  than  seven  out  of  ten  adults 
read  the  average  issue  of  the  daily  news¬ 
paper  and  more  than  nine  out  of  ten  read 
one  or  more  of  five  issues. 

— Readers  look  at  nearly  all  pages  and 
all  parts  of  the  page. 

— New  car  prospects  consult  news¬ 
paper  automobile  ads  frequently.  Many 
do  so  every  day.  and  two  out  of  three 
(689f)  of  the  prospects  who  read  news¬ 
paper  automobi  le  ads  do  so  two  or  more 
times  a  week. 

*  *  ♦ 

TMC  plan  tested 

The  Newspaper  Advertising  Bureau, 
Inc.  is  working  on  a  way  to  cut  costs  for 
advertisers  who  run  preprints  in  a 
number  of  daily  newspapers  in  the  same 
or  contiguous  markets,  and  who  seek 
total  coverage  of  households  in  the  area. 
The  answer  is  a  master  list  of  non¬ 
subscribers  which  is  developed  by  com¬ 
paring  the  non-subscriber  lists  of  indi¬ 
vidual  newspaper  with  each  other  and 
eliminating  the  duplications. 

James  H.  Hollis.  Bureau  vice  presi¬ 


dent  for  Mass  Merchandising  Sales,  de¬ 
scribed  the  development  of  the  plan  with 
a  group  of  six  newspapers  in  the  Mer- 
rimac  Valley  area  of  New  Hampshire 
and  Massachusetts.  These  papers  cover 
an  area  of  2,700  square  miles  with  a 
combined  daily  circulation  of  212,000  of 
which  190,000  are  home  deliveries. 

By  using  a  master  list  of  non¬ 
subscribers,  he  said,  an  advertiser  insert¬ 
ing  a  pre-printed  ad  in  all  six  papers  can 
obtain  %%  household  coverage  with  a 
total  distribution  of  276,000  preprints — 
190,000  by  newspaper  and  86,000  by 
mail.  If  this  same  advertiser  worked  in¬ 
dividually  with  each  newspaper's  non¬ 
subscriber  list,  the  same  coverage  would 
require  distribution  of  201,000  copies  by 
mail  because  of  the  duplications. 

As  a  result  of  the  program,  Hollis  said, 
the  six  Merrimac  Valley  newspapers  are 
(1)  creating  one  master  non-subscriber 
list  for  households  not  receiving  at  least 
one  of  the  six  newspapers;  (2)  each 
newspaper  will  have  its  own  non¬ 
subscriber  list,  and  (3)  since  some  of  the 
newspapers  offer  zoned  distribution  of 
preprints,  an  advertiser  will  be  able  to 
choose  combinations  of  mail  and  multi¬ 
newspaper  insertions  for  total  market 
coverage  and  for  selective  market  cover¬ 
age  of  specific  zip  code  areas. 

The  newspapers  involved  in  the  Mer¬ 
rimac  Valley  program  are:  Manchester 
(N.H.)  Union  Leader;  Nashua  (N.H.) 
Telefiraph;  Concord  (N.H.)  Monitor; 
Lowell  (Mass.)  Sun;  Haverhill  (Mass.) 
Gazette,  and  Lawrence  (Mass.)  Eaf^le- 
Trihune. 


Newspapers  pledge 
$1.8m  to  reader  drive 

More  than  600  newspapers  have 
pledged  nearly  $1.8  million  over  3  years 
to  the  Newspaper  Readership  Council's 
drive  to  increase  readership  and  circula¬ 
tion. 

Otto  A.  Silha,  co-chairman  of  the 
Newspaper  Readership  Council,  re¬ 
ported  this  week  to  the  International 
Newspaper  Advertising  Executives  in 
the  Fairmont  Hotel  in  San  Francisco. 

Silha,  who  is  president  of  the  Min¬ 
neapolis  Star  and  Tribune  Company, 
said  the  American  Newspaper  Publishers 
Association  and  the  Newspaper  Adver¬ 
tising  Bureau,  Inc.  are  reallocating 
another  $1.2  million  out  of  their  regular 
budgets  to  support  the  three  year  proj¬ 
ect. 

Silha  revealed  that  the  Readership 
Council  will  be  seeking  the  organization 
of  a  Readership  Project  at  each  indi¬ 
vidual  newspaper. 

These  committees  would  use  the  tools 
generated  by  the  industry-wide  News¬ 
paper  Readership  Project,  but  they 
would  also  generate  their  own  sugges¬ 
tions. 

Silha  also  advocated  that  newspapers 
run  more  ads  in  their  own  pages  to  stimu¬ 
late  readership  and  circulation,  and  he 
pointed  out  that  “this  is  one  area  in 
which  you  advertising  executives  can 
have  an  especially  important  influence." 

He  cited  Media  Records  figures  show¬ 
ing  that  radio  and  television  stations  last 
year  spent  over  $65  million  to  promote 
themselves  in  daily  newspapers  whereas 
the  space  that  all  United  States  news¬ 
papers  ran  for  themselves  amounted  to 
$62.4  million  at  the  national  rate. 


Kauffman:  Costlier  tv  ad  rates 
are  benefiting  newspapers 


“Television  rate  increases  are 
helping  make  this  a  great  year  for 
newspapers."  according  to  Jack 
Kauffman,  president  of  the  News¬ 
paper  Advertising  Bureau,  Inc. 

Kauffman  addressed  the  opening 
session  (July  18)  of  the  summer  sales 
conference  of  the  International 
Newspaper  Advertising  Executives 
in  San  Francisco. 

He  told  the  newspaper  ad  sales¬ 
men  that  “Advertisers  are  being 
turned  off  by  the  recent  out-sized 
rate  increases  in  television.  In  1976. 
television  costs  went  up  22%  over 
1975.  They  are  expected  to  go  up 
another  I59f  this  year. 

“Last  year.  95  cents  out  of  every 
additional  dollar  advertisers  spent  in 
television  went  for  rate  increases, 
only  five  cents  bought  more  time. 


But  for  every  extra  dollar  invested 
in  newspaper  advertising  53  cents 
bought  extra  space.” 

Kauffman  also  said  newspapers 
are  benefiting  from  a  “credibility 
crisis”  in  television.  He  cited  a 
study  by  The  Marketing  Services 
Institute,  a  non-profit  research 
organization  associated  with  the 
Harvard  Business  School  and  by 
Louis  Harris  and  Associates  which 
found  that  469f  of  all  adults  and  679f 
of  those  who  are  consumer  activists 
think  that  all  or  most  of  television 
advertising  is  misleading. 

"The  same  study  showed  only 
289^  thought  newspaper  ads  lacked 
credibility.  .  .  .  even  among  the 
consumer  activists  it  was  only 
379f.''  Kauffman  pointed  out. 
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Food  marketer  wants 
newsier  food  section 


By  John  Consoli 

The  editorial  environment  in  which  a 
newspaper  food  ad  runs  is  as  important 
to  the  national  advertiser  as  the  amount 
of  readers  a  particular  newspaper  has. 

That  was  the  message  that  Fernando 
Gumuchio,  vicepresident  of  marketing 
for  Del  Monte  Corporation  brought  to 
newspaper  ad  directors  attending  the 
summer  sales  meeting  of  International 
Newspaper  Advertising  Executives  in 
San  Francisco  this  week. 

“1  am  less  interested  in  circulation  and 
cost  than  whether  my  ad  will  be  located 
in  a  good  environment,”  Gumuchio  said. 
“Some  editors  of  food  pages  run  too 
many  rewrites  of  publicity  releases.”  He 
said  although  such  editors  are  part  of  a 
“dying  breed,”  he  feels  it  is  one  that 
“still  exists.” 

Gumuchio  called  on  ad  directors  to  in¬ 
sist  on  a  “full  spectrum”  of  “up-to-date 
news”  in  their  food  sections  and  asked 
that  the  ad  directors  and  food  editors 
play  a  “greater  and  bolder  role”  in  at¬ 
tracting  national  food  advertisers  into 
newspapers. 

Gumuchio  also  said  newspapers 
should  establish  standards  for  food  ad¬ 
vertising  like  some  papers  have  done 
with  movie  ads.  He  said  dull,  gray 
supermarket  ads  should  be  rejected. 

“Some  of  the  formats  of  retail  food  ads 
look  more  like  Yellow  Pages  of  a  tele¬ 
phone  book,”  he  said,  and  showed 
examples  of  what  he  meant.  “Sure  price 
is  important,  but  there  is  more  to  selling 
food  than  price.  There  must  be  creativity 
in  a  food  ad.” 

Color,  he  said,  also  adds  to  the  effec¬ 
tiveness  of  a  food  ad,  although  it  is  not 
always  necessary  for  an  ad  to  be  in  color 
to  be  attractive  and  effective. 

Food  manufacturers  want  strong  retail 
advertising  to  promote  their  products,  he 
said  and  called  on  food  manufacturers 
and  newspaper  to  work  with  super¬ 
markets  to  make  their  ads  more  than  just 
price  listings. 

Comments  after  the  session  suggested 
that  no  ad  director  was  ready  to  turn 
away  supermarket  ads  because  they 
were  price  listings.  One  ad  director  re¬ 
marked  that  Gumuchio’s  suggestions 
were  “food  for  thought.” 

Gumuchio,  in  discussing  competitive 
media,  called  tv  an  “extremely  powerful 
media”  because  of  “sight  and  sound.” 
but  a  “terribly  expensive  one.”  He  said 
radio  enables  a  national  advertiser  to 
pinpoint  ads  to  specific  local  audiences 
and  is  low  in  cost,  but  offers  only  audio. 

Newspaper,  he  said,  are  the  one 
medium  where  the  audience  can  take 


15-20  minutes  a  day  to  read  and  absorb 
the  advertisers  message.  The  pitfalls  of 
newspapers,  he  reiterated,  are  weak 
editor  copy  that  surrounds  many  food 
ads  and  unattractive  looking  ads  by 
supermarkets.  He  told  newspaper  that  it 
is  time  to  take  a  serious  “introspective 
look”  at  their  product. 

Reg  Murphy,  publisher  of  the  San 
Francisco  Examiner,  the  keynote 
speaker  of  the  program  also  touched  on 
the  importance  of  making  the  editorial 
environment  more  attractive  for  the  ad¬ 
vertiser.  “We  must  be  able  to  show  the 
advertiser  that  page  56  is  not  an  undesir¬ 
able  location,”  he  said.  “We  must  com¬ 


municate  in  an  editorial  environment  that 
is  straightforward,  but  fun.” 

INAE  notes:  the  INAE  formed  a  new 
permanent  committee — one  on  co-op 
advertising  and  named  Jim  Marcal  of  the 
Courier  Journal  and  Louisville  Times  as 
its  chairman.  .  .  .  Next  years  winter 
meeting  will  be  held  January  29- 
February  1  at  Atlanta’s  Peachtree  Center 
Plaza  and  the  summer  meeting  will  be 
held  July  16-19  in  Maui  in  the  Hawaiian 
Island. 

Bagdikian  named 
journalism  professor 

Ben  H.  Bagdikian,  a  press  critic,  has 
been  appointed  professor  of  journalism 
at  the  University  of  California  in  Ber¬ 
keley.  For  the  past  year,  he  has  been  a 
visiting  lecturer  in  journalism  at  Ber¬ 
keley,  teaching  a  course  on  “Mass 
Media  and  Society.” 


New  financial  crisis 
hits  Media  Records 


Renewed  pressure  is  being  put  on 
Media  Records  Inc.  by  Chase  Manhattan 
Bank  in  New  York  to  secure  a  loan  the 
newspaper  linage  measuring  service  has 
outstanding. 

An  official  of  the  bank  said  he  has  been 
discussing  the  problem  with  MR  and  its 
subscribers.  The  executive  said  he  will 
meet  with  Jerry  West,  ad  director.  New 
York  News,  and  deputy  chairman  of  the 
International  Newspaper  Advertising 
Executives  Measurement  Committee, 
next  week. 

The  banker,  who  prefers  to  remain  un¬ 
named,  said  the  bank  is  “looking  for  a 
more  bankable  situation”  and  it  wants  to 
resolve  the  situation  “as  quickly  as  pos¬ 
sible.” 

Tom  Wise,  president  and  chairman  of 
the  board.  Media  Records  Inc.,  con¬ 
firmed  that  the  unsecured  loan  was  a 
problem.  He  said  he  did  not  think  the 
situation  was  serious  enough  to  put  the 
company  out  of  business. 

Both  the  bank  and  Wise  declined  to  say 
how  much  money  was  owed  by  MR.  E&P 
was  unsuccessful  in  getting  an  official 
statement  from  the  INAE  Measurement 
Committee.  Frank  Savino,  who  served  as 
chairman  of  the  committee,  said  “Media 
Records  does  have  some  serious  financial 
problems.” 

Wise  said  the  “straightforward”  solu¬ 
tion  to  the  problem  is  for  the  newspapers 
to  subscribe  for  a  longer  period  of  time. 
He  noted  that  the  majority  of  the  pub¬ 
lishers  currently  subscribe  on  a  month- 
by-month  basis,  while  papers,  such  as  the 
Hackensack  Record  and  New  York 
News,  buy  a  year-long  subscription.  The 
year-long  subscriber  is  considered  by 


Chase  Manhattan  as  adequate  collateral 
for  the  loan.  Wise  said. 

Wise  said  he  was  unable  to  explain  why 
more  publishers  would  not  subscribe  for  a 
year.  He  said  there  was  no  problem  with 
non-newspaper  subscribers.  He  said  MR 
presently  has  106  newspaper  publishing 
companies  with  over  200  papers  in  89 
markets  as  subscribers. 

Wise  noted  that  MR,  which  will  be  50 
years  old  in  November,  is  having  its  best 
year  ever.  He  said  profits  this  year  will 
surpass  the  record  mark  of  $20,000  re¬ 
corded  in  1965. 

Word  of  Media  Records’  banking  prob¬ 
lems  leaked  out  this  week  in  San  Fran¬ 
cisco  during  the  International  Newspaper 
Advertising  Executives  sales  meeting.  A 
“closed”  meeting  of  the  INAE 
Measurement  Committee,  which  was  set 
up  in  1971  after  MR  nearly  went  out  of 
business,  was  held  July  16. 

Wise  said  MR  was  not  permitted  to 
attend  the  meeting,  and  he  said  he  could 
not  find  out  what  position  had  been  taken 
on  the  bank’s  request. 

Jack  Kauffman,  president.  Newspaper 
Advertising  Bureau,  told  E&P  that  the 
bureau  would  take  over  in  the  event  that 
MR  was  forced  to  shut  down  operations. 

In  1975,  at  the  request  of  the  long  range 
planning  committee,  the  bureau  looked 
into  establishing  a  Newspaper  Informa¬ 
tion  Bureau  which  would  operate  much 
the  same  way  as  the  Publisher  Informa¬ 
tion  Bureau  does  for  the  Magazine  Pub¬ 
lishers  Association.  The  PIB  contracts 
with  an  outside  measurement  service 
LNA  for  the  data. 

Kauffman  said  the  bureau  was  “not 
anxious”  in  doing  this. 
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ANPA  reports  revisions 
in  S-1437  crime  biii 


American  Newspaper  Publishers  As¬ 
sociation  reported  this  week  that 
changes  have  been  made  in  three  sec¬ 
tions  of  the  revised  federal  criminal  code 
(S-1437). 

In  an  article  prepared  by  ANPA  and 
received  by  editor  &  publisher  on  July 
20,  the  association  said  the  “changes  are 
a  direct  result  of  meetings  between  rep¬ 
resentatives  of  Senate  sponsors  of  the 
bill  and  the  ad  hoc  committee  organized 
by  ANPA  to  deal  with  this  legislation.” 

Jack  C.  Landau,  representing  the  Re¬ 
porter’s  Committee  for  Freedom  of  the 
Press,  expressed  opposition  to  provi¬ 
sions  contained  in  1 1  sections  of  the  bill 
during  his  testimony  before  the  Senate 
Judiciary  Committee’s  subcommittee  on 
June  21  (E&P,  July  2,  page  5). 

“Other  provisions  in  S-1437  continue 
to  cause  concern,  and  the  ad  hoc  com¬ 
mittee,  chaired  by  ANPA  general  coun¬ 
sel  Arthur  B.  Hanson,  is  continuing  to 
work  with  staff  counsel  for  the  bill’s 
sponsors.  Sens.  Kennedy  (Mass.)  and 
McClellan  (Ark.),”  ANPA  said. 

“We  are  pleased  and  encouraged  by 
the  amendments  so  far,”  Jerry  W. 
Friedheim,  general  manager,  ANPA 
said,  “but  there  is  more  work  to  be  done. 
As  long  as  the  communication  remains 
open,  progress  will  continue.” 

Herewith  is  a  summary  of  the  changes 
in  the  bill  that  ANPA  said  were  adopted 
by  the  Senate  drafters  after  a  meeting 
with  the  ANPA  ad  hoc  committee  on 
May  25: 

•  Criminal  contempt — This  section 
originally  would  have  allowed  a  news¬ 
paper  to  ignore  a  gag  order  only  if  it  was 
“clearly  invalid”  and  only  if  the  news¬ 
paper  had  no  “reasonable  opportunity” 
to  appeal  the  order.  This  standard  has 
been  replaced  by  language  suggested  by 
the  ad  hoc  committee  which  would  allow 
a  newspaper  to  disobey  a  gag  order  with¬ 
out  fear  of  contempt  prosecution  if  the 
order  was  “invalid”  and  the  newspaper 
took  responsible  steps  to  obtain  appel¬ 
late  review  or  a  stay. 

•  Possession  of  “stolen”  government 
information — Part  of  this  section  would 
have  barred  prosecution  if  the  govern¬ 
ment  information  was  obtained  for  the 
purpose  of  public  dissemination,  but 
only  if  nothing  of  value  was  received  for 
its  publication.  The  ad  hoc  committee 
pointed  out  that  free-lancers,  authors, 
and  syndicated  writers,  among  others, 
would  not  be  protected.  The  “no  valu¬ 
able  return”  stipulation  has  been 
dropped,  so  no  prosecution  could  result 
if  the  purpose  of  obtaining  the  informa¬ 
tion  was  public  dissemination. 


•  Retaliating  against  a  public 
servant — This  section  would  have  al¬ 
lowed  prosecution  if  the  retaliators 
caused  either  bodily  injury  or  economic 
loss.  The  committee  noted  that  editorial 
writers  whose  criticisms  led  to  a  public 
official’s  defeat  at  the  polls  could  be  pro¬ 
secuted  under  this  section.  The  section 
has  been  anended  to  deal  only  with  con¬ 
duct  which  causes  bodily  injury  or  phys¬ 
ical  damage  to  property. 

McClellan  is  chairman  of  the  Senate 
Judiciary  Subcommittee  on  Criminal 


Blackout 

(Continued  from  page  7) 


The  other  six  papers  were  normal  size 
with  all  papers  coming  off  the  press  runs 
early. 

The  two  Hendrix  electronic  copy  pro¬ 
cessing  systems  at  Harrison  went  down 
as  a  result  of  the  power  outage  and  only 
one  system  has  been  put  back  into  opera¬ 
tion.  The  second  system  (B)  needs  parts 
and  these  are  being  flown  in  this  week. 
Staff  members  had  to  re-create  copy  lost 
in  the  B  computer  system. 

Wire  service  copy  into  the  Harrison 
plant  comes  from  AP  with  UPl  copy 
going  to  the  Nyack  plant.  AP  switched 
their  copy  flow  so  that  the  Albany,  N.Y. 
bureau  transmitted  to  Harrison. 

At  Mt.  Kisco,  N.Y.  (Westchester 
County)  the  Patent  Trader  plant  prints 
the  daily  and  Sunday  newspaper  News 
World.  This  is  the  newspaper  started  by 
Reverend  Sun  Myung  Moon’s  Unifica¬ 
tion  Church. 

The  paper  is  composed  in  New  York 
City  and  then  page  negatives  are  taken  to 
the  Patent  Trader  plant  where  they  are 
scheduled  for  a  1:00  a.m.  press  run. 
When  the  power  went  out  in  NYC  the 
News  World  staff  had  completed  half  of 
the  composing  work  and  the  balance  was 
done  at  the  Mt.  Kisco  plant  early  Thurs¬ 
day  morning. 

News  World  came  off  the  press  run  at 
9:55  a.m.  Thursday  with  a  24  color  page 
paper. 

The  Patent  Trader  plant  had  com¬ 
pleted  the  run  for  the  New  York  Amster¬ 
dam  News  before  the  power  went  out. 
The  New  York  Law  Journal  also  printed 
at  the  Patent  Trader  could  not  make  the 
deadline  and  cancelled  Thursday’s  edi¬ 
tion. 

Back  in  Manhattan  the  New  York 
Times  printed  8  copies  before  power  was 
cut  and  the  editors  cannibalized  these  to 
produce  a  40  page  paper  that  was  com¬ 


Laws  and  Procedures,  which  has  juris¬ 
diction  over  this  legislation.  The  sub¬ 
committee  expects  to  report  the  bill  to 
the  full  Judiciary  Committee  before  the 
beginning  of  the  congressional  summer 
recess  August  9. 

Organizations  represented  on  the  ad 
hoc  committee  include  ANPA,  American 
Society  of  Newspaper  Editors,  National 
Newspaper  Association,  Reporters 
Committee  on  Freedom  of  the  Press, 
Radio  and  Television  News  Directors 
Association,  Gannett  Co.  Inc., 
Scripps-Howard  Newspapers,  CBS, 
NBC,  Newsweek  Magazine,  New  York 
Times,  National  Association  of  Broad¬ 
casters,  Los  Angeles  Times,  Association 
of  American  Publishers  Inc.,  Miami 
Herald,  Sigma  Delta  Chi,  Newspaper 
Guild  and  the  American  Civil  Liberties 
Union. 


pleted  by  the  printers  at  The  Record  in 
Hackensack,  N.J.  Since  the  Times  Carl- 
stadt,  N.J.  plant  prints  offset,  the  camera 
and  plate  work  was  completed  by  the 
Record  and  then  the  Carlstadt  plant 
printed  close  to  400,000  copies  by  5  a.m. 

The  Times,  according  to  a  spokesman, 
is  considering  emergency  power  sources. 
All  of  the  computer  and  VDT  systems 
were  down,  however,  no  damage  was 
reported  to  the  systems  when  power  was 
resumed. 

All  of  the  computers  were  down  at 
Reuters  Limited  in  NYC  but  the  agency 
telephoned  copy  to  their  Washington 
bureau  and  the  material  was  relayed  via 
telex  to  London.  The  agency  is  studying 
emergency  power  backup  systems. 

For  those  who  relish  the  past,  the  ex¬ 
periences  at  the  New  York  Post  during 
and  after  the  blackout  will  be  music  to 
their  hearts.  The  Post  did  not  publish  on 
Thursday,  July  14.  The  reason — the  pots 
were  frozen.  The  pots  referred  to  were 
the  44  ton  master  lead  pot  in  the  base¬ 
ment  and  two  12  ton  slave  pots  on  the 
second  floor  that  service  the  stereo 
room.  Lead  is  pumped  by  an  electrical 
system  from  the  master  pot  to  the  slave 
units.  These  pots  are  kept  at  650°  F  and 
are  gas  heated. 

Since  the  master  pot  will  freeze  in 
about  five  hours  the  window  for  the  pro¬ 
duction  process  was  established. 

Power  did  not  return  until  7:30  p.m. 
Thursday  evening  and  an  alternate  pro¬ 
duction  program  slated  for  a  64  page 
paper  to  be  composed  and  printed  at  the 
Newark  (N.J.)  Star-Ledger  was  aborted. 
The  order  to  miss  the  July  14  press  run 
was  given  at  9:00  a.m.  Thursday. 

At  the  New  York  Daily  News  400,000 
copies  were  printed  before  the  blackout, 
then  50,000  more  copies  of  a  reduced,  32 
page  edition,  were  printed  at  Newsday 
on  Long  Island. 

Power  was  back  at  the  News  around 
5:30  p.m.  Thursday  evening  and  its  first 
edition  hit  the  street  at  11:00  p.m.  some 
three  hours  late. 
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SEC  seeks  to  license 
stock  market  weekly 


By  I.  William  Hill 

Fearful  newspapers  generally  might 
one  day  be  affected,  newspapermen  are 
watching  developments  as  the  Federal 
government  tries  for  the  first  time  to 
license  a  newspaper  of  any  kind — the 
specialized  Wall  Street  Transcript. 

A  weekly  publication  that  costs  a  sub¬ 
scriber  $480  a  year,  has  a  circulation  of 
only  6,000,  and  publishes  no  advertising, 
the  Transcript  offers  its  readers  vol¬ 
uminous  stock  market  and  business  in¬ 
formation. 

Therefore  the  Securities  and  Exchange 
Commission  wants  to  force  the  Trans¬ 
cript  to  register  with  the  government  as 
an  investment  advisory  service  in  order 
to  continue  publishing.  The  SEC  claims 
that,  by  authority  of  the  Investment  Ad¬ 
visory  Act  of  1940,  the  courts  should 
force  the  Transcript  to  register  because 
“for  compensation  and  without  registra¬ 
tion  it  engages  in  business  for  advising 
others  through  publication  and  distribu¬ 
tion  ...  as  to  the  advisability  of  invest¬ 
ing,  purchasing  and  selling  securities  and 
has,  as  part  of  a  regular  business,  issued 
and  promulgated  analyses  and  reports 
concerning  securities.” 

On  the  other  hand,  opponents  say,  this 
would  be  in  violation  of  the  freedom  of 
the  press  guarantee  in  the  First  Amend¬ 
ment  and  it  would  be  the  first  time  in 
U.S.  history  that  such  a  requirement  was 
imposed  on  any  part  of  the  press. 


“This  amounts  to  nothing  less  than  re¬ 
quiring  a  license  to  publish  the  news,” 
Richard  A.  Holman,  publisher  and  editor 
of  the  Transcript,  contends.  “The  SEC  is 
seeking  to  gain  control  over  any  part  of 
the  press  which  reports  either  business 
or  financial  news  or  what  they  call  ‘re¬ 
ports  that  concern  a  security.’  ” 

Holman  went  on:  “Freedom  of  the 
press  means  freedom  from  getting  any 
sort  of  license.  We’re  just  the  first  case. 
Our  position  is  very  simple.  We  say  we 
are  reporting  exactly  the  same  news 
being  reported  regularly  by  other  news¬ 
papers.  We  just  report  more  of  it.  But,  if 
the  SEC  once  established  the  principle, 
everyone  reporting  on  business  or  finan¬ 
cial  news  would  have  to  register  with  the 
SEC.  Then,  sooner  or  later,  it  would  be 
established  that  every  newspaper  would 
be  forced  to  register.  After  all,  where 
would  you  draw  the  line  between  an  al¬ 
lowable  amount  of  advice  and  enough  to 
require  registration?” 

The  Transcript  editor  also  pointed 
out  that  the  law  itself,  while  requiring 
registration  of  investment  advisers 
“excludes  the  publisher  of  any  bona  fide 
newspaper,  news  magazine,  or  business 
or  financial  publication  of  general  or  reg¬ 
ular  circulation.” 

Although  the  case  against  the  Trans¬ 
cript  was  filed  five  years  ago,  the  case  is 
still  in  its  first  legal  stages,  with  each  side 
asking  the  district  court  judge  in  New 


Pressroom  put  under  glass 


Hagerstown  (Md.)  Herald-Mail  will 
start  construction  this  month  on  a  new 
plant  to  be  located  on  a  4.7  acre  down¬ 
town  site,  half  a  block  from  the  present 
facility.  The  $3  million  plant  will  have 
52,000  square  feet  of  space  with  comple¬ 
tion  scheduled  for  late  1978. 

The  facility  was  designed  by  William 
L.  Pereira  Associates  of  Los  Angeles 
and  features  a  glass  structure  in  front  for 
the  pressroom  and  reelroom.  The  44-foot 
high  glass  case  will  enable  passersby  to 


view  the  printing  of  the  newspapers  on  a 
six-unit  Goss  Cosmo  offset  press. 

The  main  portion  of  the  plant  will  be 
concrete  and  glass  with  a  skylit  roof.  The 
lower  level  will  house  the  mailroom, 
newsprint  storage,  employe  lunchroom 
and  a  community  room.  Second  level 
will  house  advertising,  circulation,  ac¬ 
counting  departments,  newsroom, 
photography,  composing  and  plate¬ 
making.  There  will  also  be  a  centrally 
located  computer  room. 
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York  for  a  summary  judgment  in  its 
favor.  Regardless  of  what  happens  there, 
the  case  is  expected  to  reach  the  Su¬ 
preme  Court  unless  the  SEC  decides  to 
drop  the  matter. 

Just  last  year,  in  an  interview  pub¬ 
lished  in  the  Transcript  on  the  subject  of 
SEC  attempts  to  stiffen  investment  ad¬ 
viser  controls,  SEC  chairman  Roderick 
M.  Hills  indicated  the  government  would 
never  interfere  with  First  Amendment 
rights. 


Shopper  association 
adopts  ethics  code 

The  National  Association  of  Advertis¬ 
ing  Publishers  (NAAP),  the  national 
trade  association  representing  the  free 
circulation  newspaper  and  advertiser/ 
shopper  industry,  has  announced  the 
passage  of  a  Code  of  Ethics  for  member 
publishers.  The  code  was  passed  at  the 
group’s  recent  annual  convention. 

According  to  James  W.  Pearson,  NAAP 
executive  vicepresident  and  director  of 
NAAP’s  national  office,  the  code  was 
enacted  to  insure  that  members  do  not 
partake  in  unethical  business  practices. 

Pearson  defined  such  practices  as:  de¬ 
liberately  setting  advertising  rates  below 
costs;  making  false  statements  about  cir¬ 
culation  figures;  requiring  advertisers  to 
purchase  space  in  combination  only  with 
paid-circulation  papers  charging  rates 
that  are  not  available  to  all  advertisers; 
and  double  billing. 

Pearson  stated  that  NAAP  members 
must  pledge  not  to  engage  in  these  prac¬ 
tices.  A  breach  of  this  code  could  result  in 
a  member  losing  NAAP  certification,  and 
hence  “losing  a  lot  of  credibility,”  ac¬ 
cording  to  Pearson. 
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Kentucky  daily  upheld  in  dismissal  of  suits 


Kentucky  Post  in  Covington  won  a  vic¬ 
tory  in  what  its  editor  Vance  H.  Trimble 
called  a  “very  troublesome  lawsuit.” 
Ex-Judge  Andy  Jolly  lost  his  libel  and 
invasion  of  privacy  lawsuits  that  asked 
$11,725,000  damages  from  the  news¬ 
paper. 

The  decision  of  a  summary  judgment 
in  favor  of  the  Post,  its  editor  and  in¬ 
volved  reporters  was  made  June  24  by 
Richard  L.  Hinton,  Special  Judge, 
Campbell  Circuit  Court. 

The  Post  tried  in  1972-73  to  dig  out  the 
facts  about  the  Covington  Geriatrics 
Center  after  the  City  of  Covington  issued 
$4,425  million  in  bonds  for  its  construc¬ 
tion.  In  the  chronology  of  the  Gericenter 
project,  detailed  in  the  June  27  issue  of 
the  Post,  it  is  reported  that  in  February 
1973:  “Mysterious  documents  found  on 
desk  of  Kentucky  Post  Editor  Vance 
Trimble’s  secretary.  They  appeared  to  be 
contracts.  Jolly  was  asked,  but  refused  to 
discuss  them  on  the  record.” 

On  February  15,  1973,  the  Post  pub¬ 
lished  a  story  about  the  apparent  con¬ 
tracts  that  detailed  agreement  between 
Jolly  and  Arthur  Tarley  of  Senex,  to  split 
profits  and  for  the  center  to  be  built  for 
$648,000  less  than  Geriboard  was  paying 
Senex.  Jolly  then  filed  a  $4.35  million 
lawsuit  against  the  Post  charging  inva¬ 
sion  of  privacy  and  libel,  claiming  the 
Post  “purloined”  copies  of  the  contract 
from  his  office.  In  1974  Jolly  filed  a  sec¬ 
ond  suit  against  the  Post,  asking  for 
another  $7.3  million.  In  1975  the  two 
suits  were  merged  in  one  case  in  the 
court  of  Judge  Paul  Stapleton,  who  then 
retired. 

“A  free  press  is  quite  necessary  to  en¬ 
able  the  public  to  have  some  knowledge 
of  what  government  is  doing,”  Judge 
Hinton  wrote.  He  said  Jolly  was  a  public 
figure  and  didn’t  have  the  ordinary  citi¬ 
zen’s  protection  against  “invasion  of  pri¬ 
vacy.”  Those  “who  hold  public  office  or 
are  public  figures  must  stand  ready  to 
have  their  personal  lives  rudely  invaded 
from  time  to  time  by  newsmen.” 

Hinton  said  the  Court  perused  each 
item  printed  in  the  Post  to  determine 
whether  the  Post  and  Trimble  knew  that 
portions  of  the  printed  articles  were  un¬ 
true  or  whether  Post  and  Trimble  printed 
with  reckless  disregard  as  to  whether  the 
words  printed  were  false.  “Several  of  the 
headlines  were  not  matched  by  the 
stories  beneath  them,”  the  judge  said  in 
his  ruling.  “Many  of  the  articles  are  in¬ 
accurate  as  to  the  facts  and  are  not  a 
credit  to  the  Post.” 

The  Post,  said  the  judge,  was  “unable 
from  any  contacted  source  to  obtain  in¬ 
formation  as  to  the  questions  its  repor¬ 
ters  were  asking,  and  therefore,  pro¬ 
ceeded  to  print  the  best  information  it 
could  obtain.” 

Hinton  said  the  Post  does  not  hire  ac¬ 


countants  and  attorneys  to  perform  its 
reporting  duties  as  to  legal  matters  “Ac¬ 
curacy  in  newspapers  as  to  such  matters 
if  often  lacking.  In  view  of  the  complex¬ 
ity  of  the  matters  it  cannot  be  said  Post 
printed  knowing  its  statements  to  be  un¬ 
true  .  .  .” 

Named  in  the  suits  were  E.  W.  Scripps 
Co.,  Trimble  and  reporters  Bert  Work- 
urn,  Sigman  Byrd  and  Jay  Gourley. 
Workum  was  named  only  in  the  second 
suit.  Gourley  and  Byrd  are  no  longer 
with  the  Post. 

Judge  Hinton  had  been  appointed  as  a 
special  judge  in  February  because  a  re¬ 
placement,  Judge  Thomas  Schnorr  had 
asked  to  be  removed  because  of  his  con¬ 
nections.  Jolly  had  complained  the  Post 
printed  40  articles  accusing  him  of  par¬ 
ticipating  in  a  dishonest  and  unlawful 
scheme.  He  said  the  articles  caused  his 
law  practice  to  decline  and  caused  him  to 
develop  an  ulcer. 


A  broadcasting  station  in  a  state  with  a 
“right  of  publicity”  law  can  be  sued  for 
damages  if  it  broadcasts  an  entertainer’s 
entire  act  over  his  objection,  the  Su¬ 
preme  Court  ruled  this  week  (June  28). 

Such  state  laws  grant  an  entertainer  a 
degree  of  control  over  publicity  given  his 
performance  as  a  privacy  right  and  do  not 
violate  the  First  Amendment  guarantee 
of  freedom  of  the  press,  the  Justices  de¬ 
cided. 

The  high  court  split  5  to  4  on  the  deci¬ 
sion,  with  Justice  Lewis  F.  Powell  writ¬ 
ing  a  dissenting  opinion  which  described 
the  majority  opinion  as  disturbing,  one 
that  “could  lead  to  a  degree  of  media 
self-censorship.” 

On  the  other  hand,  writing  for  the 
majority.  Justice  Byron  R.  White  stressed 
that  states  are  under  no  obligation  to 
adopt  “right  of  publicity”  laws  that  au¬ 
thorize  damage  suits  and  that,  in  fact,  a 
state  might  take  the  opposite  tack  by 
passing  a  law  making  the  news  media 
immune  from  such  suits.  Neither  course 
is  required,  however,  the  court  said,  in 
applying  the  First  Amendment  to  the 
states  under  the  14th  Amendment. 

The  decision  came  in  a  case  involving 
Hugo  Zacchini,  a  self-described  “human 
cannonball”  who  performed  his  act  at  a 
Burton,  Ohip  fair  in  1972.  Despite  Zac- 
chini’s  objections.  Jay  Bacchus,  a 
cameraman  employed  by  the  Scripps- 
Howard  Broadcasting  Company,  on  in¬ 
structions  from  the  producer  of  a 
WEWS-TV  news  show,  filmed  the  15- 
second  act  in  which  Zacchini  is  shot  from 
a  cannon  into  a  net  about  200  feet  away. 
The  resulting  film  was  televised  on  the  1 1 
o’clock  news  on  the  Scripps-Howard  sta¬ 
tion. 

Zacchini  then  filed  suit  for  $25,000 
damages,  claiming  Ohio  law  gave  him  a 


Motor  home  group 
sponsors  contest 

Six  awards  totaling  $6,000  will  be 
given  this  year  to  winners  in  the  annual 
Recreation  Vehicle  Industry  Association 
annual  press  awards  programs. 

Thayne  Smith,  RVIA  director  of  pub¬ 
lic  relations,  said  the  association  will 
make  awards  in  3  categories — magazine 
and  newspaper  writing,  and  photog¬ 
raphy. 

First  place  winners,  he  said,  will  re¬ 
ceive  $1,500,  and  second  place  winners 
$500.  In  addition,  winners  will  receive  an 
expense-paid  trip  to  the  annual  RVIA 
National  Show. 

A  grand  award  winner  will  be  picked 
from  the  first  place  honorees,  to  receive 
the  Ray  Frank  Award,  sponsored  for  the 
second  year  in  a  row  by  Chrysler  Corpo¬ 
ration. 

Inquiries  concerning  the  awards  pro¬ 
gram  should  be  sent  to  the  PR  depart¬ 
ment,  RVIA,  Box  204,  Chantilly,  Va. 


right  to  control  the  publicity  about  his 
performance  and  the  station  should 
compensate  him  because  it  broadcast  his 
entire  act  without  his  permission. 

The  trial  court  granted  summary 
judgment  to  Scripps-Howard,  but  was 
reversed  by  the  Ohio  Court  of  Appeals. 
Then,  last  July,  the  Ohio  Supreme  Court 
reinstated  the  judgment  of  the  trial  court. 
The  court  held,  for  the  first  time  in  Ohio, 
that  a  performer  has  a  right  of  exclusive 
control  over  the  publicity  given  to  his 
performances,  and  that  appropriation  of 
that  right  over  his  objection  is  an  inva¬ 
sion  of  his  privacy.  At  the  same  time  the 
court  held  that  a  First  Amendment 
privilege  to  report  matters  of  legitimate 
public  interest  barred  recovery  against 
Scripps-Howard  in  this  case. 

In  this  week’s  decision,  the  Supreme 
Court  noted  that  Zucchini  did  not  con¬ 
tend  the  tv  station  could  report  nothing 
about  his  performance.  “His  complaint 
is  that  the  station  filmed  his  entire  act 
and  displayed  that  film  on  television  for 
the  public  to  see  and  enjoy,”  White’s 
opinion  said.  He  went  on  to  point  out 
that  a  film  of  the  entire  act  “poses  a 
substantial  threat  to  the  economic  value 
of  that  performance.” 

The  majority  said:  “Wherever  the  line 
in  particular  situations  is  to  be  drawn 
between  media  reports  that  are  protected 
and  those  that  are  not,  we  are  quite  sure 
that  the  First  and  14th  Amendments  do 
not  immunize  the  media  when  they 
broadcast  a  performer’s  entire  act  with¬ 
out  his  consent.” 

The  Justices  pointed  out  that  this  rule 
is  no  different  from  copyright  laws  pre¬ 
venting  the  media  from  publishing  or 
broadcasting  entire  theatrical  perfor¬ 
mances  without  compensating  the  au¬ 
thors. 
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Judge  imposes 
restrictions 
on  crime  news 

Altoona  Mirror  has  been  fighting  a 
judge’s  decree  that  magistrates  are  not  to 
furnish  information  to  reporters,  with  a 
stream  of  articles,  and  a  front-page  edito¬ 
rial  headlined:  “News  Gag  a  Corner¬ 
stone  of  Tyranny.’’ 

The  decree  was  issued  June  2  by 
Robert  Haberstroh,  chief  judge  of  the 
Court  of  Common  Pleas  in  Blair  County, 
about  200  miles  west  of  Philadelphia. 

The  decree  was  worded:  “In  the  fu¬ 
ture,  no  news  releases  of  any  kind  or 
nature  are  to  be  furnished  by  ^e  magis¬ 
trates  themselves.  If  inquiry  be  made  at 
your  office  related  to  any  action  there 
pending,  refer  the  news  media  to  the 
police  department  signing  the  complaint 
itself,  and  in  this  way,  ail  information  can 
be  provided.’’ 

Mirror  crime  reporter  Ralph  Barry, 
when  he  walked  into  his  city  room,  had 
never  had  any  problem  with  the  eight 
elected  magistrates  when  he  called  them 
for  information,  an  ordinary  practice  he 
used  to  follow.  Now  he  finds  silence. 

Barry  says  Haberstroh  gives  no  reason 
why  he  issued  the  directive.  Usually  the 
dockets  are  filled  with  offenses  such  as 
shoplifting,  drunken  driving,  breaking 
and  entering.  Robert  W.  Boyer,  the 
Mirror’s  executive  editor,  says  the  most 
efficient  way  to  cover  the  greater  number 
of  cases  was  by  telephone.  “Now 
they’ve  deprived  us  of  that,  and  the  only 
way  we  can  cover  the  news  is  to  go  to  the 
hearing.  Some  of  the  magistrates  won’t 
even  give  us  the  time  of  the  hearing.’’ 

One  of  the  magistrates,  William  B. 
Lower,  said  that  an  elected  official  has  a 
responsibility  to  disseminate  information 
to  the  press,  especially  information  con¬ 
cerning  the  judicial  system.  Lower  is  dis¬ 
regarding  Haberstroh’s  directive  with  no 
rebuke. 

Mirror  has  asked  State  Supreme  Court 
Administrator  Alexander  Barbieri, 
Haberstroh’s  superior,  if  the  chief  judge 
of  the  county  has  the  power  to  ban  all 
phone  information  from  the  lower  court. 

John  V.  R.  Bull,  past  president  of  the 
Pennsylvania  Society  of  Newspaper 
Editors  and  assistant  to  the  managing 
editor  of  the  Philadelphia  Inquirer, 
wrote  a  letter  to  Haberstroh: 

“If  this  country  is  to  remain  a  viable 
democracy,  the  public  must  be  informed 
as  to  how  its  government  operates,  how 
its  court  system  functions,  how  its  social 
institutions  respond.  Closing  off  such  in¬ 
formation  is  a  disservice  to  your  fellow 
citizens.’’ 

Haberstroh  said  he  has  noted  Bull’s 
comments,  “with  which  1  do  not  agree, 
and  my  only  comment  is  that  the  order 
which  1  have  entered  continues  in  force 
and  effect.’’ 
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Sections  in  daiiies 
explain  economy 


Lincoln  (Nebr.)  Journal-Star  and  its 
ad  director.  James  E.  LeRossignol, 
were  singled  out  by  the  Advertising 
Council  Inc.  for  a  special  section  on  the 
American  economic  system. 

The  Ad  Council  noted  that  newspapers 
throughout  the  country  are  publishing 
sections  based  on  the  Ad  Council's  24- 
page  booklet  titled  “The  American 
Economic  System  .  .  .  and  your  part  in 
it."  but  that  the  one  in  the  Lincoln 
Journal-Star  was  an  “archetypical 
example". 

Given  permission  by  the  Advertising 
Council  to  reprint  the  booklet,  he 
reached  out  to  Lincoln  businessmen  with 
what  he  calls  low-key  contacts  by  his 
sales  force.  The  initial  result:  121  local 
advertisers  sponsored  the  booklet,  which 
appeared  as  a  tabloid-size  special  sup¬ 
plement  in  a  Sunday  edition  of  the 
Journal-Star. 

LeRossignol  then  created  his  own 
“multipler  effect.”  The  Lincoln  public 
school  system  requested  8.0()0  copies; 
the  7th  through  12th  grade  school  stu¬ 
dents  were  adequately  supplied  gratis  by 
the  newspaper.  Also,  the  state  school 
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system  is  planning  to  purchase  90,000 
copies. 

“We  ran  3,000  extra  copies  and  sold 
them  at  our  cost  of  $5.50  per  100,”  Le 
Rossignol  explained  during  a  visit  to 
New  York,  where  he  was  invited  by  the 
Advertising  Council  to  discuss  his  idea 
with  other  newspaper  executives.  He 
said  he  had  scores  of  requests  from  indi¬ 
viduals,  businesses,  schools,  govern¬ 
ments.  “We  sold  out,”  he  said. 

The  ad  director  also  wrote  to  18  af¬ 
filiated  newspapers,  offering  them  a  set 
of  negatives  of  the  booklet  pages  at  cost. 

Spurred  by  LeRossignol’s  merchan¬ 
dising  plan,  the  Newspaper  Advertising 
Sales  Association,  representing  90  per 
cent  of  the  nation’s  newspapers,  went 
into  motion. 

John  E.  Lang,  NASA  president  and  an 
executive  of  the  Hearst  Advertising  Ser¬ 
vice,  Inc.,  said  that  1,500  copies  of  the 
Lincoln  newspaper  reprint  would  be  dis¬ 
tributed  to  as  many  national  newspaper 
sales  representatives. 

The  Ad  Council  distributed  the  reprint 
and  merchandising  plan  to  members  of 
the  International  Newspaper  Advertising 
Executives,  representing  1,000  news¬ 
papers.  Additionally,  a  letter  urging  use 
of  the  booklet  in  newspapers  was  sent  to 
all  daily  newspaper  publishers  by 
Thomas  B.  Adams,  Ad  Council  Chair¬ 
man.  and  chairman,  Campbell-Ewald 
Company. 

Davenport  (Iowa)  Qiuul-City  Times, 
Amarillo  (Tex.)  News-Glohe,  Raleiph 
(N.C.)  News-Observer,  Providence  (R.l.) 
Journal,  Holyoke  (Mass.)  Transcript-Tele- 
pram,  and  Decatur  (Ala.)  Daily,  all  are 
planning  to  run  Special  Sections,  com¬ 
pletely  reprinting  the  basic  American  Ec¬ 
onomic  System  Campaign  booklet,  the 
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Ad  Council  said. 

Additionally,  inquiries  have  been  re¬ 
ceived  from  the  New  York  Daily  News, 
Dallas  Times-Herald,  Billings  (Mont.) 
Gazette,  Wisconsin  State  Journal  and 
the  Nowles  Publishing  Company  news¬ 
papers  in  California. 

In  May,  the  Daily  Oklahoman  in  Ok¬ 
lahoma  City  went  all  out  with  a  beautiful 
full-color  reprint  of  the  booklet  in  full 
newspaper  size.  Earlier,  the  Milwaukee 
Journal  serialized  the  booklet  over  four 
days,  also  in  full  color. 

Vermont  to  place 
briefer  legal  ads 

The  state  of  Vermont  has  decided  on  a 
new  “look”  for  publication  of  proposed 
state  regulations  in  newspapers. 

James  Guest,  Secretary  of  the  State, 
believes  that  the  move  will  get  the  public 
attention  such  proposals  deserve. 

The  regulations,  heretofore  published 
on  random  days  in  back  pages  (near  clas¬ 
sified  advertising),  are  now  appearing 
only  on  Thursdays — and  on  pages  which 
are  said  to  attract  more  general  reader- 
ship. 

“Instead  of  printing  the  regulations  in 
their  entirety,”  the  Secretary  of  the  State 
says,  “the  state  will  print  only  concise 
summaries  indicating  who  would  be  af¬ 
fected  by  changes  of  policy.” 

The  average  guy  on  the  street,”  Guest 
continues,  “probably  could  care  less 
about  the  full  text  of  regulations  ...  If 
more  residents  are  encouraged  to  take 
notice  of  proposed  regulations,  then 
government  might  respond  by  promul¬ 
gating  better  and  fewer  ones.” 

Papers  for  senior 
citizens  surveyed 

A  new  association  of  newspapers  for 
senior  citizens  is  being  formed  to  give 
advertisers  total  representation  of  all  the 
publications,  and  to  share  editorial  leads 
and  syndications. 

Organizer  is  Len  Hansen,  publisher  of 
Senior  World  in  San  Diego,  who  is  com¬ 
pleting  a  survey  of  the  publications. 

Copies  of  the  survey  will  be  available 
August  1.  Address  for  ordering  is:  Senior 
World,  4425  Cass  St.,  San  Diego,  Calif. 

Bushman  appointed 

Dennis  E.  Bushman,  30,  has  been 
named  assistant  general  manager  of  the 
Scripps-Howard  Supply  Company.  The 
appointment  was  announced  by  Homer 
Taylor,  president  and  general  manager  of 
The  Supply  Company.  Bushman  suc¬ 
ceeds  S.  George  Crisci,  who  resigned. 
Prior  to  joining  Scripps-Howard  in  the 
general  newspaper  accounting  and  inter¬ 
nal  audit  departments  in  1974,  Bushman 
was  with  Haskins  &  Sells,  certified  pub¬ 
lic  accountants. 
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lAPA-Wallace 
Award  won  by 
Juan  J.  Waite 

Newspapermen  and  publications  in  six 
Western  Hemisphere  countries  were  an¬ 
nounced  as  winners  of  annual  awards  of 
the  Inter  American  Press  Association. 

The  lAPA-Tom  Wallace  Awards,  for 
North  Americans,  and  the  lAPA- 
Mergenthaler  Awards,  for  Latin  Ameri¬ 
cans,  will  be  formally  presented  at  the 
lAPA’s  annual  meeting  October  17  to  21 
in  Santo  Domingo,  E>ominican  Republic. 
The  winners  are  from  the  United  States, 
Dominican  Republic,  Mexico,  Colombia, 
Venezuela  and  Argentina. 

Juan  J.  Waite,  Washington-based  cor¬ 
respondent  of  United  Press  Inter¬ 
national,  will  receive  the  individual 
lAPA-Tom  Wallace  Award  for  his  re¬ 
porting  on  Latin  America  and 
Hispanic-Americans  in  the  United 
States.  The  annual  plaque  goes  to  the 
Christian  Science  Monitor  for  its  “con¬ 
tinual  support  of  the  magnificent  report¬ 
ing  of  James  Norman  Goodsell”  in  his 
reporting  on  Latin  America,  the  Awards 
Committee  said.  A  Special  Citation  goes 
to  La  Opinion,  of  Los  Angeles,  for  50 
years  of  service  to  the  Spanish-language 
community  of  Southern  California. 

The  top  lAPA-Mergenthaler  Award 
for  work  in  behalf  of  freedom  of  the  press 
will  be  presented  to  German  E.  Omes, 
publisher  of  El  Caribe,  Santo  Domingo. 
Ornes  headed  the  lAPA’s  Committee  on 
Freedom  of  the  Press  for  five  years  and 
is  currently  second  vicepresident  of  the 
organization. 

Other  individual  award  winners  are: 
Mauricio  Gonzalez  de  la  Garza,  of 
Novedades,  Mexico,  for  his  articles  on 
corruption  in  Mexico. 

Francisco  Tosta  Flores,  of  El  Vesper- 
tino,  Maracaibo,  Venezuela,  and  Carlos 
E.  Sevilla,  of  Novedades  de  Puebla, 
Mexico,  share  the  award  for  reporting. 

Francisco  Graells,  of  El  Nacional, 
Caracas,  will  receive  the  award  for  car¬ 
tooning,  and  Jorge  E.  Parra,  of  El 
Tiempo,  Bogota,  Colombia,  for  photog¬ 
raphy. 

The  annual  lAPA-Mergenthaler 
Plaque  will  be  presented  to  the  Buenos 
Aires  (Argentina)  Herald.  During  its  100 
years  of  existence  and  at  times  of  high 
risk,  the  Awards  Committee  said.  The 
Herald  consistently  published  objective 
news  and  editorials. 

A  special  plaque  will  be  presented  to 
El  Tiempo,  Bogota,  in  posthumous  tri¬ 
bute  to  Alegre  Levy,  an  outstanding 
young  reporter  who  died  earlier  this 
year.  The  Awards  Committee  pointed 
especially  to  her  series  of  stories  on  the 
problems  of  illegal  Colombian  residents 
of  New  York. 
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Broadcast  rights  bill  supported  by  SDX 


Society  of  Professional  Journalists, 
Sigma  Delta  Chi  has  expressed  its  sup¬ 
port  for  legislation  to  strengthen  the 
First  Amendment  rights  of  broadcast 
journalists. 

National  president  Richard  Leonard 
urged  the  society’s  32,000  members  to 
campaign  for  favorable  action  on  Senate 
Bill  22,  known  as  the  First  Amendment 
Clarification  Act  of  1977.  The  bill  was 
introduced  by  Senator  William  Proxmire 
of  Wisconsin. 


“As  Proxmire  has  stated,  newspapers, 
operating  without  governmental  regula¬ 
tion  and  with  full  constitutional  freedom, 
have  become  increasingly  responsible. 
Broadcasters,  given  those  same  rights, 
would  also  be  fair,’’  said  Leonard,  editor 
of  the  Milwaukee  Journal. 

Senate  Bill  22  is  now  in  the  Communi¬ 
cations  Subcommittee  of  the  Committee 
on  Commerce.  Subcommittee  chairman 
is  Sen.  Ernest  F.  Hollings  of  South 
Carolina. 


The  Numbers  Game  by  Bob  Easter,  Circulation  Director,  Consultant, 
frequent  speaker  at  API  and  other  Publisher  associations,  is  a  must  for  your 
reading  list. 

Rush  $14.60  check  or  purchase  order  (tax  &  postage  included)  to:  Bob 
Easter,  The  Numbers  Game,  705  Little  Oak,  Austin,  Texas  78753. 
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The  solution  to  high  costs  in 
If  only  the  facts  didrit  get  in 


The  health  care  industry  is  under  attack  because  we  spend  more  than  any  other  nation  on  health  care, 
and  health  care  expenditures  continue  to  rise  each  year.  Health  care  has  become  our  nation’s  largest 
industry,  almost  9  per  cent  of  the  gross  national  product. 

But  the  most  important  consequence  of  our  massive  investment  is  the  fact  that  our  health  care 
system  is  the  best  in  the  world.  We  have  a  record  of  solid  accomplishment  that  has  been  glossed  over  in 
the  current  health  care  dialogue: 

Fact!  Americans  are  living  longer.  Life  expectancy  is  now  an  average  of  72.5  years. 

Fact!  In  1931,  low-income  persons  visited  a  doctor  2.2  times  annually;  by  1964, 4.3  times; 
and  in  1975,  six  times  (1.9  times  more  than  high-income  persons). 

Fact!  In  1960, 26  infants  died  per  1,000  live  deliveries;  in  1976  the  number  was  16  per  1,000 
(a  decrease  of  38  per  cent). 

Fact!  In  1960, 761  Americans  died  per  100,000  population;  in  1975  the  number  was  642 
(a  decrease  of  14  per  cent). 

Fact!  In  1960  there  were  37  maternal  deaths  per  100,000  population;  in  1975  the  comparative 
number  was  11  (a  decrease  of  71  per  cent). 

Fact!  Ten  of  the  first  15  causes  of  death  in  the  U.S.  are  down  over  the  last  12  years. 

Fact!  In  1952  there  were  20,000  reported  cases  of  paralytic  poliomyelitis;  in  1976 
there  were  eight. 


No  wonder  the  public  has  never  indicated  seeks  to  control  the  industry  and  so  reduce  costs,  it 

any  desire  to  alter  our  health  care  system!  The  public  has  not  addressed  the  consequences  of  such  meas- 

expects  to  continue  receiving  services  the  system  ures  as  they  would  affect  the  quantity  of  services  and 

now  offers— and  that  the  quality  of  these  services  will  the  level  of  their  quality. 

constantly  improve.  These  expectations  grow  despite  Comparisons  of  the  costs  of  a  hospital  room 

the  prospect  of  limits  on  health  services  that  would  be  in  1950  with  one  in  1975  are  a  familiar  statistic.  The 
imposed  by  legislated  cost  controls.  offset — a  comparison  of  what  you  got  for  the  money 

The  dialogue  on  health  care  led  by  the  Ad-  in  1950  versus  today  —  is  never  drawn.  The  story  of 

ministration  has  focused  solely  on  costs  and,  thus  far,  the  evolution  of  the  hospital  from  custodial  care  for 

has  been  unbalanced.  In  introducing  the  concept  of  the  sick-poor  to  the  sophisticated,  complex,  highly 

controls,  the  Administration  implies  that  our  health  technological  medical  center  has  little  appreciation 

care  system  is  unconcerned  about  costs  and  is  both  today.  The  dialogue  has  been  truly  unbalanced, 

wasteful  and  inefficient.  However,  some  of  the  facts  Rising  medical  costs  have  prompted  the  Ad- 

cited  above  belie  that  premise.  In  fact,  as  government  ministration  to  propose  a  stopgap  plan  to  control 
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health  care  could  be  simple 
the  wayL 


growth.  (“Stopgap”  is  the  Administration’s  word,  not 
ours.)  The  approach  seems  sensible,  because  it’s  so 
simple,  at  first  glance:  slap  a  9  per  cent  limit  on  all 
hospital  revenues,  gradually  tighten  the  screws  in 
subsequent  years,  allow  virtually  no  exceptions. 

We  respect  the  intentions  behind  this  pro¬ 
posal.  But  we  must  disagree  most  emphatically  with 
the  prescription  for  curing  the  ailment. 

What  troubles  us  most  about  the  scheme  is 
not  the  short-range  financial  impact  of  the  proposal. 
American  Medicorp  hospitals— we  own  and  manage 
54  acute  care  community  hospitals  with  one  per  cent 
of  the  nation’s  beds— already  live  within  strict  budgets 
that  compel  them  to  deliver  the  highest  quality  care 
on  a  cost-effective  basis.  As  a  privately-owned  hospi¬ 
tal  management  company,  responsible  both  to  our 
patients  and  our  stockholders,  we’re  accustomed  to 
carefully  watching  costs. 

What  we’re  fearful  of  is  the  long-term  con¬ 
sequence  of  an  arbitrary  system  that  inhibits  compe¬ 
tition,  encourages  inefficiency  and  produces  unres¬ 
trained  consumer  demand.  The  proposal  exacer¬ 
bates  all  the  wrongs  that  make  health  care  costly, 
while  taking  no  major  steps  to  support  those  institu¬ 
tions  striving  to  achieve  economies. 

To  explain,  some  hospitals,  admittedly,  are 
high-rollers.  Driven  by  the  pressures  of  the  system, 
they  purchase  every  piece  of  technology  available 
and  their  costs  reflect  this  excess.  At  the  same  time, 
more  than  20  per  cent  of  acute  care  hospitals  operate 
with  annual  cost  increases  of  less  than  9  per  cent. 
Thus,  the  ceiling  would  really  become  a  floor  for 
these  institutions— an  incentive  to  increase  costs  to  9 
per  cent  to  protect  against  the  day  when  controls  are 
futher  tightened.  And  there  are  hospitals  scrupulously 


cost  conscious:  they  spend  prudently  to  meet  com¬ 
munity  needs. 

But  the  Administration’s  stopgap  notion 
lumps  all  hospitals  together.  This  creates  inequities 
that  get  worse  with  time. 

We’re  not  seeking  an  unfettered  industry. 
We  recognize,  perhaps  even  better  than  does  the 
government,  its  shortcomings.  American  Medicorp 
favors  structuring  incentives  to  achieve  the  twin  goals 
of  constraining  cost  increases  while  assuring  the  de¬ 
livery  of  quality  care.  And  such  an  approach  is  not  a 
far-fetched  scheme  to  avoid  control.  Indeed,  an  ap¬ 
proach  we  favor  already  has  been  introduced  in  legis¬ 
lation. 

The  chief  sponsor  is  Herman  E.  Talmadge, 
the  respected  Senator  from  Georgia.  The  bill,  which 
now  also  has  been  introduced  by  Representative 
Paul  G.  Rogers  (D-Fla.),  chairman  of  one  of  the  two 
House  subcommittees  responsible  for  drafting  health 
legislation,  would  authorize  development  of  a  per¬ 
formance-based  reimbursement  plan.  This  plan 
would  introduce  the  concept  of  incentives  and  free 
enterprise  into  hospital  management,  rewarding  the 
efficient  institutions  and  penalizing  the  inefficient. 

The  Talmadge  proposal  is  not  quite  as  sim¬ 
ple  as  the  Administration’s  program.  But  simplicity  is 
not  necessarily  a  virtue  when  the  problem  is  as  com¬ 
plex  and  as  vital  as  health  care.  The  proposals  for 
Medicare  and  Medicaid  looked  straightforward  and 
simple  15  years  ago. 

American  Medicorp  strongly  urges  serious 
consideration  of  the  Talmadge  reform  measure.  It 
would  achieve  the  twin  goals  of  cost  containment  and 
broad  access  to  medical  care  while  moving  the  whole 
hospital  system  toward  greater  efficiency. 

And  that’s  a  fact. 


American  Medicorp  Inc 

111  Presidential  Boulevard  Bala  Cynwyd  Pennsylvania  19004 


The  health  care  legislation  debate  is  of  such  importance,  we  have  devoted  our  current 
annual  report  to  the  subject.  If  you  would  like  a  copy,  write  Mr.  Alan  B.  Miller,  President. 


Newspeople  in  the  news 


Chase  Grider 

LOS  ANGELES  PROMOTIONS— Charles  C.  Chase  has  as¬ 
sumed  the  new  position  of  vicepresident,  operations,  of  the 
Los  Angeles  Times,  and  James  B.  Grider  is  succeeding 
Chase  as  vicepresident,  production.  Chase  has  been  with 
the  Times  for  more  than  40  years  and  production  vp  since 
October,  1968.  Grider  has  returned  to  the  Times  from 
Newsday,  where  he  has  been  executive  vicepresident  and 
general  manager.  Before  moving  to  Newsday,  Grider  had 
been  in  the  Times  production  for  29  years  and  two  years  as 
general  manager  of  the  Times  Mirror  Press. 


HOOSIER  PRESS  HEAD— 
James  Bannon,  publisher 
of  Hometown  Publications, 
a  division  of  the  Kokomo 
(ind.)  Tribune,  has  been 
elected  president  of  the 
Hoosier  State  Press  Asso¬ 
ciation  succeeding  John  E. 
Mitchell,  associate  pub¬ 
lisher  of  the  Frankfort 
Times.  Bannon  has  been 
with  Hometown  Publica¬ 
tions  since  1  969  and  during 
that  time  the  chain  of  three 
weeklies  has  grown  to 
seven.  Bannon  began  his 
career  as  a  reporter  for  the 
Anderson  Daily  Bulletin  and 
has  spent  most  of  his  time 
with  Indiana  papers. 


DAYTONA  PROMOTION 
— Katie  Carlson,  food  edi¬ 
tor  of  the  Daytona  Beach 
News-Journal  newspapers, 
has  been  named  women's 
editor.  Carlson,  who  has 
been  acting  women's  editor 
recently,  will  continue  in 
charge  of  the  Morning  Jour¬ 
nal's  food  section.  She  is 
secretary  of  the  Newspaper 
Food  Editors  and  Writers 
Association  in  the  U.S.  and 
Canada. 


Former  syndicated  columnist  Frank 
M  ANKiKwicz — named  president  of  Na¬ 
tional  Public  Radio,  a  $65,000-a-year  job, 
effective  August  1.  Mankiewicz,  who 
was  press  secretary  to  Robert  F.  Ken¬ 
nedy  and  George  McGovern,  wrote  a 
column  on  politics  with  Tom  Braden 
from  1968  to  1971. 


Louis  A.  Lkrnuk,  publisher  of  Lerner 
Home  Newspapers,  Chicago — named 
U.S.  Ambassador  to  Norway.  Lerner 
has  also  served  as  vicepresident  of  the 
board  of  the  Chicago  Public  Library  and 
on  the  National  Commission  on  Lib¬ 
raries  and  Information  Science. 


James  F.  McDaniel,  an  assistant  man¬ 
aging  editor  of  the  Memphis  (Tenn.) 
Commercial  Appeal  since  1959 — named 
managing  editor,  succeeding  William  W. 
Sorrels,  who  moves  to  editor  of  the 
Evansville  (Ind.)  PrcAA.  McDaniel  joined 
Scripps-Howard  in  1952  working  at  the 
newspaper  as  a  copy  editor  following 
graduation  from  Medill  School  of  Jour¬ 
nalism,  Northwestern  University. 

Succeeding  McDaniel  will  be  E.  B. 
Blackburn,  Sunday  editor  and  editor  of 
Mid-South  magazine. 

♦  ♦  ♦ 

Eddie  MacCabe,  sports  editor  of  the 
Ottawa  (Ont.)  Journal — to  sports  editor 
of  the  Ottawa  Citizen.  He  was  with  the 
Journal  30  years.  MacCabe  will  continue 
to  write  a  column  at  the  Citizen. 


Jennii  ER  Gavin — to  the  staff  of  the  Or¬ 
lando  (Fla.)  Sentinel  Star  as  a  general 
assignment-political  reporter.  Formerly 
she  was  a  political-legislative  reporter  for 
the  Clearwater  Sun  and  on  general 
assignment  for  the  Memphis  Press- 
Scimitar. 


J()SEi*H  S.  Fannin,  Jr. — to  retail  adver¬ 
tising  manager  for  Gulf  Publishing  Com¬ 
pany,  Inc.,  publishers  of  the  Biloxi- 
Gulfport  (Miss.)  Daily  Herald  and  South 
Mississippi  Sun.  Fannin  was  formerly  re¬ 
tail  advertising  manager  of  the  Hatties- 
hurf’  (Miss.)  American.  He  is  currently 
president  of  the  Mississippi  Newspaper 
Advertising  Executives  Association. 


Charles  Madigan,  Harrisburg  (Pa.) 
bureau  chief  for  United  Press  Inter¬ 
national — assigned  to  the  UPI  bureau  in 
Moscow. 


Three  promotions  have  been  an¬ 
nounced  by  the  West  Chester  {Pa.)  Daily 
Local  News: 

James  W.  Stewari,  formerly  advertis¬ 
ing  manager — named  to  the  new  post  of 
advertising  director.  Before  joining  the 
paper  in  1967,  he  had  been  retail  adver¬ 
tising  manager  at  the  Delaware  County 
(Pa.)  Daily  Times. 

Stewart  is  succeeded  as  ad  manager  by 
Michael  J.  Doyle,  who  had  been  retail 
advertising  manager.  Doyle  joined  the 
Local  News  five  and  half  years  ago. 

Donald  L.  Renninoer — named  to  fill 
the  new  post  of  assistant  circulation 
manager.  Renninger,  who  had  been  a  dis¬ 
trict  circulation  manager,  came  to  the 
paper  in  1%4. 


Ri  ss  Li  adabrand.  former  columnist 
and  feature  writer  for  the  Pasadena 
Star-News  and  editor-in-chief  of  the 
Ward  Ritchie  Press — now  managing 
editor  of  Western  Outdoors  magazine 
headquartered  in  Newport  Beach,  Cali¬ 
fornia. 


Erne:st  L.  Posey,  Jr,  assistant  advertis¬ 
ing  director  of  the  New  Orleans  Times- 
Picayune  and  States-ltem — installed  as 
president  of  the  Advertising  Club  of  New 
Orleans. 


David  Kemi* — named  manager  of  Dow 
Jones  &  Company  public  relations,  suc¬ 
ceeding  J  ames  O'Donnell,  who  resigned. 
Kemp  has  been  a  reporter  and  corres¬ 
pondent  for  the  Boston  Globe  for  the 
past  four  years  and  earlier  was  with  the 
Sprinfifield  (Vt.)  Times  Reporter,  editor 
of  the  East  Providence  (R.l.)  Post,  and 
editor  and  vicepresident  of  AdEast,  New 
England  trade  publication. 


Einar  O.  Peterson,  advertising  direc¬ 
tor  for  the  Manchester  (N.H.)  Union 
Leader  and  New  Hampshire  Sunday 
News — honored  on  his  5()th  anniversary 
with  the  newspaper  during  a  celebration 
party.  He  was  presented  with  a  $1,000 
check  from  publisher  William  Loeb. 

EDITOR  &  PUBLISHER  for  July  23.  1977 


HEADS  CLASSROOM 
PROGRAM— Velda  K.  Car¬ 
ter  has  been  named  to  head 
a  full-time  newspaper-in¬ 
education  program  for  the 
Greenville  (S.C.)  News  and 
Piedmont.  She  joined  the 
circulation  department  of 
the  Greenville  Newspapers 
after  1976  graduation  from 
the  University  of  North  Car¬ 
olina,  Chapel  Hill.  Her 
father  is  editor  of  the  Tabor 
City  (N.C.)  Tribune.  The 
News-Piedmont  began  a 
part-time  newspaper  in  the 
classroom  program  15 
years  ago  and  now  is  em¬ 
phasizing  use  of  news¬ 
papers  for  instruction  by  es¬ 
tablishing  a  department  de¬ 
voted  entirely  to  the  pro¬ 
gram. 


Newspeople  in  the  news 


NEW  POST— Robert  E. 
Burgess,  city  editor  of  the 
Palo  Alto  (Calif.)  Times,  has 
been  promoted  to  the  newly- 
created  position  of  manag¬ 
ing  editorand  will  assist  edi¬ 
tor  Alexander  Bodi  in  general 
newsroom  operations.  Ron¬ 
ald  D.  Goben,  assistant  city 
editor,  succeeds  Burgess  as 
city  editor,  and  moving  to 
assistant  city  editor  is  Myron 
K.  Myers,  business  editor. 
Burgess,  San  Francisco- 
born,  went  to  school  in  Eng¬ 
land  and  worked  on  the 
Northamptonshire  Evening 
Telegraph.  After  gradua¬ 
tion  from  the  University  of 
California,  he  worked  for 
Associated  Press  and  joined 
the  Times  in  1 955. 


Gaylord  Nicks  Martin  Bennett 

COLORADO  SPRINGS  EXECUTIVES — Key  executives  to 
direct  operations  of  the  Oklahoma  Publishing  Company's 
newly  acquired  Colorado  Springs  Sun  have  been  an¬ 
nounced  by  Edward  L.  Gaylord,  president.  Publisher  is 
Howard  J.  Nicks,  vicepresident  and  general  manager  of 
the  Oklahoman  and  Times,  who  also  will  continue  in  those 
duties.  Charles  L.  Bennett,  executive  editor  of  the  Oklaho¬ 
man  and  Times  becomes  editor  of  the  Sun,  and  Edmund  O. 
Martin,  assistant  to  the  general  manager  becomes  general 
manager  of  the  Sun. 

Also,  Joe  Bullard  assistant  news  editor  in  Oklahoma 
City,  moves  to  managing  editor  in  Colorado;  Frank  Boggs, 
Times  sports  editor — to  sports  editor;  Robert  Franken,  news 
editor;  Ed  Will,  city  editor;  Cathy  McCormick,  people 
section  editor;  Tom  McClanahan,  Sunday  magazine  editor 
and  Robert  Tonsing,  chief  photographer. 

M  ARY  JuNCK,  newly-appointed  sales 
development  manager  for  the  Miami 
Herald  Publishing  Company — 
responsible  for  the  marketing  research 
department  and  advertising  for  all  zoned 
products.  She  was  formerly  retail  adver¬ 
tising  manager  and  marketing  research 
manager  of  the  Charlotte  (N.C.)  Ob¬ 
server  and  News  during  five  years  with 
the  papers. 

■  9k  :k 


Thomas  R.  Waring  Jr. — retired  June  30 
as  editor  of  the  Charleston  (S.C.)  Eve¬ 
ning  Post  marking  the  end  of  a  50-year 
career  in  newspapers.  Waring,  editor  of 
the  News  and  Courier  for  23  years,  has 
been  editor  of  the  Evening  Post  from 
1974. 

Waring’ s  retirement  ends  an  era  of  82 
years  during  which  he  and  his  father  and 
his  uncle  William  Watts  Ball,  served  as 
editors  of  the  newspapers. 

Succeeding  Waring  as  editor  will  be 
Ernest  A.  Cu  rrs,  who  has  been  manag¬ 
ing  editor.  Richard  L.  Schreadley — 
moves  up  from  associate  editor  to  editor 
of  the  editorial  page  and  John  M.  Crad¬ 
dock  becomes  associate  editor. 

*  *  ♦ 

Gary  Reid,  Hollis  (Okla.)  News 
publisher — named  to  Board  of  Regents 
of  Oklahoma  Agricultural  and  Mechani¬ 
cal  Colleges. 

*  *  * 

Richard  Lloyd  Jones,  president  of  the 
Tribune  Co.,  Tulsa — appointed  chairman 
of  Board  of  Visitors  for  the  University  of 
Oklahoma. 

*  *  * 

Barbara  Bradley —  to  the  Long  Beach 
(Calif.)  Independent,  Press-Telegram, 
from  the  Monterey  Park  Progress. 
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Jessica  Hobby  Catto — elected  a  vice- 
president  of  the  Houston  Post  Company. 
She  lives  in  McLean.  Virginia  with  her 
husband  Henry  E.  Catto  Jr.  and  their 
four  children.  He  is  a  former  ambassador 
to  the  United  Nations,  Geneva  and 
former  Chief  of  U.S.  Protocol  and  pre¬ 
sently  is  an  international  consultant  in 
Washington.  Her  brother  is  William  P. 
Hobby,  lieutenant  governor  of  Texas  and 
president  of  the  Post.  Her  mother,  Oveta 
Culp  Hobby,  is  chairman  of  the  board 
and  editor.  Catto  has  been  an  editor  of 
the  River  Oaks  Times,  Fort  Worth,  and 
an  art  critic  of  the  San  Antonio  Express. 

*  *  * 

Carl  Sweeney,  retail  advertising  man¬ 
ager  of  the  Syracuse  (N.Y.)  News¬ 
papers — elected  president  of  the  Adver¬ 
tising  Managers  Bureau,  New  York  State 
Dailies. 

♦  ♦  ♦ 

Ron  Bellamy,  Eugene  (Ore.) 
Register-Guard  reporter  since  May — 
named  assistant  city  editor.  He  is  com¬ 
pleting  his  masters  in  journalism  at  the 
University  of  Oregon. 

4c  »ic  9ic 

George  Everett,  co-founder  of  the 
Sand  Springs  (Okla.)  Times — named 
dean  of  College  of  Communications, 
University  of  Tennessee,  Knoxville. 


Promotions  announced  at  the  Fort 
Worth  (Tex.)  Star-Telegram  include: 

Ei.Lum  Harris — named  sports  editor 
of  the  Morning  and  Sunday  Star- 
Telegram;  Tom  Anderson — to  state 
editor  and  Gene  Gordon — to  chief 
photographer.  Joe  Mcaulay,  with  the 
newspaper  since  1936 — named  photo  de¬ 
partment  administrator. 

Harris  has  been  sports  editor  of  the 
Columbia  (Mo.)  Tribune  and  a  sports 
writer  for  the  Miami  News.  Anderson  is 
a  former  editor  of  the  Hillsboro  (Tex.) 
Daily  Mirror  and  has  been  a  Star- 
Telegram  correspondent  since  1970. 
Gordon  was  chief  photographer  at  the 
Fort  Worth  Press  when  it  closed  in  1975 
and  Joined  the  Star-Telegram. 
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101— GANG  OF  PECKSNIFFS  and  other  com¬ 
ments  on  newspaper  publishers,  editors  and  re¬ 
porters  by  H.  L  Mencken.  A  collection  of  Mencken's 
columns,  essays  and  articles  reflecting  his  impatience 
with  his  brethren  of  the  press  and  his  critical  appraisal 
of  the  world.  Selected,  edited  and  introduced  with  a 
profile  of  Mencken  as  a  newsman  by  Theo  Lippmann, 
Jr.  206  pages.  $8.95 


102— DICTIONARY  OF  AMERICAN  SLANG— 

compiled  by  Harold  Wentworth  and  Stuart  Berg 
Flexner.  Second  supplemented  edition.  This  landmark 
of  American  lexicography  now  has  more  than  23,000 
definitions,  about  3,000  of  them  in  a  new  96^pa^ 
supplement  If  you've  been  hyped  by  a  plastic  hippie 
ecofreak,  and  you  didn't  even  know  it,  you  need  this. 
766  pages.  $12.95 


103 — The  New  York  Times  Everyday  Reader’s 
Dictionary  of  MISUNDERSTOOD,  MISUSED, 
MISPRONOUNCED  WORDS— Laurence  Urdang, 
editor.  Thousands  of  words  that  can  trip  up  the  best- 
educated  people  including  words  we  know  but  can't 
define  when  someone  asks  us  what  they  mean;  words 
we  understand  when  we  read  them  but  not  when  we 
hear  them  (and  vice  versa).  377  pages.  $7.95 


104— PROOFREADING  &  COPYEDITING-A 

Practical  Guide  to  Style  for  the  1970s,  by  Harry  H. 
McNaughton.  A  practical  guide  that  will  aid  practic¬ 
ing  and  aspiring  proofreaders,  editors  and  journalists  by 
an  experienced  proofreader,  copyeditor  and  journalist. 
176  pages,  indexed.  $6.95 


105— AMERICAN  NEWSPAPERS  IN  THE  1970s, 

by  Ernest  C.  Hynds.  Comprehensive  survey  of  Ameri¬ 
can  newspapers  including  roles  and  responsibilities  of 
all  types:  black,  college,  conventional,  etc.  Discusses 
new  techniques  in  editorial  and  production  areas,  own¬ 
ership  trends,  computers,  scanners,  VDTs.  Particular 
attention  to  newspaper-government  relations.  349 
pages,  indexed.  $13.50 


10&-HEADLINES  AND  DEADLINES-A  Manual 
for  Copy  Editors  (third  edition),  by  Robert  E. 
Garst  and  Theodore  M.  Bernstein.  A  classic  in  its 
field  explaining  the  techniques  of  copy  editing.  A  man¬ 
ual  of  the  best  standards  and  a  practical  handbook. 
Paperback  only.  $3.50 


109— THE  IMPERATIVE  OF  FREEDOM— A 

philosophy  of  Journalistic  Autonomy,  by  John  C. 
Merrill.  Freedom  of  the  press  is  the  central  subject, 
social  responsibility  of  the  press  a  major  sub^topic. 
"Journalistic  autonomy  is  the  imperative  for  those  who 
want  to  participate  in  journalism  on  a  really  human 
level."  228  pages,  indexed.  $10.00 


112— THE  CREATION  OF  CONSENT— Pub/zc  Re¬ 
lations  in  Practice,  by  Charles  S.  Steinberg,  Pro¬ 
fessor  of  Communication  at  Hunter  College.  De¬ 
velops  the  thesis  that  public  relations,  practice  with 
integrity  in  an  age  of  mass  media,  is  an  indispensable 
part  of  the  process  of  mass  communication  and  is  impor¬ 
tant  to  the  healthy  functioning  of  our  economic,  social, 
political  and  social  institutions.  315  pages.  $13.50 


115— HANDLING  NEWSPAPER  TEXT-^n  Illus¬ 
trated  Guide  to  Putting  News  into  Print,  by  Harold 
Evans,  editor  of  The  Sunday  Times,  London.  From  a 
guide  to  text  type,  its  design  and  usage,  to  editing  copy, 
with  examples  applicable  to  the  U.S.  and  Great  Britain. 
3bb  pages.  $11.95 


116— NEWS  HEADLINES,  by  Harold  Evans.  An 
illustrated  guide  to  the  writing  of  headlines  as  well  as 
style  and  typography  with  a  23-page  glossary  of  news¬ 
paper  terms  used  on  both  sides  of  the  Atlantic  and  11 
pages  of  useful  synonyms.  150  pages.  $11.95 


117— NEWSPAPER  DESIGN,  An  Illustrated 
Guide  to  Layout,  by  Harold  Evans.  A  critical  exami¬ 
nation  of  newspaper  design  and  page  layout  drawing 
examples  from  the  U.S.,  Great  Britain  and  other  news¬ 
papers  around  the  world.  214  pages.  $11.95 


121— FEATURE  WRITING  FOR  NEWSPAPERS, 

by  Daniel  R.  Williamson.  For  students  and  others 
interested  in  writing  features  for  newspapers.  Basic 
elements  and  techniques  explained  with  suggested 
exercises  and  practical  review  material.  218  page^ 
indexed.  $12.5(J 


123— REVERSE  DICTIONARY  by  Theodore  M. 
Bernstein,  consulting  editor  of  the  New  York  Times. 
The  author  of  "Headlines  and  Deadlines"  has  created 
an  unconventional  dictionary  listing  an  array  (13,3% 
entries)  of  meanings  alphabetically  and  gives  the  words. 
277  pages.  $10.00 


126— HARPER  DICTIONARY  OF  CONTEMPO¬ 
RARY  USAGE  by  William  Morris  and  Mary  Morris 
with  a  panel  of  136  language  experts.  Authors  of  the 
syndicated  column  "Words,  Wit  and  Wisdom"  have 
prepared  an  entertaining  and  informative  guide  to 
idioms,  slang,  vogue  words,  etc.,  with  opinions  on  dis¬ 
puted  usage.  650  pages.  $15.00 


129— THE  NEW  YORK  TIMES  MANUAL  OF 
STYLE  AND  USAGE:  Revised  and  Edited  by  Lewis 
Jordan,  New  Editor,  The  New  York  Times.  A 
already  expanded  successor  to  more  than  75  years  of 
Times  style  guides.  Its  advice  on  spelling,  punctuation, 
English  usage  and  writing  quality  will  be  valuable  to 
anyone  who  works  with  words.  232  pages.  $10.00 


131— BEYOND  THE  FACTS.  A  Guide  to  the  Art  of 
Feature  Writing,  by  Louis  Alexander.  Starts  with 
features  for  newspapers.  Elaborates  on  features  for 
broadcast  news  and  adds  guidance  in  writing  a  variety 
of  features  for  magazines.  Illustrated,  indexed.  264 
pages.  $9.95 


132— A  SYSTEM  FOR  THE  UNIVERSAL  DESK,  by 

Bruce  Humphrey.  A  former  managing  editor  of  a 
25,000  circulation  evening  daily  describes  in  32- 
mimeographed  pages  the  operation  of  a  universal  desk 
he  created  which  can  be  adapted  to  larger  or  smaller 
operations.  $2.50 


136— A  COMPLETE  GUIDE  TO  MARKETING 
MAGAZINE  ARTICLES,  by  Duane  Newcomb.  With 
over  3,000  article  acceptances,  author  tells  what  it 
takes  and  how  to  do  it  in  developing  saleable  ideas, 
writing  and  marketing  them.  $6.95 


138-ON  WRITING  WELL:  An  informal  guide  to 
writing  nonfiction,  by  William  Zinsser.  A  former 
writer  and  editor  for  the  New  York  Herald  Tribune 
and  Life,  the  book  grew  out  of  a  course  the  author 
teaches  at  Yale.  Not  a  textbook,  but  an  effort  to  teach 
good  English  that  can  be  used  in  good  journalism  and 
good  nonfiction.  With  illustrative  passages  from  many 
famous  writers.  152  pages,  indexed.  $6.95 


139— NEWS/WRITING  AND  REPORTING,  by 

James  M.  Neal  and  Suzanne  S.  Brown.  A  "how  to" 
book  for  novice  reporters  containing  many  examples  of 
outstanding  writing.  Each  chapter  contains  suggested 
assignments  by  which  students  can  test  their  skills.  298 
pages.  Indexed.  $11.95. 


140— THE  PLIGHT  OF  ENGLISH:  Ambiguities, 
cacophonies  and  other  violations  of  our  lan¬ 
guage,  by  Basil  Cottle,  senior  lecturer  in  English  at 
University  of  Bristol.  Blending  scholarly  discussion  with 
humor  and  common  sense  seeking  the  ideal  of 
straightforward  and  honest  English.  160  pages.  In¬ 
dexed.  $7.95 


145— ELECTRONIC  COMPOSITION  by  N.  Ed¬ 
ward  Berg,  founder  of  Hendrix  Electronics  and  a  tech¬ 
nical  consultant  to  Graphic  Arts  Technical  Foundation. 
A  comprehensive  reference  to  contemporary  typeset¬ 
ting  technology  with  chapters  on  input  considerations, 
editing  and  corrections,  stora^,  processing,  investment 
cost  effectiveness,  etc.  Contains  a  3()0-word  glossary  of 
computer  jargon  plus  a  7JW0-word  "exceptions  dictio¬ 
nary"  on  hyphenation.  384  pages  8V4  x  IIV4.  $48.00 


146— PRECISION  JOURNALISM,  A  Reporter’s 
Introduction  to  Social  Science  Methods,  by  Philip 
Meyer.  The  former  Nieman  Fellow  teaches  the  jour¬ 
nalist  how  to  use  and  profit  from  the  qualitative 
methods  of  the  social  scientists,  the  use  of  statistics  for 
interpreting  data  and  testing  hypotheses,  how  to 
analyze  polls  and  surveys,  and  to  finance,  organize  and 
conduct  surveys.  342  pages.  $11.50 


147— FREEDOM  OF  THE  PRESS  FOR  WHOM? 
The  Right  of  Access  to  Mass  Media,  by  Jerome  A. 
Barron.  The  author  critically  analyzes  how  media  func¬ 
tion  and  describes  public  pressures  for  greater  partici¬ 
pation  in  the  media  and  the  means  by  which  greater 
public  access  to  media  can  be  achieved.  His  basic  argu¬ 
ment  is  that  the  First  Amendment  should  be  restored  to 
the  reader,  the  viewer,  the  listener.  368  pages.  $3.95 


148— INVESTIGATIVE  REPORTING  by  David  An¬ 
derson  and  Peter  Benjaminson.  An  analysis  of 
techniques  basic  to  this  type  of  reporting  illustrating 
some  of  the  realities:  evasiveness  of  subjects,  anxiety  of 
editors,  frustration  of  bad  tips  and  bad  hunches,  with  an 
accent  on  the  importance  of  accuracy  and  thoroughness. 
307  pages.  $15.00 


150— SAY  IT  SAFELY,  Legal  Limits  in  Publishing, 
Radio  and  Television,  by  Paul  P.  Ashley.  An  au¬ 
thoritative  manual  pinpointing  the  danger  zones  of  libel, 
contempt  of  court,  right  of  privacy,  and  obscenity.  238 
pages.  $9.50 


151— THE  ART  OF  EDITING  THE  NEWS  by 

Robert  C.  McGiffert.  A  manual  for  newspaper  copy 
editing  and  headline  writing  demonstrating  the  editing 
process  at  work.  Chapters  on  the  use  and  abuse  of 
language,  libel,  ethics,  fairness,  editorializing,  attribu¬ 
tion,  quotations.  268  pages.  $8.95 


152— REPORTORIAL  WRITING  by  Paul  V. 
Sheehan.  A  teaching  tool  for  news  writing  and  report¬ 
ing.  Analysis  and  examples  of  types  of  journalistic 
literature— interviewing,  feature  writing,  situation 
story,  interpretative  writing,  background,  human  in¬ 
terest,  etc.— with  practical  exercises.  Indexed.  400 
pages.  $7.95 


153— THE  MAKING  OF  STYLE  by  James  Howe. 
Three  sections  on  argumentation,  description,  and  nar¬ 
ration  serve  as  an  introduction  to  the  principal  skills  of 
expository  writing,  followed  by  chapters  on  a  variety  of 
specialized  forms  of  writing.  "Every  would-be  writer's 
task  is  to  find  a  style  which  matches  his  personality," 
216  pages.  $5.95 


154-NEWSWRITING  AND  REPORTING  PUBLIC 
AFFAIRS  by  Chilton  R.  Bush.  An  important  hand¬ 
book  on  the  organization  and  operation  the  courts  dis¬ 
tinguishing  between  civil  and  criminal  law,  law  en¬ 
forcement  agencies,  probate  courts,  appellate  proce¬ 
dures,  corporate  finance,  city  hall  and  the  federal  build¬ 
ing,  preceded  by  chapters  on  the  basics  of  reporting  and 
writing  the  news.  Indexed.  576  pages.  $8.95 


155— GRAMMAR  FOR  JOURNALISTS  by  E.  L. 

Callihan.  Covering  the  fundamentals  of  grammar, 
composition,  spelling  and  word  usage,  a  reference  book 
for  the  media  as  well  as  a  text-reference  for  students. 
Completely  revised  and  updated  edition  slanted  to  the 
beginning  newsman  with  illustrations  from  actual  copy. 
Indexed.  346  pages.  $5.95 


156— BEST  EDITORIAL  CARTOONS  OF  THE 
YEAR,  edited  by  Charles  Brooks.  Fourth  volume 
(1976)  in  an  annual  series  featuring  the  work  of  145 
editorial  cartoonists— 350  cartoons — on  26  major  news 
stories.  Indexed.  160  pages.  $9.95 


Valuable  Additions  for  a  Professional  Library 

A  collection  of  books  about  the  newspaper  business,  journalism,  editing, 
writing  and  related  subjects  available  by  mail  through  Editor  &  Publisher. 


157— THE  UNSEEING  EYE,  The  Myth  of  Televi¬ 
sion  Power  in  National  Elections,  by  Thomas  E. 
Patterson  and  Robert  D.  McClure.  A  challenge  to 
the  experts  from  media,  politicians  and  academics,  of¬ 
fering  proof  that,  contrary  to  prevailing  belief,  televi¬ 
sion  news  and  televised  political  advertising  have  no 
influence  whatever  on  the  outcome  of  national  elec¬ 
tions.  Based  on  2,000  hour-long  interviews  before,  dur¬ 
ing,  and  after  the  1972  campaign.  218  pages.  $7.95 


158— HELP;  The  Useful  Almanac,  1977-1978, 
edited  by  Arthur  E.  Rowse.  Where  to  go  for  help  on 
just  about  anything,  by  the  staff  of  Consumer  News  Inc. 
Analyzing  the  cheapest,  the  best  and  the  worst  from 
automobiles  to  drugs  to  insurance,  to  transportation 
spelling  out  the  rights  of  the  buyer  and  the  consumer. 
Indexed.  442  pages.  $4.95 


161— THE  CRAFT  OF  INTERVIEWING  by  John 
Brady.  The  editor  of  Writer's  Digest  says  "interview¬ 
ing  is  a  craft  and  a  profession;  rarely  a  science,  some¬ 
times  an  art."  Researching  the  subject,  asking  the  ques¬ 
tions,  taking  notes,  using  a  tape-recorder  and  the  tele¬ 
phone  and  how  to  handle  those  "off  the  record"  com¬ 
ments.  244  pages,  indexed,  $7.95 


162— MASS  MEDIA  AND  THE  SUPREME  COURT 

edited  by  Kenneth  S.  Devol.  (Revised  2nd  edition.)  A 
collection  of  50  major  Supreme  Court  cases  and 
selected  reprints  of  important  articles  from  leading  law 
journals  about  obscenity,  censorship,  rights  of  privacy, 
and  other  First  Amendment  problems.  Indexed.  ACM 
pages.  $14.50 


163— INTERNATIONAL  AND  INTERCULTURAL 
COMMUNICATION,  edited  by  Heinz-Dietrich 
Fischer  and  John  C.  Merrill.  A  collection  of  45  sig¬ 
nificant  articles  by  world  authorities  exploring  the 
hopes  and  purposes  of  international  understanding.  Sub¬ 
jects  include:  communication  systems  and  concepts,  the 
world's  media,  problems  of  freedom  and  responsibility, 
national  development  and  mass  media,  international 
news  flow  and  propaganda.  Indexed.  524  pages. 

$22.50 


164— NEWSPAPER  ORGANIZATION  AND  MAN¬ 
AGEMENT  by  Frank  W.  Rucker  and  Herbert  Lee 
Williams.  Describing  methods  and  practices  used  in 
producing  and  promoting  newspapers,  the  most  modern 
and  practical  equipment,  arrangement  of  equipment  for 
maximum  efficiency,  work  flow,  accounting  and  cost 
control,  advertising  development.  Indexed.  524  pages. 

$13.95 


165— LAW  AND  THE  STUDENT  PRESS,  by 

George  E.  Stevens  and  John  B.  Webster.  Cases  and 
legal  decisions  involving  the  student  press  showing  how 
the  law  has  been  applied  to  school  officials  and  student 
journalists.  Censorship,  libel,  obscenity,  contempt,  ad¬ 
vertising,  copyright,  access  to  information,  privacy.  In¬ 
dexed.  158  pages.  $7.95 


166— LIBEL  by  Jerome  L.  Nelson.  A  basic  program 
for  beginning  journalists.  Discussing  liability,  malice, 
damages  both  compensatory  and  punitive.  Spiral  bound 
typewritten  booklet.  116  pages.  $4.50 


167—1977  ARTIST’S  &  PHOTOGRAPHER’S 
MARKET  edited  by  Lynne  Lapin,  Kirk  Polking  and 
Paula  Arnett  Sandhage,  A  reference  book  of  3,667 
buyers  of  art  and  photography.  Names,  addresses,  sub¬ 
mission  requirements  and  pay  scales  of  potential 
buyers,  classified  by  markets.  Indexed  plus  geographi¬ 
cal  index.  704  pages.  $10.95 


168—1977  WRITER’S  MARKET  edited  by  Jane 
Koester  and  Paula  Arnett  Sandhage.  A  directory  to 
4,095  buyers  of  freelance  material,  yielding  8,577 
market  opportunities  for  writers  of  fiction,  non-fiction, 
poetry.  Classified  by  markets:  books,  trade  publication^ 
consumers,  farm,  etc.  Indexed.  926  pages.  $13.50 


169— THE  FIRST  AMENDMENT,  a  compilation  of 
the  136  Supreme  Court  cases  adjudicating  Freedom  of 
Speech  and  Press  issues.  Originally  published  in  Editor 
&  Publisher's  Bicentennial  Edition.  48  pages.  $2.00 


170-THE  AMERICAN  POLITICAL  DICTIONARY 

By  Jack  C.  Plano  and  Milton  Greenberg  (Fourth 
Edition).  1200  terms,  agencies,  court  cases  and  stat¬ 
utes  most  relevant  for  comprehension  of  governmental 
institutions,  practices  and  problems.  A  dictionary  of 
terms  as  well  as  guide  to  the  political  scene.  Indexed 
with  cross-references.  481  pages.  $15.00 


171— MYSTERY  WRITER’S  HANDBOOK  edited 
by  Lawrence  Treat.  Twenty-seven  members  of  Mys¬ 
tery  Writers  of  America  contribute  to  telling  aspiring 
whodunit  authors  how  theydunit,  including  how  to  get 
along  with  editors.  275  pages.  $8.95 


172— WRITING  IN  STYLE,  from  the  Style  section  of 
the  Washington  Post,  edited  by  Laura  Longley  Babb. 
A  focus  on  the  human  dimension  in  the  news.  The  best 
of  the  Washington  Post  Writers  Group.  286 
pages.  $5.95 


173— OF  THE  PRESS,  BY  THE  PRESS,  FOR  THE 
PRESS,  AND  OTHERS,  TOO.  A  study  of  the  work¬ 
ings  of  the  news  business  from  the  news  pages,  edito¬ 
rials  and  columns  of  the  Washington  Post,  plus  inter¬ 
nal  staff  memos  on  policies,  procedures,  techniques. 
Editored  by  Laura  Longley  Babb  of  the  Washington 
Post  Writers  Group.  246  pages.  $5.95 


174— DONE  IN  A  DAY:  100  Years  of  Great  Writing 
from  the  Chicago  Daily  News,  edited  by  Dick  Griffin 
and  Rob  Warden.  Selections  of  the  fine  art  of 
newspaper  writing  from  the.  Little  Big  Horn  to  Saigon 
— George  Ade,  Eugene  Field,  Bob  Casey,  Carl  Sand¬ 
burg,  Ben  Hecht,  to  name  a  few.  473  pages.  $15.00 


175— HOW  TO  HANDLE  YOUR  OWN  PUBLIC 
RELATIONS  by  H.  Gordon  Lewis.  A  reference, 
manual  and  reference  for  conducting  public  relations 
with  examples  of  specific  programs  tailored  for  70 
different  business,  professional  and  institutional  out¬ 
lets.  Indexed  251  pages.  $9.95 


176— AFTERNOON  STORY,  The  History  of  the 
New  Orleans  States-ltem,  by  John  Wilds.  Thirty- 
two  dailies  were  established  since  the  launching  of  the 
Item  in  1877  and  29  died.  This  is  a  story  of  the  circula¬ 
tion  and  advertising  battles,  co-mingled  with  the  history 
of  the  city,  through  changes  in  ownership  and  Huey 
Long.  Indexed.  3S  pages.  $9.95 


177— MAIN  STREET  MILITANTS,  ed/ fed  by  How¬ 
ard  Rusk  Long.  An  anthology  of  28  personal  experi¬ 
ences  of  weekly  newspaper  editors  and  their  battles  for 
press  freedom  published  in  Grassroots  Editor  1%0- 
1972.  For  exposing  corruption  and  supporting  honesty 
in  government  and  business,  these  editors  suffered  bod¬ 
ily  injury,  destruction  of  their  plants,  threats  against 
their  lives.  A  fascinating  collection.  Indexed.  158 
pages.  $10.00 


178— EVALUATING  THE  PRESS,  The  New  Eng¬ 
land  Daily  Newspaper  Survey,  edited  by  Loren 
Ghiglione.  An  elaborate  study  which  received  a  Sigma 
Delta  Chi  award  for  journalism  research.  Editors  and 
publishers  of  96  dailies  cooperated  in  the  evaluations  of 
their  papers  by  outsiders,  11  did  not.  370  pages,  p^er- 
back.  $7.50 


179-THE  WORLD  AND  WARREN’S  CARTOONS 

by  Walter  C.  Langsam.  Historical  perspective  of  the 
critical  30  years  since  World  War  II  with  a  selection  of 
290  editorial  cartoons  by  Leonard  D.  Warren,  syndi¬ 
cated  cartoonist  for  the  Cincinnati  Enquirer,  capsulat- 
ing  those  events.  Including  an  account  of  the  evolution 
of  the  cartoon.  302  pages.  $12.50 


180-REVIEWING  FOR  THE  MASS  MEDIA,  by 

Todd  Hunt.  The  craft  of  reviewing  for  newspapers 
large  and  small,  magazines  and  television.  Techniques 
on  reviewing  major  subjects  such  as  books,  drama, 
films,  music,  dance,  arts,  etc.  Obligations  of  the  re¬ 
viewer,  problems  or  audience,  authority  of  the  critic. 
190  pages,  paperback.  Indexed.  $7.95 


181— EXISTENTIAL  JOURNALISM,  by  John  C. 
Merrill,  Author  of  several  books  on  mass  communica¬ 
tions  examines  the  existential  journalist's  role  in  the 
"coiporate"  journalistic  system  and  the  individual's  po¬ 
tential  freedom  within  the  system.  A  follow-up  to  Mer¬ 
rill's  "The  Imperative  of  Freedom."  158  pages.  Inde¬ 
xed.  $9.50 
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Fuller 


Family  Weekly  forms 
mail  order  ad  dept. 


L.  Regis  Peloquin  and  John  E.  Fuller 
have  joined  Family  Weekly  in  the 
magazine’s  newly-established  Mail 
Order  Advertising  Department,  execu¬ 
tive  vicepresident  Patrick  M.  Linskey 


"NEPTUNE'S  CHARIOT"  WINS  NEWSPAPER  PRIZE— Neptune,  created  by  a 
team  of  five,  won  $1 ,000  put  up  by  the  Gulf  Publishing  Co.,  Inc.,  publishers  of  the 
Biloxi-Gulfport  (Miss.)  Daily  Herald  and  the  South  Mississippi  Sun,  in  the  second 
annual  Sun-Herald  Sand  Sculpture  Contest  July  2.  Over  400  contestants  on  97 
teams  turned  out  for  the  five-hour  contest  with  trophies  and  $2,500  in  cash 
prizes.  It  was  given  national  attention  from  AP.  There  were  participants  from 
about  1 0  states.  One  of  the  80  sculptures  was  of  "Billy  Carter  With  Beer  Can."  The 
Sun-Herald  ran  several  inside  full  pages  of  pictures  in  its  July  3  edition.  The  cover 
story  by  reporter  Jerry  Kinser  said:  "Ingenious  creations  of  mammoth  proportions 
rose  from  the  sand  .  .  ." 


EXECUTIVE  SEARCH  FIRM— Carl 
Youngs  and  Mike  Walker  have  formed 
an  executive  search  firm  specializing 
exclusively  in  the  newspaper  industry. 
The  Chicago-based  Youngs,  Walker  & 
Company  began  operations  in  June. 
Youngs  was  president  and  Walker  ex¬ 
ecutive  vicepresident  for  Ron  Curtis  and 
Company,  a  broadcast  and  newspaper 
consulting  firm. 


HAVE  YOU  CONSIDERED 
TMCT'IFYOU  NEED 
ATOTAL  CIRCULATION 
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AUDIT  THE  CONTROLLED 
PORTION. 


Stu  Tolley  named 
research  director 

B.  Stuart  Tolley  has  been  named  vice- 
president  and  research  director  of  the 
Newspaper  Advertising  Bureau  effective 
August  15.  He  succeeds  Frank  Orenstein 
who  is  retiring. 

Tolley  has  served  as  the  bureau’s  di¬ 
rector  of  advertising/communications  re¬ 
search  since  April  1%7  and  has  been  a 
vicepresident  since  August  1%9. 

Tolley  began  his  advertising  career  in 
1957  with  Marplan  Division  of  Mc- 
Cann-Erickson,  Inc.  and  in  1961  joined 
the  bureau  as  a  senior  project  director. 
From  December  1%5  until  he  rejoined 
the  bureau  in  April  of  1967,  he  was  direc¬ 
tor  of  advertising  research  for  SSC«&B, 
Inc. 

Orenstein  has  been  the  bureau’s  vice- 
president  and  director  of  research  since 
July  1966  and  has  been  with  the  bureau 
since  1%0  when  he  joined  as  manager  of 
survey  research. 
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Peloquin 


They  will  assume  responsibilities  pre¬ 
viously  handled  by  Campbell-Reynolds 
Advertising,  Inc.,  a  sales  representation 
firm  owned  by  Downe  Communications, 
Inc. 

Peloquin  has  been  associate  eastern 
sales  manager  of  Elks  Magazine;  market¬ 
ing  director  of  the  Listfax  Corp.;  and 
vicepresident/sales  and  marketing  direc¬ 
tor  of  Parade  magazine.  His  first  adver¬ 
tising  job  was  as  a  salesman  for  the 
Hearst-owned  Pictorial  Review  Sunday 
Magazine.  He’s  married  to  Florene 
Peloquin,  travel  and  mail-order  advertis¬ 
ing  manager  for  Woman's  Day  magazine. 

Fuller  entered  the  publishing  field  with 
the  Ladies’  Home  Journal,  rising  to  New 
York  manager.  He  has  also  been  as¬ 
sociated  with  Communico,  Inc.,  as  vice- 
president  of  marketing  and  sales; 
executive  vicepresident.  Target  Com¬ 
munications,  Inc.;  account  executive  of 
Golf  Digest  and  most  recently  advertis¬ 
ing  director  of  Popular  Gardening  In¬ 
doors. 

Some  of  the  Mail  Order  accounts  that 
use  Family  Weekly  are  CBS  Records, 
RCA  Records,  Book-of-the-Month  Club, 
Doubleday  Book  Club.  Walter  Black 
book  clubs,  Franklin  Mint,  House  of 
Wesley,  Michigan  Bulb,  Haband,  Nutri¬ 
tion  Headquarters,  Jay  Norris,  Walter 
Drake,  Encyclopedia  Britannica,  Skrud- 
land  Photo,  and  Crown-Castle. 

This  year's  estimated  advertising  vol¬ 
ume  for  Family  Weekly  based  on  PIB 
figures  will  approximate  $50,000,000. 


Elected  to  board 

William  E.  Simon,  former  Secretary  of 
the  Treasury,  has  been  elected  to  the 
board  of  directors  of  the  Interpublic 
Group  of  Companies.  Simon  is  a  financial 
backer  of  the  proposed  new  daily  paper. 
The  Trih,  in  New  York  City.  The  ad 
account  is  handled  by  Tinker-Cambell- 
Eward,  one  of  Inteipublic’s  agencies. 

EDITOR  &  PUBLISHER  for  July  23,  1977 


Ellen  Scripps  fellows 

Ten  men  and  women  have  been  named 
recipients  of  the  first  Ellen  Browning 
Scripps  graduate  fellowships  for  the 
1977-78  academic  year.  The  grants  were 
awarded  by  the  Scripps-Howard  Found¬ 
ation. 

The  fellowships  are  designed  to  aid 
people  now  working  in  the  journalism 
profession,  or  who  have  had  some  prac¬ 
tical  working  experience,  who  wish  to 
increase  their  knowledge  in  any  field  in¬ 
cluding  journalism  through  graduate 
studies  at  recognized  universities. 

The  program  was  established  in  the 
memory  of  Ellen  Browning  Scripps 
(1854-1932),  half-sister  of  newspaper 
publisher  Edward  Willis  Scripps,  who 
was  a  close  associate  of  Scripps  in  many 
of  his  journalistic  endeavors,  including 
the  founding  of  Newspaper  Enterprise 
Association  and  Science  Service. 

According  to  Matt  Meyer,  president  of 
the  Scripps-Howard  Foundation,  “The 
trustees  chose  the  year  1977  to  inaugu¬ 
rate  the  Ellen  Browning  Scripps  Fellow¬ 
ship  program  because  it  is  the  75th  an¬ 
niversary  of  Newspaper  Enterprise  As¬ 
sociation  and  the  50th  anniversary  of 
Scripps  College  in  Claremont,  Califor¬ 
nia,  an  institution  made  possible  because 
of  the  generosity  of  Miss  Scripps.” 

The  Ellen  Browning  Scripps  Fellows 
for  1977-78  are: 


awarded  for  first  time 


Christopher  J.  Bowman.  22.  of  South  Lake  Tahoe .  Calif ..  a 
1977  graduate  of  the  University  of  California.  Davis,  who 
enters  the  Graduate  School  of  Journalism  at  Columbia  Uni¬ 
versity. 

Michael  Z.  Castleman.  27.  of  San  Francisco,  a  1972 
graduate  of  the  University  of  Michigan  and  writer  for  the 
Pacific  News  Service  and  Ann  Arbor  Sun.  He  will  study 
journalism  at  the  University  of  California.  Berkeley. 

Jan  S.  Chamoff.  22.  of  Amherst.  Mass.,  a  1977  graduate  of 
Amherst  College.  He  enters  the  Columbia  graduate  school  of 
journalism. 

Elaine  Dougla.ss.  .f.J.  of  Cambridge.  Mass.,  a  1974  graduate 
of  the  City  College  of  New  York.  She  is  studying  defense 
policy  and  arms  control  at  the  Massachusetts  Institute  of 
Technology. 

Philip  Holman.  Jr.,  of  Washington.  D.C..  a  1970  Princeton 
University  graduate,  who  is  now  a  legal  analyst  with  the  New 
York  State  Division  of  Criminal  Justice,  enters  the  Columbia 
graduate  school  of  journalism. 

Jonathan  I.  Landman.  24.  of  New  York,  a  1974  graduate  of 
Amherst  College,  now  an  editor  at  Senior  Scholostiv 
magazine,  will  study  journalism  at  Columbia. 

Scott  F.  Lubeck.  25.  of  Blauvelt.  N.Y..  a  1974  graduate  of 
Brown  University  with  a  masters  degree  in  Latin  America 
studies  from  the  University  of  Texas,  enters  the  Columbia 
journalism  school. 

Brendan  J.  Murphy.  24.  of  Brighton.  Mass.,  a  1974 
graduate  of  Boston  College,  is  studying  journalism  at  Colum¬ 
bia. 

Robert  L.  Rose.  21.  of  Wyckoff.  N.J..  a  1977  graduate  of 
the  Georgetown  University  School  of  Foreign  Service,  will 
study  journalism  at  Columbia. 

Kevin  C.  Shyne.  26.  of  Cambridge.  Mass.,  a  1972  graduate 
of  Harvard  College,  who  edits  the  Massachusetts  College  of 
Pharmacy  Bulletin,  will  attend  the  Medill  School  of  Jour¬ 
nalism  at  Northwestern  University. 

Applications  for  Ellen  Browning 
Scripps  Fellowships  for  the  1978-79 
academic  year  may  be  obtained  by  writ¬ 
ing  the  Scripps-Howard  Foundation,  200 
Park  Avenue,  New  York,  N.Y.  10017. 
Applications  are  also  available  for  Roy 
W.  Howard-Margaret  Rohe  Howard  un¬ 


dergraduate  scholarships  in  journalism 
and  Robert  P.  Scripps  Graphic  Arts 
Grants. 

Working  newspaper  men  and  women 
are  especially  encouraged  to  make  appli¬ 
cation  for  Ellen  Browning  Scripps  Fel¬ 
lowships. 

10  journalists 
win  fellowships 

Columbia  University  announced  the 
names  of  10  journalists  selected  to  be 
Walter  Bagehot  Fellows  in  Economics 
and  Business  Journalism  at  its  Graduate 
School  of  Journalism. 

The  Bagehot  Fellows  are: 

Janet  Bodnar.  28.  reporter.  Home  News.  New  Brunswick. 
N.J. 

John  Collins.  36.  news  editor.  U.S.  News  and  World  Re¬ 
port 

William  Cushing.  36.  associate  editor.  The  Weekly  of  Met¬ 
ropolitan  Seattle 

Caroline  Donnelly.  32.  staff  writer.  Money  magazine 

William  Glasgall.  32.  business  news  supervisor.  Associated 
Press 

Robert  Kearns.  36.  columnist.  Reuters 

Michelle  Osborn.  50.  Philadelphia  journalist 

Thomas  Richman.  36.  broadcast  journalist.  New  Hamp¬ 
shire  public  television  network 

Jonathan  Williams.  32.  reporter.  Pittsburgh  Post-Gazette 

Jacob  Wortham.  34.  associate  editor.  Black  Enterprise 
magazine 

The  newly  named  director  of  the 
Bagehot  Fellowship  Program  is  Chris 
Welles,  a  free-lance  journalist  specializ¬ 
ing  in  business  and  finance.  He  succeeds 
Soma  Golden,  who  has  returned  to  the 
New  York  Times  as  a  member  of  the 
editorial  board. 


28  expertly  done  new  instalments  that  sharpen  gridiron  savvy  —  for  fans  and  fanatics  alike. 
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“Flea  Flicker"  is  a  term  in  foot¬ 
ball  that  is  used  often,  yet  has 
perhaps  never  been  strictly  de¬ 
fined.  It  could  be  a  pass  from  the 
quarterback  to  another  player, 
who  himself  throws  a  pass.  Or  it 
could  be  a  long  pass  downfield  to 
a  wide  receiver  or  tight  end,  who 
then  laterals.  It  might  even  be  a 
handoff  or  lateral  in  the  backfield, 
followed  by  passing  the  ball  back 
to  the  quarterback,  who  then 
passes.  “Flea  Flicker"  simply 
means  trick  play  or  gadget.  And  it 


turns  up  frequently  in  pro  football. 
The  longest  play  in  the  league  in 
1974  was  an  81 -yard  pass  play 
from  Jim  Hart  of  St.  Louis  to  wide 
receiver  Gary  Hammond  to  tight 
end  Jackie  Smith.  In  1976, 
Kansas  City  surprised  Washing¬ 
ton  with  a  strange  play.  Mike 
Livingston  handed  off  to  Woody 
Green,  who  handed  off  to 
Henry  Marshall,  who  lateraled  to 
Livingston,  who  threw  a 
37-yard  touchdown  pass  to  Mike 
Brunson. 


Lufkin  News  investigates 
Texas  nursing  home  care 


When  the  Lufkin  (Tex.)  News  won  the 
1976  Pulitzer  Prize  for  public  service, 
editor  Joe  Murray  told  a  visitor  one  day 
that  the  newspaper  had  no  intention  of 
relaxing  on  its  laurels,  although  it  would 
be  easy  to  do. 

The  News  has  attracted  attention 
again,  and  some  notice  in  Washington, 
D.C.,  with  a  series  of  stories  and  edito¬ 
rials  about  abuses  of  patients  in  nursing 
homes  in  East  Texas,  the  area  it  serves. 
Since  the  stories  appeared,  written  by 
reporter  Lynn  Dunlap,  there  has  been  a 
call  by  legislators  to  Gov.  Dolph  Briscoe 
for  a  special  session  of  the  legislature  to 
look  into  the  nursing  home  abuses,  and 
U.S.  Rep.  Charles  Wilson,  from  Lufkin, 
joining  with  U.S.  Rep.  Claude  Pepper  of 
Florida,  has  launched  a  federal  investiga¬ 
tion.  A  federal  inspector  was  in  Lufkin, 
along  with  investigators  from  the  attor¬ 
ney  general's  office,  the  Department  of 
Public  Welfare  and  HEW. 

“We  all  expected  the  marquee  at  the 
local  Holiday  Inn  to  read.  ‘Welcome 
Nursing  Home  Investigators,"’  said 
Murray. 

“The  nursing  home  association  in 
Texas  has  sought,  in  a  letter-writing 
campaign,  to  discredit  our  stories,”  he 
said. 

But,  Murray  added,  a  federal  inves¬ 
tigator  has  said  the  newspaper's  reports 
were  “substantially  accurate.”  The  wel¬ 
fare  department  has  conceded  that  care 
in  some  Texas  nursing  homes  is  “chroni- 


Lynn  Dunlap 


cally  marginal”  and  has  proposed  re¬ 
forms,  including  a  system  that  would 
penalize  nursing  homes  for  lesser  of¬ 
fenses  such  as  cleanliness  and  insuffi¬ 
cient  food  service. 

“Most  important,"  said  Murray, 
“care  in  nursing  homes  in  Texas  has  im- 
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proved  simply  because  we  put  them  in 
the  public  spotlight.” 

The  Associated  Press  has  carried 
some  of  the  News'  stories.  The  AP  gave 
nation-wide  play  to  the  News’  stories 
about  a  Lufkin  Marine  recruit  beaten  to 
death  in  California  during  training  at 
Camp  Pendleton.  The  wire  service  noted 
in  a  recent  story: 

“The  son  of  a  patient  in  one  home  said 
‘Since  the  stories  appeared  in  the  Lufkin 
News,  things  around  the  nursing  homes 
have  changed  .  .  .  For  a  long  time,  her 
(mother's)  breakfast  was  only  cold  grits, 

1  mean  cold .  and  a  piece  of  bread  and  a 
slab  of  butter.  At  night  she  had  one 
friend  among  the  aides,  and  she  would 
give  her  money  to  go  nearby  and  buy  a 
comdog  .  .  .  Now,  she  is  getting  a  hot 
breakfast  and  rather  solid  meals  for  lunch 
and  dinner.’  ” 

How  did  it  all  come  about? 

“The  nursing  home  stories  resulted 
from  basic  journalistic  procedure:  A  re¬ 
porter  developing  sources.  Reporter 
Dunlap,  who  has  broken  a  number  of 
stories  for  the  News,  was  able  to  obtain 
confidential  documents  filed  by  inves¬ 
tigators  from  the  Texas  Department  of 
Public  Welfare.  These  revealed  scores  of 
incidents  of  abuse  never  made  public. 

“With  the  documents  in  hand,  Dunlap 
then  made  a  formal  request  for  the  rec¬ 
ords  from  the  welfare  department  in  Aus¬ 
tin  but  was  turned  down,”  Murray  said. 

“We  were  told  that  the  department 
was  restricted  from  releasing  information 
that  involved  welfare  recipients,  an  ex¬ 
cuse  many  a  reporter  has  heard  who  tried 
to  get  information  from  welfare  depart¬ 
ments. 

“In  an  editorial  the  News  called  this 
hogwash,”  Murray  added,  “and  we 
began  publishing  the  documents.” 

The  editorial  series  began  by  stating: 
“There’s  an  old  saying,  that  sunlight  is 
the  best  of  all  disinfectants.  Starting  to¬ 
day,  we're  letting  the  sunshine  in.” 

The  first  editorial  told  the  News'  read¬ 
ers:  “Imagine  the  public  outrage  that 
would  result  if  it  were  revealed  that 
workers  at  the  city  pound  had  beaten  an 
animal  with  coathangers  and  belts. 

“Further,  if  animals  went  weeks  with¬ 
out  medical  attention  for  sores,  wounds 
and  even  broken  bones.  But  we're  not 
talking  about  dogs  in  the  city  pound: 
rather,  the  elderly  in  some  nursing 
homes.” 

Reporter  Dunlap  said  that  when  he 
contacted  the  family  of  a  nursing  home 
patient  who  had  died  from  bed  sores,  he 
was  told:  “It's  tiH>  late  to  help  Mama, 
but  try  to  help  the  others  in  those 
places.” 

Said  editor  Murray:  “Getting  these 
things  changed,  that's  what  it's  all  about. 
We've  got  a  good  start.  And  there  will  be 
more.  Just  don't  tell  me  small  town 
newspapering  is  boring,  or  that  a  small 
town  newspaper  can't  get  reforms  in  mo¬ 
tion.” 
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Allbritton  acquires  Paterson  (N.J.)  News 


Mornififi  News  and  Evening  News, 
published  by  the  News  Printing  Co., 
Inc.,  of  Paterson,  N.J.,  have  been 
purchased  by  Washington  Star  Com¬ 
munications,  Inc.,  chairman  Joe  L. 
Allbritton  disclosed  (July  15). 

The  two  newspapers,  founded  in  1890, 
have  a  combined  circulation  of  65,000 
and  are  published  daily  except  Sunday. 
The  purchase  price  was  not  disclosed. 
The  newspapers  were  bought  from  Ed¬ 
ward  B.  Haines,  publisher  and  grandson 
of  the  founder. 

George  Cooper,  of  George  Cooper  and 


Associates,  a  newspaper  brokerage  firm, 
assisted  in  closing  the  transaction. 

Dean  Singleton  has  been  named  pub¬ 
lisher  of  the  Paterson  papers.  He  was 
publisher  of  the  Westfield  (Mass.) 
News. 

The  Paterson  acquisition  was  the 
fourth  newspaper  purchased  by 
Washington  Star  Communications  in  the 
past  year.  Allbritton  said  "the  purchase 
is  a  major  step  in  our  company’s  plan  to 
expand  its  publishing  interests.” 

Other  newspaper  properties  owned  by 
Washington  Star  Communications  are 


Washington  Star;Westfield  Evening 
News  and  the  Wallace  Pennysaver,  in 
Westfield,  Mass.;  York  County  Coast 
Star,  in  Kennebunk,  Maine;  and  Sanford 
(Me.)  Star.  The  company  also  owns 
WJLA-tv  in  Washington,  a  television 
and  radio  station  in  Lynchburg,  Va.,  a 
television  station  in  Charleston,  S.C.  and 
Washington  Star  Syndicate  in  New  York 
City. 

Editor  appointed 

Roger  Wood,  who  had  been  the  editor 
of  the  National  Star,  a  Murdoch-owned 
weekly ,  began  hi  s  duties  on  Monday  .July 
18,  as  editor  of  thcNew  YorkPost,  replac¬ 
ing  Edwin  Bolwell .  Ian  Ray  also  started  on 
the  same  day  as  editor  of  the  Star. 
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FEATURES  AVAILABLE 

FEATURES  AVAILABLE 

AUTOMOTIVE 

ENTERTAINMENT 

HUMOR 

REAL  ESTATE 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 

THE  HOLLYWOOD  REPORTER  has  been 
the  definitive  source  of  news  and  infor¬ 
mation  for  the  entertainment  industry 
for  nearly  5  decades.  As  Hollywood's 
foremost  industry  communications  dai¬ 
ly,  we  now  present  the  most  complete 
and  compelling  entertainment  package 
ever  presented  in  syndication.  Our  label 
of  quality  and  reliability  is  established 
around  the  world  and  we  invite  you  to 
accept  an  initial  Hollywood  Reporter 
package  free  of  charge.  Publish  all  or 
part  of  the  material  and  see  how  you  like 
it.  We  would  be  pleased  to  list  your 
newspaper  among  our  national  sub¬ 
scribers.  The  HR-Syndicate,  6715  Sun¬ 
set  Blvd.,  Hollywood,  Calif.  %028.  (213) 
464-7411. 

OF  COURSE  I'M  BIASED,  but  1  think  1 
write  the  best  family  humor  column  this 
side  of  Bombeck.  Free  samples.  Dick 
Emmons,  2411  Buckingham,  Ann  Arbor, 
Mich.  48104. 

MORE  WANT-AD  READERSHIP?  Zany, 
irreverent  inserts,  5  a  week.  For  samples 
write  Add'n'Ad,  Box  1313,  Editor  & 
Publisher. 

“THE  WORLD  OF  REAL  ESTATE” 

Weekly  column  of  question  and  answer 
with  real  estate  mini-features  on  buying, 
selling,  renting,  financing  or  investing. 
Authored  by  Howard  Shooting,  a  profes¬ 
sional  with  30  years  experience.  Member 
National  Association  of  Real  Estate 
Editors.  Send  for  trial  offer. 

REAL  ESTATE  RESEARCH  INSTITUTE 

353  Willett  Avenue 

Port  Chester,  N.Y.  10573 

CARTOONS 

CONSUMER  EDITORIAL  CARTOONS— 
Free  sample  of  this  weekly  feature. 
Walker  Design,  550  S.  Coronado,  Los 
Angeles,  Calif.  90057. 

MEDICAL 

POLITICAL  CARTOONS 

BIG  RIG  Trucking  weekly  cartoon  fea¬ 
ture.  Free  sample:  Walker  Design,  550  S. 
Coronado,  Los  Angeles,  Calif.  90057. 

MAN  AND  MEDICINE 

Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 

I  Polk.  300  Half  Mile  Rd..  Red  Bank, 
N.J.  07701. 

A  LIBERAL  LOOK  at  the  political  arena. 
Nationally  known  cartoonist  gives  read¬ 
ers  a  behind-the-scenes  look'wifh  style, 
flair  and  an  unerring  eye  for  the  real  is¬ 
sues.  Samples,  rates  upon  request.  Box 
299,  Editor  &  Publisher. 

CONSUMERISM 

GARDENING 

TWO  CONSUMER  FEATURES:  Careful 
Shopper,  Consumer  Aids.  Help  for  read¬ 
ers,  equity  for  advertisers.  Edited  to 
complement  local  news.  Photos. 
Camera-ready.  Samples:  News  Research 
Service,  Box  16147,  San  Diego,  Calif. 
92116.  (714)  282-2411. 

THE  PART  TIME  GARDENER-Refresh- 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced, 
widely-recognized  garden  writer.  Plus 
timely  tips  to  ad  department.  Send  for 
FREE  sample  and  low  rates.  Flagler  & 
Nelson  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo,  N.Y.  14202. 

MONEY 

SPORTS 

"MORE  FOR  YOUR  MONEY” 
Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Sarnples. 
Mike  LeFan,  1802  S.  13,  Temple,  Texas 
76501. 

THE  DARNELL  FOOTBALL  FORECAST 
AND  FOOTBALL  PLAY  QUIZ,  2  weekly 
football  features  for  the  price  of  one. 
Great  for  advertising  sales  and  services. 
Free  Samples.  Mail  to;  Darnell  Gary, 
Darnell  Sports  Feature,  2745  Ketchum 

Rd.  #5,  Memphis,  Tenn.  38114. 

EDITORIAL  CARTOONS 

HEALTHISAFETY 

QUALITY  WEEKLY  CARTOON  for  only 
$4.50  a  week.  Ricky  Nobile  Cartoons, 
P.O.  Box  1223,  Cleveland,  Miss.  38732. 

POLITICAL  CARTOONS,  hard  hitting  with 
a  subtle  sense  of  humor.  Award  winning 
nationally  known  cartoonist.  Box  1347, 
Editor  &  Publisher. 

PUBLIC  SERVICE  FEATURES 

Over  1500  newspapers  already  use  our 
international  service  which  provides  ex¬ 
pert  accident  prevention  and  health  fea¬ 
tures  for  family  reading.  For  free  service, 
write  (Combined  Public  Service  Features, 
5050  Broadway,  Chicago,  III.  60640. 

MOVIE  REVIEWS 

TRAVEL 

MINI  REVIEWS  (Cartoon  illustrated) — 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  N.Y.  10940. 

INCREASE  TRAVEL  LINAGE!  World 
travel  column  now  in  4th  year,  weekly. 
Send  for  6  free  copies,  prices.  #  1  Easy 
St.,  Aptos,  Calif.  95003. 

. 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BOOKS  OF  INTEREST 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

ALPHANUMERIC  FILING 

Rules  for  Business  Documents.  New  filing 
system  that  functions  without  exceptions! 
118  pages,  many  illustrations.  $2.50  net  if 
prepaid.  HEADWAY  PUBLICATIONS,  c/o 
Ray-Line  Press,  1413  East  Edinger,  Santa 
Ana,  Calif.  92705. 

YOUR  GUIDE  TO  THE  NEW 
COPYRIGHT  LAW 

Easy  to  understand,  comprehensive  sum¬ 
mary  PLUS  2  periodical  updates  (v/ithin  12 
months)  on  practices  and  apr:;ii,ations.  All 
3  editions  $10.  Complete  money-back 
satisfaction  guarantee.  Dept.  EP,  North¬ 
east  Literary  Agency,  69  Broadway,  Con¬ 
cord,  N.H.  (53301. 

NEW!— “How  to  Start  Your  Own  Commu¬ 
nity  Newspaper,”  a  big  136-page  working 
manual  by  an  experienced  weekly  pub¬ 
lisher  who's  done  it  all  and  made  it  pay. 
New  York  Times  says:  "Covers  every  con¬ 
ceivable  facet  of  weekly  newspaper  pub¬ 
lishing."  $9.95  with  10-day  guarantee. 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
N.Y.  11777. 

APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 

136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 

America’s  Leading  Brokers 
Know  That  When  It  Comes  To 
Selling  Papers — 

We  Know  Our  Business 

E&P  Classifieds 
(212)  752-7053 

NEWSPAPER  BROKERS 

WORKING  INTEREST  sought  in  currently 
profitable  Zone  2  graphics-oriented  publi¬ 
cation  by  widely  published  (top  magazines, 
black  and  white,  color)  business-oriented 
photojournalist  who  can  invest.  Top 
equipment  matched  by  know-how.  Al 
Pione,  118  Homewood  Rd.,  Wilmington, 
Del.  19803. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 
(Rtyabh  with  ordwr) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  sen/ice  and  count 
as  an  additional  line  in  your  copy. 


OTHER  CLASSIFICATIONS 
(RenWHance  thouM  accompany 
copy  unlaaa  cradit  aatabllahad). 

4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1.25  per  insertion  for  box  sen/ice 
and  count  as  an  additional  line  in  copy. 


Air-tnail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  andfor  spaces  per  line 
3  lines  minimum  (rw  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line — $64.40 
per  column  inch  minimum  space. 

Classified  CentrcKt  Rates  AvailaMe  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday.  4:00  PM  New  Yerk  Time 
Box  numbers,  mailed  each  day  as  they  are  receited,  are  valid  for  1  year. 

Editor  A  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


Weeks 


_Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  L  PUniSHER  •  850  Tkird  Rve.  •  New  Yeik.  N.Y.  10022 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES.  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  hartdle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office:  (913)  381-8280. 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
da^ime;  (813)  733-8053  nights:  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Reasant,  Mich.  48858 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  200^ 

(202)  NAtional  8-1133 


MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair,  Calif.  91763.  (714) 
626-6440. 


ALAN  G.  LEWIS 
Media  Broker 

On  file— over  300  active  qualified  buyers 
for  you  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


SUCCESSFUL  PRINTING  COMPANY 
AND  DAILY  NEWSPAPER 
Printing  company  doing  $3,000,(X)0  annu¬ 
ally,  small  daily  newspaper  9O0O  circula¬ 
tion,  growing.  Located  Ohio.  Highly  profit¬ 
able.  will  sell  outrjght  or  merge  with  a 
sound-rated  financial  corporation.  Princi¬ 
pals  only,  no  brokers.  Box  1335,  Editor  & 
Publisher. 


ESTATE  SALE.  CALIFORNIA— 5-day  daily. 
75,000  circulation.  1976  gross  over 
$2,000,000.  Priced  under  gross.  Call 
Broker  Hugh  Pollard.  (209)  442-0250;  932 
N.  Van  Ness,  Fresno,  Calif.  93728. 


WEEKLY,  age  6.  90M  1976.  Town  upset, 
future  bright.  Need  help.  60%  dirt  cheap. 
Alabama.  (205)  872-6500,  Dean. 


NEWSPAPERS  WANTED 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.  0.  br.  12428,  Panama  City,  Ra. 


INVESTOR  seeks  to  purchase  large  weekly 
with  consistent  record  of  profits  and  no  job 
printing.  Have  excellent  journalistic  cre¬ 
dentials.  All-cash  purchase  satisfactory. 
Complete  confidentiality  assured.  Box 
203,  Editor  &  Publisher. 


NEWSPAPERS  FOR  SALE 


HIGHLY  PROFITABLE  web  offset  plant 
doing  $1  million  for  sale  to  well-financed 
major  printing  company.  Non-union, 
long-established,  smooth  operation. 
Owner  wishes  to  retire.  Box  1 183,  Editor  & 
Publisher. 


PHENIX  MONITOR— 1-year-old  weekly 
with  5000  controlled  circulation— 
$50,(X)0.  Terms  to  qualified  person.  P.  0. 
Box  566,  Phenix  City,  Ala.  36867. 


WEEKLY  in  resort-retirement-vacation 
area  of  Arizona  grossing  $55,000  and 
growing  fast,  $50,000  minimum,  $15,000 
down.  Box  1317,  Editor  &  Publisher. 


THREE-PAPER  WEEKLY  GROUP 
Fast-growing  CAC  audited  papers  in 
county-metropolitan  area.  Zone  4.  Should 
gross  near  $800,000  this  year,  price  about 
gross.  Dean  Sellers,  Broker,  808  N.  Miller 
St.,  Mesa,  Ariz.  85203.  Ph;  (602)  991- 
1546. 


COLORADO  ROCKIES  ski  area  newspaper. 
Fantastic  growth  potential  in  ski  area  V3 
developed.  Dominant  paper  in  area.  Paid 
and  free  circulation.  In  4th  year,  14  to  18 
issues  per  year.  $20,000  volume;  for  sale 
at  gross,  financing  available  to  qualified 
buyer.  Write  Copper  Cable.  Box  108.  Cop¬ 
per  Mountain,  (tolo.  80443. 


HEALTH  requires  quick  sale  of  Zone  3 
county  seat  weekly.  Growing  rapidly.  Po¬ 
tential  daily.  Competition.  Terms.  Qual¬ 
ified  principals  only.  Box  1326.  Editor  & 
Publisher. 


NEWSPAPER  GROUP  with  $265,000  sales 
in '76,  up  25%  yearto  date  in '77. Terms  to 
qualified  buyers.  Zone2.  Box  1072,  Editor& 
Publisher. 


NEWSPAPERS 

WANTED 

Sophisticated,  qualified  buyers 
looking  for  high  quality  dailies, 
weeklies  and  shoppers. 

For  quick  action  — 

Coll  Collect  or  Contact 
Don  Molcolm 
Carillon  Tower  West 
13601  Preston  Rood,  Suite  417 
Dallas,  Texos  75240 
(214)  233-4334 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV,  CATV  and  Newspapers 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


BUY!  New,  Used,  Rebuilt  Cameras,  Proc¬ 
essors  and  other  Pre-Press  Equipment. 
Unbeatable  Prices,  Installed  and  (Guaran¬ 
teed. 

ELLIS  GRAPHICS  CORPORATION 
(201)  933-6755. 


USED  SQUEEZE  LENSES  .  .  . 

Available  reworked/updated  trade-ins. 
CK  OPTICAL  CO..  IN(G.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentages  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach.  Calif.  90801 


KODAK  VERSAMAT  V-17  and  LOGE 
WATER  CHILLER.  Bob  Crocco,  Journal 
Newspapers,  (703)  750-2000. 


31  MODEL  BROWN  CAMERA  and  support 
equipment  with  Super  Spectra-Matic  6000 
Dupont  processor  model  075-D.  Call  Joe 
Kroesen,  (415)893-4766. 


HOT  METAL  EQUIPMENT 


COMPLETE  HOT  METAL  composing  room, 
2  Comets,  2-G-4s,  l-G-4-4,  2-C4s.  2-C-2s, 
banks,  saws.  etc.  Also  duplex  tubular 
stereo  department:  pots,  pumps,  shaver, 
router,  etc.  Call  Ray  Bernard,  The  News- 
Tribune,  Waltham.  Mass.  (617)  893-1670. 


MAILROOM 


CUTLER-HAMMER  MARK  III  STACKER. 
EXCELLENT  CONDITION. 

BOX  582,  EDITOR  &  PUBLISHER. 

000  sales  - 

Terms  to  SHERIDAN  72P  INSERTER 

’.Editor&  VERY  GOOD  CONDITION 

BOX  421,  EDITOR  &  PUBLISHER 

EDITOR  &  PUBLISHER  for  July  23,  1977 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


SHERIDAN  24P  INSERTER. 
VERY  GOOD  CONDITION. 

BOX  1201,  EDITOR  &  PUBLISHER. 


3  BAGGERS,  used  1  month,  uses  sheet 
plastic  wrap,  for  newspapers  or  shopper, 
heat  sealed.  Eric  Goltzer,  (518)  438-M51. 


MUELLER  227E  inserter,  3  stations,  new 
1971.  IPEC  Inc.,  401  N.  Leavitt  St., 
Chicago,  III.  60612.  Ph:  (312)  738-1200; 
Telex  25-4388. 


MEASURING  DEVICES 


INSTANT  AD  MEASURE-Quickly  vis¬ 
ualize.  measure,  cost  out  newspaper  ads. 
6,  8  or  9  column  versions.  $9.45  each  or 
$23.50  for  3.  Specify  agate  lines  or  column 
inches.  “It's  faster  than  a  Ruler."  Instant 
Ad  Measurement  Co.,  P.O.  Box  11105, 
Chicago,  III.  60611. 


MISCELLANEOUS 


AVAI LABLE  ON  OR  ABOUT  SEPTEMBER  1 
Comet,  Elektron,  Model  31  and  36  Lino¬ 
types:  including  wide  assortment  of  mats, 
molds  and  spare  parts.  Monotype  Giant 
Casters,  material  makers.  Elrod,  Ludlows, 
Carlson  router,  galley  cabinets,  galleys, 
Vandercook  proof  presses,  saws,  mitering 
machines. 

All  of  the  above  are  in  good  operating  con¬ 
dition.  Call  Olen  Bell.  (405)  232-3311. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen.  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


SQUeeze  lenses  save  newsprint  .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 


PERFORATOR  TAPE 


NOVK  STATIC-FREE  perf  tapes  at  our  same 
prices — lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PHOTOTYPESETTING 


AM  707  PHOTOTYPESETTER  with  AKI  790 
keyboard,  only  $2500.  Compugraphic 
7200.  $2200.  (201)  521-3577. 


COMPUGRAPHIC 

72(X)— $2500.  Excellent  condition. 
Plant  City,  Fla.  (813)  752-3113. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd..  Mt.  Laurel,  N.J.  (609)  235-7614. 


PHOTO  COMP  EQUIPMENT  FOR  SALE 
PHOTONS: 

1-713- 10-Serial  No.  31934—8  Fonts.  8 
Lens 

1— 713-100— Serial  No.  413—8  Fonts,  8 
Lens 

2- 713-200-Serial  No.  605  and  622,  8 
Fonts,  8  Lens 

2— 532— Serial  No.  209  and  210,  32 
Fonts,  23  Lens 
FAIRCHILD  PERFORATORS: 

15— Fairchild  "1000s” 

Have  spare  parts  for  all  of  above! 
CONTACT: 

John  B.  Laird,  Production  Director 
Columbia  Newspapers,  Inc. 

P.  0.  Box  1333 

Columbia,  South  Carolina  29202 
Telephone  (803)  771-8497 


PRESSES 


PROCOTOL  PLATE  PUNCH  tor  Goss  Met¬ 
ro,  58  web  double  and  single;  59"  and 
double.  Bob  Crocco,  Journal  Newspapers, 
(703)  750-2000. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY  2  unit  web  offset 
newspaper  press,  with  Va  and  Va  folder, 
side  lay  register.  Immaculate,  available 
immediately.  Call  Joseph  Koravos,  (617) 
475-3210. 


SCOTT  double  width  press.  6  units,  2  with 
color  cylinders,  extra  color  unit,  Scott 
reels.  Press  is  disassembled  and  skidded. 
Will  sell  all  or  part.  Call  Tom  Sneddon, 
(213)294-4111. 


3  Unit  Press,  2:1  folder,  2  units  Hoe 
Colormatic  (1960),  1  unit  Goss  Mark  II 
(1970),  22%"  cutoff,  ir  substructure, 
automatic  pasters,  underplate  lockup, 
Cutler-Hammer  drive,  D-Mist.  Sold  as  is, 
where  is.  Box  1239,  Editor  &  Publisher. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


GOSS  COMMUNITY,  7  units,  2  folders 
Goss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban.  2  units 
Goss  Suburban,  6  units,  1966 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Goss  Urbanite  4  units,  new  1963 
Cottrell  V-25,  4  units,  new  1973 
Color  King  2:1  folder.  Model  790 
Gregg  flying  imprinter  45V2" 

Wanted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL 
PUBLICATIONS 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


COLORKING  PRESS,  3  unit,  good  condi¬ 
tion.  Brown  Caravelle  19x24"  camera. 
NuArc  double  flip  top  plate  burner.  Com¬ 
plete  offset  newspaper  plant.  Priced  to  sell 
now.  (813)  388-1819. 


SPEED  UP  your  15  hp  V-15A  press  with  a 
30  hp  drive  unit.  $1000.  Phone  (518) 
885-4601. 


GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph;  (312) 
738-1200;  Telex  25-4388. 


PRESSES  FOR  SALE 
Hoe  Colormatic 
7-Unit  Press,  1  Double  Folder 
(One  Side  2:1,  other  side  3:2) 

4  Color  Humps  Superimposed 
Reels,  Tensions  and  Pasters 
23  9/16"  Cutoff,.  90°  Stagger 
Excellent  Obndition 
Available  Immediately 
Offered  Exclusively  By: 

INLAND  NEWSPAPER  MACHINER  CORP. 
105th  &  Santa  Fe  Drive,  P.  0.  Box  5487 
Lenexa,  Kansas  66215 
Ph:  (913)  492-9050  Telex  42362 


GOSS  URBANITE,  8  units,  2  folders,  new 
approximately  1S‘0,  consisting  of  7  black 
units,  1  3-color  unit,  standard  Urbanite 
folder  with  quarter  fold,  SU  folder  with  col¬ 
lect,  2  drives,  2  8-position  rollstands  and 
all  standing  accessories.  We  will  sell  com¬ 
plete  press  or  components.  IPEC  Inc.,  401 
N.  Leavitt  St.,  Chicago,  III.  60612.  Ph: 
(312)  738-1200;  Telex  25-4388. 


VDTs 


HENDRIX  5200  and  5200  B  VDT  terminals 
each  with  Decitek  readers.  New  in  1971 
and  1972.  Excellent  condition.  $3000 
each  or  $5000  for  both.  Perfect  for  merge 
edit  procedure,  job  work,  wire  service  edit¬ 
ing,  or  for  weekly  or  daily  with  Compu¬ 
graphic  2961s  or  4961s.  Both  are  4K 
memory  with  4K  copy  capability.  Will  back 
up  a  small  front  end  system,  or  will  offer  a 
publisher  low  cost  first  step  exposure  to 
electronic  editing.  Contact:  Marc  Anthony, 
(308)  632-0670,  or  Dick  Chaney,  (308) 
532-6000. 


2  HARRIS  11 10  editing-proof  reading  termi¬ 
nals:  2  years  old.  Excellent  condition 
$  1 1  ,CX)0  each.  Contact  Lamont  Odett,  A.V. 
Press,  P.O.  Box  880,  Palmdale.  Calif. 
93550.  (805)  273-2700. 


EQUIPMENT  &  SUPPLIES 

WANTED  TO  BUY 

NEED  1500  SERIES  GOSS  SUBURBAN 

4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

STA-HI  251  OR  257 

COUNTER  STACKER. 

BOX  804,  EDITOR  &  PUBLISHER 

LATE  STYLE 

COTTRELL  V-22/25  AND  845 

BOX  1714,  EDITOR  &  PUBLISHER 

WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  TO  8  UNITS. 

BOX  1548,  EDITOR  &  PUBLISHER 

USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old,  but  must  be  working.  F.  L. 
Greenway,  196  14th  St.  N.W.,  Atlanta,  Ga. 
30318.  (404)  878-3257. 

GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1712,  Editor  & 
Publisher. 

MUELLER  227  INSERTER 

Must  see  in  operation. 

Box  801,  Editor  &  Publisher. 

WANTED  BY  PUBLISHER:  2  or  3  unit  Goss 
Community  or  Fairchild  Newsking.  Call 
(516)  588-66CX). 

VARISYSTEMS  KEYBOARDS 
MODEL  2000-3208/16 

BOX  1174,  EDITOR  &  PUBLISHER. 

USED  Countoveyor  for  Goss  Community. 
Call  Scott— (305)  661-4233. 

Can  Buy  Now. 

SHERIDAN  24P  OR  48P 
INSERTER 

BOX  809,  EDITOR  &  PUBLISHER. 

SHERIDAN  72P  INSERTER. 
DESIRE  TO  SEE  IN  PRODUCTION. 
BOX  1042,  EDITOR  &  PUBLISHER. 

COMPUGRAPHIC  2961  HS  and  2961  SL 
and  Singer  8202  keyboards.  Any  age  and 
condition.  (609)  234-8275. 

GOSS  COMMUNITY  SC  unit,  SC  folder  and 
separate  SC  top  former  with  connecting 
parts.  Also  need  4  clutches.  (513)  435- 
5000. 

IBM  1130  WITH  16K 

FOR  IMMEDIATE  USE. 

PHONE  (312)  586-8800,  ext.  391. 

WE  BUY  AND  SELL  quality  used  Offset 
and  Letterpress  newspaper  and  conimer- 
cial  presses  including  auxiliary  equipment 
such  as: 

Stereotype 
Conveyors 
Stackers 
Tyers 
Rewinders 
Extra  Folders 
Roll  Arms 
Reels  with  pasters 
Bundlers 

If  you  are  selling,  send  us  your  offerings.  If 
you  are  buying,  ask  for  our  inventory  list¬ 
ing. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

P.O.  Box  455 

Lyndhurst,  New  Jersey  07071 
(201)  438-3744 


GOSS  COMMUNITY  WITH  S/C  FOLDER, 
4  TO  6  UNITS. 

BOX  1346,  EDITOR  &  PUBLISHER. 


INDUSTRY  SERVICES 


AD  SALES  TRAINING 


PROVEN  SALES  TRAINING  for  newspaper 
representatives  increases  linage  with 
present  accounts,  increases  new  contract 
sales  and  increases  special  promotion 
sales  without  robbing  ROP.  HUMANICS, 
595  Forest,  Suite  1-B,  Plymouth,  Mich. 
48170.  (313)  459-7777. 


CIRCULATION  CONSULTANTS 


TWO  AIDS  for  your  circulation  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  repro¬ 
duction.  Ask  for  details.  Berkley-Small 
Inc.,  P.  0.  Box  6526,  Mobile,  Ala.  36606. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

WE  PRESENTLY  CONDUCT  telephone  and 
door-to-door  sales  for  3  major  East  Coas' 
newspapers.  We  are  looking  to  expano 
throughout  the  U.S.  If  your  circulation 
could  use  an  increase,  give  us  a  call  and 
let's  talk  it  over.  Call  collect  (215)  265- 
0350.  American  Newspaper  Sales  Inc., 
580  Valley  Forge  Plaza,  King  of  Prussia, 
Pa.  19406. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  RT.2, 
Box  2285,  McAllen,  Texas  78501,  (512) 
682-7011. 


Help 


Wanted... 


ACADEMIC 


JOURNALISM  FACULTY 
One-year  temporary  position  available 
September  1977  with  specialty  in  news- 
editorial  newspaper  fields.  Teaching  as¬ 
signment  may  include  introductory  in 
upper  division  courses  in  news-editorial 
field  and  related  journalism  courses.  Mas¬ 
ters  required  with  professional  journalism 
experience.  3-5  years  work  in  print  media 
also  required.  Doctorate  preferred.  Send 
resume  to:  Dr.  Louis  Ingelhart,  Chairman, 
Dept,  of  Journalism,  Ball  State  University, 
Muncie,  Ind.  47306.  Applications  re¬ 
quested  by  August  12,  1977.  Ball  State 
University  practices  Equal  Opportunity  in 
education  and  employment. 


ASSISTANT  PROFESSOR,  Journalism, 
starting  September  1977.  Temporary  1 
year  appointment,  with  opportunity  for 
permanent  appointment.  Teach  reporting, 
editing  and  mass  communication  theory 
courses.  Media  and  teaching  experience 
preferred.  MA  required,  Ph.D.  preferred. 
Salary  commensurate  with  experience. 
Write  R.  H.  Harris,  Communication  (Jept., 
Utah  State  University,  Logan,  Utah  84322. 
Ph:  (801)  752-4100,  ext.  7656.  An  Equal 
Opportunity/Affirmative  Action  Employer. 


SOUTHERN  ILLINOIS  UNIVERSITY-CAR- 
BONDALE  seeks  director  to  head  ACEJ- 
accredited  journalism  school  of  18  faculty, 
450  undergraduate,  55  graduate  students. 
Earned  PhD  preferred;  administrative  and 
media  experience  desirable.  Required: 
academic  and/or  professional  credentials 
to  quality  for  associate  professor  or  pro¬ 
fessor  rank.  Salary  open,  competitive, 
12-month.  Facilities:  news,  advertising, 
magazine  laboratories;  research  and  ser¬ 
vice  centers;  complete  plant  for  daily 
newsp^er.  Submit  letter  with  vita  by 
Sept.  3(J  to  W.  Manion  Rice,  chairman,  [Ji- 
rector  Search  Committee,  School  of  Jour¬ 
nalism,  Southern  Illinois  University,  Car- 
bondale.  III.  62901.  SlU-C  is  an  Equal 
Opportunity/Affirmative  Action  Employer. 


ASSISTANT  PROFESSOR  beginning  Sep¬ 
tember.  Should  have  Doctorate  or  Masters 
plus  5  years  media  experience.  Back¬ 
ground  in  magazine  or  broadcasting  or  ad¬ 
vertising  helpful.  Salary  commensurate. 
Write  to  School  of  Journalism,  Ohio  Uni¬ 
versity,  Athens,  Ohio  45701. 


WESTERN  WASHINGTON  STATE  COL¬ 
LEGE  Journalism  Department  is  seeking 
candidates  for  the  1977-78  school  year  at 
the  assistant  professor  level.  Courses  in¬ 
clude  basic  news  writing  and  editing,  mass 
media,  and  possibly  advertising  and  re¬ 
search  methods.  Please  send  a  resume 
with  dates  and  references  explaining  press 
and  teaching  experience,  education  and 
degrees  and  any  other  pertinent 
background.  Substantial  press  experience 
required.  9-month  appointment  beginning 
September.  Salary  commensurate  with 
experience.  Write  to  Journalism  Depart¬ 
ment,  Western  Washington  State  College, 
Bellingham,  Wash.  98225.  Ph:  (206)  676- 
3252.  Deadline  is  August  6.  Western  Wash¬ 
ington  State  College  is  an  Equal  Opportu¬ 
nity/Affirmative  Action  Employer. 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CLASSIFIED  ADVERTISING 


BUSINESS  MANAGER 
Newspaper-commercial  printing  group  in 
Zones  7.9  business  locations  seeks  ca¬ 
reer-oriented  business  manager/controller 
with  sound  financial  and  operational 
newspaper  background.  Knowledge  of 
data  processing  systems  is  preferred.  A 
sound  opportunity  with  living  in  the 
Northwest.  Box  1299,  Editor  &  Publisher. 


YOU  MUST  LOVE  the  newspaper  field  and 
have  a  strong  desire  to  progress  to  quality 
for  this  job.  We  need  a  working  manager  to 
help  build  four  weeklies  in  advertising, 
editorial  interest  and  circulation.  This  is  a 
grassroots  challenge  and  only  those  ready, 
willing  and  able  to  prove  their  ability 
should  contact  John  Haines,  El  Dorado 
Times.  El  Dorado.  Kans.  67042.(316) 
321-1120. 


OPERATIONS  MANAGER  needed  for  large 
chain  of  weekly  newspapers  in  Zone  2. 
Position  involves  complete  responsibility 
for  scheduling,  staff  development,  plan¬ 
ning,  budgeting  and  day  to  day  operations 
of  production  department.  Great  oppor¬ 
tunity  for  aggressive,  team-oriented  indi¬ 
vidual.  flood  company  benefits.  Reply  Box 
1323,  Editor  &  Publisher. 


BUSINESS  MANAGER— Rochester,  Minn., 
daily  needs  financial  manager  with 
hands-on  experience  in  financial  report¬ 
ing,  receivables,  payables,  collections, 
budgets  and  data  processing.  Send  re¬ 
sume  to  L.H.  Small,  Daily  Journal,  8  Dear¬ 
born  Sq..  Kankakee.  III.  60901. 


WE'RE  LOOKING  for  someone  to  manage  2 
weekly  newspapers  in  Eastern  Idaho.  Pre¬ 
fer  someone  willing  to  make  small  invest¬ 
ment  in  return  for  option  to  buy  portion  of 
the  newspapers  from  profits.  Excellent 
opportunity  in  beautiful  country  for  some¬ 
one  who's  always  wanted  to  be  on  his/her 
own.  Send  resume  to  Job  Openings,  c/o 
Standard-Journal  Newspapers,  Box  10, 
Rexburg,  Idaho  83440. 


OUTSTANDING  OPPORTUNITY 
We  are  searching  for  an  enthusiastic,  de¬ 
dicated,  hard  working  newsperson  to  fill 
the  position  of  Managing  Editor  on  our 
3,5()0  circulation.  5-day  daily,  in  East 
Central  Tennesee.  Responsibilities  include 
supervision  and  direction  of  4-person 
staff,  including  Editor.  Opportunity  exists 
for  advancement  at  this  newspaper,  or 
others  within  our  group.  Educational 
background  requirements  are  secondary 
to  practical  working  experience  and  at¬ 
titude.  Starting  salary  commensurate  with 
ability,  but  will  exce^  $10,000.  Reply  in 
confidence  to  Box  1310,  Editor  & 
Publisher. 


WORKING  MANAGER-Strong  right  hand 
to  assist  owner  in  operation  of  printing 
plant  and  weekly  newspapers.  Must  be 
strong  in  sales  and  management.  Plant  in 
Philadelphia.  Pa.  Write  fully  and  state  sal¬ 
ary.  Box  1330,  Editor  &  Publisher. 


ADVERTISING  PRODUCTION 


COMPOSITION  DEPARTMENT  MANAGER 
for  large  rapidly  expanding  88-l(X)  page 
8-year-old  weekly  grossing  over  $7(X),000 
in  annual  advertising  sales.  Located  in 
Houston/Galveston  suburban  market.  In¬ 
cludes  design,  Compugraphic  composi¬ 
tion,  paste-up,  production  control,  mate¬ 
rial  control,  camera,  no  press  rooms.  Look¬ 
ing  for  aggressive  and  dynamic  full  charge 
managernfo  help  lead  and  participate  in 
future  growth.  Send  resume,  salary  history 
and  requirements  to  THE  EXCHANGE 
NEWS,  17311  El  Camino  Real.  Houston, 
Texas  77058. 


ARTISTS 


ART  DIRECTOR 

Immediate  opening  at  Albany  area  news¬ 
paper  for  creative  editorial/advertising  art¬ 
ist  who  will  also  coordinate  production  of 
art  staff.  Candidate  should  have  proven 
administrative  and  supervisory  ability.  Ex¬ 
perience  in  print  media  preferred.  Salary 
commensurate  with  experience.  Excellent 
benefits  and  working  conditions.  Send  re¬ 
sume  to 

Capital  Newspapers  Group 
645  Albany-Shaker  Road 
Albany,  N.Y.  12201 
An  Equal  Opportunity  Employer 


CIRCULATION  MANAGER  for  under-5000 
Ohio  daily.  Excellent  position  for  present 
assistant  manager.  Send  complete  resume 
to  Box  1342,  Editor  &  Publisher, 


CIRCULATION  DIRECTOR  for  expanding 
15,(^  Zone  4  daily  in  growth  area.  Must 
be  a  professional,  strong  in  organization 
and  service.  Top  opportunity  for  No.  2 
person  in  larger  operation  to  have  total  re¬ 
sponsibility.  We  need  a  worker.  Salary  nego¬ 
tiable,  good  benefits  and  quality  family 
living,  college,  outdoor-sports  area.  Box 
1345,  Editor  &  Publisher. 


WEEKLY  CIRCULATION  MANAGER  and 
promoter.  Experienced  with  carrier  and 
voluntary  pay  plan.  Top  salary  plus  incen¬ 
tives  and  benefits.  (Zone  5.)  Rush  resume 
to  Box  1272,  Editor  &  Publisher. 


WORKING  MANAGER  for  9000  AM  daily 
except  Sunday.  Must  be  promotion  mind¬ 
ed.  Need  more  subscribers.  Abe  Kofman, 
Times-Star,  1516  Oak  St.,  Alameda,  Calif. 
94501.  (415)  523-1200. 


CIRCULATION  MANAGER  for  fast-growing 
small  daily  in  rapidly  expanding  market. 
Should  know  how  to  recruit,  train  and  keep 
good  carriers,  keep  receivables  current 
and  build  circulation.  Good  salary  and 
benefits.  Zone  6.  Box  1308,  Editor  & 
Publisher. 


DISTRICT  CIRCULATION  MANAGER— Ex¬ 
cellent  opportunity  working  with  motor 
routes  on  collections  and  service.  Family 
owned  company  that  promotes  from  with¬ 
in.  Starting  salary  $8000  per  year.  Contact 
Circulation  Manager,  P.  0.  Box  131, 
Lynchburg,  Va.  24505.  (804)  237-2941. 

DIVISION  MANAGER 

Leading  Midwestern  metro  daily  and  Sun¬ 
day  is  looking  for  a  results-oriented  indi- 
viclual  to  join  their  circulation  team. 

This  individual  must  be  krrawledgeable  in 
all  phases  of  carrier  delivery  and  have  the 
ability  to  generate  results  through  a  union¬ 
ized  organization. 

Excellent  salary  and  benefit  package.  If 
you  are  interested  in  learning  more  about 
this  challenging  and  rewarding  career, 
send  us  your  resume  describing  your  qual¬ 
ifications  and  salary  requirements. 

Box  1280,  Editor  &  Publisher. 


MANAGER  WANTED  for  8500  daily  with 
own  shopper.  Zone  5.  Excellent  growth  po¬ 
tential.  Leadership,  desire  and  experience 
can  lead  to  a  rewarding  future.  Send  re¬ 
sume  to  Box  1240,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 

We  need  an  energetic,  goal-oriented  per¬ 
son  who  can  plan,  organize,  implement 
and  manage  effective  promotion,  sales, 
service  and  collection  programs  in  growing 
Zone  4  market.  The  person  we  seek  must 
be  very  strong  in  human  relations  and  a 
team  worker  with  successful  and  well- 
rounded  circulation  background.  Position 
offers  opportunity  for  personal  and  profes¬ 
sional  development.  Achievement-orient¬ 
ed  pay  and  excellent  company  paid  bene¬ 
fits.  If  you  want  to  learn  more  about  this 
challenging  and  rewarding  opportunity, 
send  resume  describing  yourself,  educa¬ 
tion,  experience  and  salary  requirements 
to  Box  1211,  Editor  &  Publisher. 


ZONE  MANAGER  for  fast-growing  subur¬ 
ban  daily  in  Zone  5.  Excellent  opportunity 
for  capable  individual  to  grow  with  an  ag¬ 
gressive  organization.  Excellent  compen¬ 
sation,  including  incentives  and  also  ex¬ 
tended  fringe  benefits.  Send  resume  to 
Box  1262,  Editor  &  Publisher. 


SMALL  MIDWEST  DAILY  needs  circulation 
manager  who  can  add  customers  quickly. 
$15,()00  to  start.  Excellent  future.  Part  of 
group.  Minimum  3  years  experience.  Must 
be  highly  ambitious,  self-motivated,  know 
all  phases  and  be  able  to  supply  top  refer¬ 
ences.  Write  Box  1 185,  Editor  &  Publisher. 


ANYWHERE!!!— Small  but  popular  bi¬ 
monthly  looking  for  circulators.  Earn  pin 
money,  only  couple  hours  time  per  month. 
Contact:  NAMES,  P.O.  Box  153,  Spring- 
field,  N.J.  07081. 


CIRCULATION  DIRECTOR  to  promote  ex¬ 
pansion  of  circulation  for  growing  Manhat¬ 
tan  weekly.  Must  have  experience  in  paid 
circulation.  Salary  open.  Contact  Pub¬ 
lisher.  SOHO  WEEKLY  NEWS,  (212)  431- 
3150,  or  send  resume  to  111  Spring  St.. 
New  York,  N.Y.  10012. 


CIRCULATION 

PROMOTION/MARKETING 

MANAGER 

We  are  in  need  of  a  bright,  aggressive  indi¬ 
vidual  with  a  solid  background  in  both  cir¬ 
culation  and  marketing  to  head  a  5-person 
department  responsible  for  district  man¬ 
ager  training,  carrier  promotions,  circula¬ 
tion  contests  and  incentives,  telephone 
sales.  Newspaper  in  Education  and  related 
programs  for  2  daily  newspapers. 

The  individual  we  are  seeking  must  pos¬ 
sess  creativity,  strong  people  skills,  the 
ability  to  motivate  others  and  a  desire  to 
make  things  happen. 

If  you're  the  person  we're  after  and  want  to 
join  one  of  the  South's  most  progressive 
group-owned  AM/PM  operations,  send  us  a 
letter  telling  why  and  a  resume  including 
relevant  experience  and  salary  require¬ 
ments  in  strict  confidence  tO; 

Dan  Shaver 
Personnel  Director 
The  Charlotte  Observer 
and 

The  Charlotte  News 
600  S.  Tryon  St. 

Charlotte,  N.C.  28202 
An  Equal  Opportunity  Employer. 


"SHIRTSLEEVES"  manager  for  small  clas¬ 
sified  department  on  group-owned  Ohio 
daily.  Must  be  strong  in  sales,  leadership, 
training  ability.  Good  opportunity  for  suc¬ 
cessful  motivator.  Send  resume  and  salary 
history  to  Box  1270,  Editor  &  Publisher. 


CLASSIFIED  MANAGER,  Zone  8,  20,000 
daily.  Progressive  and  successful  classi¬ 
fied  department.  Salary  $250  weekly  plus 
bonus,  car  allowance.  Excellent  opportu¬ 
nity  for  hard  worker.  Management  experi¬ 
ence  required.  Resume  to  Box  1302, 
Editor  &  Publisher. 


CIRCULATION  PROMOTION 


SALES,  ZONE  5 

We  want  an  aggressive  sales  and  promo¬ 
tion  person.  Extensive  travel.  Background 
should  include  experience  in  all  phases  of 
circulation  promotion.  This  is  an  opportu¬ 
nity  for  self-starting  professionals  only. 
Send  resume  including  references  and 
salary  history.  Your  reply  will  be  kept  con¬ 
fidential.  Box  1305,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


DON'T  WAIT  for  ice,  snow,  slush— this  sun 
country  job's  available  now:  Classified  ad 
manager,  fully  experienced,  needed  by 
semi-weekly  converting  to  daily  im¬ 
mediately.  News-Sun,  P.O.  Box  1779,  Sun 
City,  Ariz.  85351. 


ENTERPRISING  Classified  Ad  Manager  on 
growing  New  Mexico  daily.  Good  salary, 
commission,  fringe  benefits.  Send  resume 
to  Box  1332,  Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


ASSISTANT 

CLASSIFIED  MANAGER 

We  are  one  of  America's  finest  7-day  met¬ 
ropolitan  newspapers,  located  in  a  dynam¬ 
ic  market  on  Florida's  West  &)ast.  We  are 
looking  fora  top-notch  sales-oriented  indi¬ 
vidual  to  work  with  our  highly  professional 
sales  staff.  Must  be  able  to  motivate 
people. 

The  challenges,  additional  responsibilities 
and  growth  potential  are  excellent,  along 
with  comprehensive  medical  and  life  in¬ 
surance  coverage  and  retirement  plan.  If 
you  are  willing  to  work  hard  to  achieve 
realistic  goals,  send  resume  and  salary  re¬ 
quirements  to  Rosita  Peterson,  Tampa 
Tribune-Times,  P.  0.  Box  191,  Tampa,  Fla. 
33601. 


CLASSIFIED  AD. MANAGER  for  growing 
Manhattan  weekly.  Salary  open.  Contact 
Publisher,  SOHO  WEEKLY  NEWS,  (212) 
431-3150  or  send  resume  to  111  Spring 
St..  New  York,  N.Y.  10012. 


COMPUTER  TECHNOLOGY 


COMPUTER  TECHNICIAN 

The  Milwaukee  Journal/Sentinel  has  a  po¬ 
sition  for  a  computer  technician  experi¬ 
enced  in  trouble-shooting  complex  mini¬ 
computer  ^tems.  You  should  be  familiar 
with  Data  Transmission  techniques,  com¬ 
puter  interfacing,  and  assembler  language 
for  analysis  and  de-bug.  Experience  in 
DEC,  PDP  8/E  and  PDP  1 1  series,  and/or 
general  automation  18/30  and  SPC  16 
series  systems  highly  desirable.  Salary 
commensurate  with  experience.  To  apply 
send  resume  outlining  education,  experi¬ 
ence  and  salary  history  to  Bob  Jendusa, 
Personnel  Dept.,  Newspapers  Inc.,  333  W. 
State  St.,  Milwaukee,  Wise.  53201. _ 


PROGRAMMER/ANALYST 

Newspaper  Business  Applications 

Newspaper  Group  has  an  immediate  opening  for  an 
individual  with  knowledge  of  DEC  PDP-11  with 
RSTS,  RSX  or  IAS  operating  systems.  Will  be  re¬ 
sponsible  for  development,  installation  and 
maintenance  of  business  systems  in  the  BASIC 
PLUS  and  BASIC  PLUS  2  programming  languages 
at  local  newspaper  sites. 

An  unusual  opportunity  for  the  right  individual  to 
advance  the  state  of  the  art  in  online  interactive 
business  applications.  Excellent  growth  potential, 
competitive  salary  and  fringe  benefits.  Newspaper 
experience  preferred  but  not  a  requirement.  Some 
travel  necessary.  All  replies  will  be  held  in  strict 
confidence.  Send  resume  and  salary  requirements 
to:  Box  1300,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 

DISPLAY  ADVERTISING 

EXCELLENT 

OPPORTUNITY 

Retail  advertising  manager  for  11,600 
6-day  daily  in  northwest  iTlinois.  Must  be 
well  organized  and  effective  leader  able  to 
set  and  achieve  ambitious  goals.  Generous 
salary  and  incentive  bonus  in  one  of  the 
Midwest's  most  beautiful  areas.  Send 
complete  employment  and  earnings  his¬ 
tory  and  income  requirements  to:  Tom 
Shaw,  Dixon  Evening  Telegraph,  Box  407, 
Dixon.  III.  61021. 

ADVERTISING  MANAGER  for  6000  circu¬ 
lation  weekly  in  North  Country.  Need 
shirt-sleeve  operator  with  strong  layout, 
organizational  and  leadership  talents. 
Comn?nsation  and  ownership  interest 
open  Write  John  W.  Nash,  c/o  Littleton 
Courier,  Littleton,  N.H.  03561. 

FASTEST  GROWING  170,000  circulation 
semi-weekly  in  the  South  needs  experi¬ 
enced  classified  and  retail  salesmen.  Send 
resume  to  Rollie  Hyde,  President.  The  Ob¬ 
server,  P.O.  Box  2268,  Ft.  Worth,  Texas 
76101. 
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FLORIDA  DAILY  seeks  aggressive  advertis¬ 
ing  salesman.  Salary  plus  commission. 
Send  resume  with  salary  history  to  Adver¬ 
tising  Director,  Evening  Herald,  300  N. 
French  Ave.,  Sanford,  Fla.  32771. 


NEED  AGGRESSIVE  goal-oriented  sales 
manager  to  join  growing  22,000  circulation 
weekly.  Salary  plus  commission.  If  you're 
looking  for  a  challenge,  contact  Ron  Mois- 
sinac,  P.  0.  Box  804,  Cologne,  N.J.  08213. 
(609)  648-5843. 


DISPLAY  ADVERTISING 
CDDRDINATDR 

Would  you  like  to  help  us  build  our 
V2  MM  sales  volume  and  our  overall 
sales  effort?  We  have  a  newly  cre¬ 
ated  full-time  position  on  the  UCLA 
campus  for  a  top  professional  in 
space  sales  and/or  sales/manage¬ 
ment.  Training  and  advising  of  stu¬ 
dent  sales  staff  for  the  Daily  Bruin, 
radio  station  and  other  student  print 
media  are  the  primary  responsibi¬ 
lities  of  this  diversified  opportunity. 
A  successful  track  record  space 
sales,  sales  management  and  mar¬ 
keting  plus  an  innovative,  program 
onented  approach  to  increasing  our 
volume  is  required.  Salary  open, 
send  resume  and  salary  history  in 
confidence  to: 

Associated  Students-UCLA 
Attn:  Sandy  Hammer 
308  Westwood  Plaza 
Los  Angeles,  Calif.  90024 

We  are  an  equal  opportunity 
affirmative  action  employer  M/F 


ADVERTISING  MANAGER 
Small,  prize-winning  New  England  daily 
newspaper  seeks  hard-working,  creative, 
experienced  leader  type  with  top  adminis¬ 
trative  skills.  Must  be  able  to  lead,  direct, 
motivate  and  sell.  Pleasant  living  condi¬ 
tions  away  from  city,  good  benefits  and 
future  plus  top  salary  for  right  person.  Box 
1260,  Editor  &  Publisher. 


ADVERTISING  SALES,  Northshore,  Long 
Island.  Must  be  locally  oriented.  All  work, 
no  pay,  heavenly  rewards.  Write  Box  28X, 
Oyster  Bay,  N.Y.  11771. 


RETAIL  ADVERTISING  MANAGER 
Continued  expansion  has  resulted  in  an 
excellent  opportunity  for  a  qualified  per¬ 
son  to  take  over  our  retail  ad  department. 
Our  weekly  newspaper  is  located  in  Zone  9. 
Current  retail  volume  is  well  over  $1  million 
and  circulation  is  over  183, OCK)  homes. 
The  compensation  program  is  commensu¬ 
rate  with  the  responsibility  and  includes 
salary,  bonus,  car  allowance,  profit  shar¬ 
ing,  etc.  It  you  can  successfully  generate 
personal  sales  as  well  as  manage  and  moti¬ 
vate  an  experienced  staff,  send  your  re¬ 
sume  to  Box  1288,  Editor  &  Publisher. 


SALESPERSON-MANAGER  for  metro  New 
York  City  weekly.  Must  accept  department 
responsibility.  Space  sales  bacl^round  a 
must.  Excellent  opportunity  for  right  gal  or 
guy.  Will  assume  established  clients, 
create  new  markets.  Salary,  commission, 
excellent  benefits.  Send  resume,  refer¬ 
ences  to  Box  1343,  Editor  &  Publisher. 


WORKING  ADVERTISING  MANAGER 
FOR  AGGRESSIVE  PUBLICATION 
Must  be  salesman  first  with  ability  to  or¬ 
ganize  and  be  self  motivated.  Layout  and 
promotion  experience  helpful.  Send  com¬ 
plete  resume,  experience,  references  and 
salary  history  to  Box  1322,  Editor  & 
Publisher. 


MOVE  UP  TO  ADVERTISING  MANAGER 
Experienced  salesman  with  at  least  three 
years  experience  in  sales  and  layout  who 
would  like  to  move  up  to  advertising  man¬ 
ager.  Now  is  the  time  to  get  moving.  Send 
complete  resume  and  salary  requirements. 
Box  1315,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  with  media  ex¬ 
perience  and  contacts  for  growing  Man¬ 
hattan  weekly.  Salary  open.  Contact  Pub¬ 
lisher,  SOHO  WEEKLY  NEWS,  (212)  431- 
3150  or  send  resume  to  111  Spring  St., 
New  York,  N.Y.  10012. 
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ADVERTISING  DIREaOR  for  progressive 
medium  size  daily  in  Zone  8.  Must  be  ef¬ 
fective  leader  with  training  and  motiva¬ 
tional  skills  to  direct  and  establish  goals 
for  20-person  sales  staff.  The  ideal  candi¬ 
date  will  have  a  working  knowledge  of 
newspaper  audiences  and  market  research 
to  develop  greater  sales.  You  should  be 
comfortable  selling  to  key  decision  makers 
at  the  local,  regional  and  national  level. 
Salary  negotiable  plus  excellent  benefits. 
Resume  and  requirements  in  confidence 
to  Box  1318,  Editor  &  Publisher. 

ADVERTISING  MANAGER 

A  16,000  circulation  Harte-Hanks  daily 
newspaper  seeks  aggressive,  dynamic  per¬ 
son  who  can  plan,  carry  out  and  sell  adver¬ 
tising  programs  in  a  competitive  growth 
market.  Present  ad  manager  promoted  to 
larger  Harte-Hanks  paper.  Excellent  sal¬ 
ary,  monthly  bonus,  fringes,  plus 
Management-By-Objective  bonus  program 
and  growth  opportunity  for  person  with 
proven  track  record.  Send  resume  with  job 
and  salary  history  to  Jim  Barnhill,  Pub¬ 
lisher,  The  Ypsilanti  Press,  Ypsilanti,  Mich. 
48197. 

LIVE,  WORK  AND  PLAY  in  the  clean  air  of 
Colorful  Colorado.  We  expect  to  be  adding 
to  our  staff  soon.  If  you  have  a  strong 
background  in  advertising  sales,  consider 
this  fast  growing  and  progressive  morning 
daily.  Write  cover  letter  selling  yourself 
and  enclose  full  resume.  Box  1293,  Editor 
&  Publisher. 

THE  CATHOLIC  GLOBE  needs  individual 
with  minimum  of  five  years  ad  sales  expe¬ 
rience.  Prefer  individual  with  knowledge  of 
the  Catholic  faith  who  will  call  on  retailers 
and  churches.  Salary,  plus  commission 
and  usual  company  paid  benefits.  Send 
resume,  work  samples  and  references  to: 

General  Manager 

THE  GLOBE 

P.  0.  Box  1678 

Sioux  City,  Iowa  51102 

EDITORIAL 

EDITOR  for  semi-weekly  newspaper  coas¬ 
tal  community  in  Southern  California.  Over 
52  broadsheet  pages  weekly.  Must  be  in¬ 
novative,  experienced  with  intense  com¬ 
munity  interest  and  proven  newsroom  and 
management  ability.  Resume  to  P.  0.  Box 
878,  Encinitas,  Calif.  92024. 

TWO  REPORTERS  sought  for  daily  paper 
in  attractive  setting  near  Ohio  River.  Send 
clips,  resume  to  the  Morning  Journal,  Lis¬ 
bon,  Ohio  44432. 

MANAGING  EDITOR— Zone  9  six-day 
13,000  PM,  direct  staff  of  16.  Send  salary 
requirements,  resume  to  Box  1285,  Editor 
&  Publisher. 

REPORTER-NEWS  EDITOR  needed  on 
small  Wyoming  weekly.  Good  pay,  oppor¬ 
tunity  for  advancement,  recreation  unli¬ 
mited.  Ph:  (307)  548-2217. 

BUSINESS/FINANCIAL  NEWS  WRITER 
Need  business  reporter  with  record  of  en¬ 
terprise  and  feature  reporting  to  help  build 
Sunday  and  daily  local  business  coverage 
in  major  metropolitan  AM  daily.  Zone  3. 
Excellent  salary  opportunity,  good  fringe 
package.  Need  immediately.  Box  1253, 
Editor  &  Publisher. 

LAYOUT  EDITOR  with  modular  design 
skills,  imagination,  creativityand  a  genuine 
feel  for  what  people  want  to  read:  to  pro¬ 
duct  a  Sunday  feature  section  and  key  news 
pages  for  a  60,000  morning  daily  at  the 
edge  of  the  Rockies.  Tearsheets  of  current 
work  with  application,  please.  Box  1344, 
Editor  &  Publisher.  An  Equal  Employment 
Opportunity  Employer,  M/F. 

COPY  EDITOR 

Copy  desk  job  on  one  of  the  country's  out¬ 
standing  morning  metropolitan  newspa¬ 
pers.  Experience  in  editing  and  headwriting 
essential.  Journalism  graduate  with  mini¬ 
mum  of  2  years  experience  preferred.  Ex¬ 
cellent  salary  and  generous  employee  bene¬ 
fits.  Box  1340,  Editor  &  Publisher. 

REPORTER  for  alternative  weekly  in  west¬ 
ern  Massachusetts.  Duties  include  com¬ 
munity  coverage  and  weekly  column.  1  year 
experience  minimum.  Salary,  health  plan. 
Send  resume  and  clips  to  Executive  Editor, 
Valley  Advocate,  Box  851,  Amherst,  Mass. 
01002. 


WORKING  MANAGING  EDITOR  for  3  small 
weeklies.  Zone  1.  Live  within  department 
budget.  Make  3  good  products  great.  Ex¬ 
perienced  only.  Box  1273,  Editor  & 
Publisher. 


SPACE  FOR  TWO 

The  Fort  Lauderdale  News  has  openings 
for  one  deadline-producing  reporter  and 
one  copy-challenging  editor.  Minimum  3 
years  experience  required.  We're  Florida's 
largest  evening  newspaper  and  growing. 
We've  just  moved  into  new  offices  and 
have  the  latest  newsroom  electronics.  We 
still  have  space  for  two  pros.  Send  resume 
to  Glenn  Kirchhoff,  Assistant  Managing 
Editor,  P.  0.  Box  14430,  Fort  Lauderdale, 
Fla.  33302. 

SLOT  PERSON  for  sports  copydesk  at 
major  Zone  2  morning  daily.  )He/she  will 
have  charge  of  9-person  rim  (our  reporting 
and  editing  staffs  are  separate).  Slot  or 
equivalent  experience  is  mandatory,  but 
sports  writing  or  editing  experience  is  not 
required.  A  broadly  based  background  is 
preferred — with  an  interest  in  sports:  VDT 
experience  also- would  be  helpful.  Read¬ 
able,  not  jargon-filled,  copy  is  our  goal. 
Box  1275,  Editor  &  Publisher. 

COPY  EDITOR — Editing,  headline  writing, 
layout  experience  needed  for  fast-paced 
desk  on  quality  daily.  Diversified  duties 
depending  on  capabilities.  Write  Edward 
D.  Casey,  Executive  Editor,  Evening  Capi¬ 
tal,  Box  911,  Annapolis,  Md.  21401. 

SPORTS  EDITOR  for  6200  circulation 
5-day  PM  in  choice  area  of  Wyoming. 
Handle  some  photo  and  general  news  for 
variety.  Write:  Publisher,  The  Riverton 
Ranger,  Riverton,  Wyo.  82501. 

TECHNICAL  AND  HOW-TO  EDITOR  for 
boating  monthly.  Must  have  practical 
knowledge  of  both  power  and  sail  and  be 
good  time  manager.  Send  resume  to  Box 
1282,  Editor  &  Publisher. 

REGIONAL  EDITOR 

To  direct  regional  staff  of  30,000  Zone  2 
daily.  Solid  background  in  reporting  and 
desk  work  preferred.  Good  salary,  fringe 
benefits.  Send  full  resume,  salary  first  re¬ 
ply.  Box  1298,  Editor  &  Publisher. 

ACTION  LINE  COLUMNIST  with  previous 
experience  needed  to  take  charge  of  new 
column  for  large  daily  newspaper  with  cir¬ 
culation  in  excess  of  70,0()0.  Applicants 
please  submit  resume  to  Personnel  Dept., 
Las  Vegas  Review-Journal,  P.  0.  Box  70, 
Las  Vegas,  Nev.  89101. 

REPORTER  who  can  cover  government 
without  becoming  trapped  in  bureaucratic 
quicksand  and  who  writes  brightly  about 
people.  We're  in  a  competitive  market  on 
Puget  Sound,  surrounded  by  mountains 
and  a  staff  of  professionals.  Resumes  and 
samples  to  Ralph  Langer,  Editor,  Everett 
(Wash.)  Herald  98201. 

HUSBAND/WIFE  COMBINATION  needed 
to  operate  small  country  weekly  in  north¬ 
eastern  Arkansas.  Some  editorial,  sales 
and  advertising  abilities  needed.  Salary 
plus  commission.  Box  1301,  Editor  & 
Publisher. 

$200/WEEK  TO  START 

Managing  editor  for  Long  Island  music  and 
entertainment  paper.  Must  be  experienced 
in  layout,  cold  type  production,  strong  on 
editing.  Oversee  40  freelance  writers,  gen¬ 
erate  story  ideas.  Minimum  2  years  in  simi¬ 
lar  position.  Send  writing  samples  and  re¬ 
sume  to  Good  Times,  24  Lumber  Rd.,  Ros- 
lyn,  N.Y.  11576. 

COPY  EDITOR,  minimum  3  years  experi¬ 
ence  with  solid  VDT,  layout  background. 
Send  resume,  salary  requirements  to  Bob 
Banes,  News  Editor,  Las  Vegas  SUN,  L^s 
Vegas,  Nev.  89106. 

SPORTS  EDITOR-PHOTOGRAPHER 
Must  know  layout  and  photography  for 
weekly  near  Washington,  D.C.  Write  John 
Rouse,  Editor,  Bowie  News,  P.  0.  Drawer 
M,  Bowie,  Md.  20715. 

MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 

PUBLISHER  FOR  MINNESOTA  WEEKLY 
NEWSPAPER,  CIRCULATION  4300.  BOX 
1267,  EDITOR  &  PUBLISHER. 


EDITOR  &  PUBLISHER  for  July  23,  1977 


COPY  CHIEF  for  New  Jersey  publisher  of 
books,  booklets  and  newsletters.  Must  be  a 
highly  skilled  and  experienced  copy  editor 
and  proofreader.  Good  salary  and  benefits. 
Resume,  letter  and  salary  requirements  to 
Box  1230,  Editor  &  Publisher. 


SMALL  TOWN  prize-winning  daily  wants 
food  writer.  Must  be  good  cook,  good  writ¬ 
er,  good  interviewer  and  consumer  con¬ 
scious.  Box  1142,  Editor  &  Publisher. 


SPORTS  EDITOR  for  8900  PM  daily  in 
southern  Michigan.  One-man  desk.  Must 
do  all  writing,  layout,  heads.  Strong  on 
local  copy.  Some  photography  preferred. 
VDT  experience  helpful.  Will  consider  re¬ 
cent  J-school  grad.  Send  resume,  best 
clips  to  Box  1245,  Editor  &  Publisher. 


ASSISTANT  NEWS  EDITOR— No.  2  spot  on 
news  desk  of  metropolitan  AM  in  Zone  3. 
Must  have  at  least  3  to  5  years  experience 
on  national  or  wire  desk.  Job  requires 
knowledge  of  world  and  national  affairs, 
judgment  and  editing  of  wire  services. 
Page  1  layout  two  nights  a  week,  inside 
page  layout  three  nights  a  week.  Logicon 
VDT  editing  system.  Will  work  under  su¬ 
pervision  of  news  editor  and  assistant 
managing  editor.  Need  immediately.  Excel¬ 
lent  salary  opportunity.  Good  fringe  pack¬ 
age.  Box  1243,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER  for 
17,000  daily  northwest  Ohio.  Must  be 
J-school  grad  or  equal  in  experience  in 
news  writing.  Good  working  environment 
and  benefits.  Send  resume  to  Steve  Dix, 
Publisher,  Crescent-News,  Defiance,  Ohio 
43512. 


CITY  DESK  LAYOUT 

We're  a  major  morning  paper  in  the  South 
and  have  a  challenging  layout  job  on  our 
city  desk. 

You'll  produce  four  local  fronts  a  night,  be 
responsible  for  story  play,  picking  and 
cropping  art  and  working  with  our  back- 
shop  to  produce  a  sparkling  cold  type, 
6-column  newspaper. 

We're  a  newspaper  that  cares  about  its 
readers,  that  believes  both  layout  and  con¬ 
tent  are  vital  and  that  attractive  pages  at¬ 
tract  readers. 

For  starters,  send  us  a  letter  about  your¬ 
self,  your  background  and  your  ambitions, 
as  well  as  your  thoughts  about  makeup  and 
newspapers.  Include  clips,  tearsheets  and 
anything  else  that  will  convince  us  you're 
worth  an  interview.  Box  1303,  Editor  & 
Publisher. 


ASSISTANT  EDITOR  for  lively,  growing 
New  Jersey  weekly.  Self-starter  with  ex¬ 
perience.  $180-200  weekly.  Reply  with  re¬ 
sume  to  Box  1319,  Editor  &  Publisher. 


TH  E  LA  CROSSE  TRI  BUN  E,  a  35,000  daily 
in  one  of  America's  finest  small  cities,  has 
openings  for: 

OPINION  PAGE  EDITOR 

The  person  we  seek  must  be  a  knowledge¬ 
able  journalist  of  proven  writing  ability, 
able  to  produce  a  thoughtful,  balanc^ 
edit  page  that  is,  like  the  rest  of  our  paper, 
community-oriented.  Experience  covering 
government  at  local  and  state  levels  is  a 
prerequisite. 

COPY  EDITOR 

We  want  a  minimum  of  3  years  solid,  daily 
copy  editing:  a  professional  performance 
in  editing,  headlines,  pix  usage  and  layout: 
plus  the  news  judgment  to  work  our  slot  at 
least  twice  a  week. 

Send  resume,  appropriate  samples,  refer¬ 
ences  and  salary  requirements  to  Robert 
S.  Gallagher,  Editor,  La  Crosse  Tribune, 
401  N.  Third  St.,  La  Crosse,  Wise.  54601. 


WEEKEND  NEWS  EDITOR  needed  for 
progressive  and  sharp  40,000  Zone  5  daily. 
Editor  must  be  experienced  in  copy  editing 
and  be  able  to  produce  snappy  layouts. 
Direct  4-person  copy  desk  and  reporters. 
Excellent  pay  and  benefits.  Send  resume 
and  samples  of  layout  work  to  Box  1333, 
Editor  &  Publisher. 


COPY  EDITOR 

The  San  Juan  Star,  Puerto  Rico's  English 
language  newspaper,  is  seeking  an  experi¬ 
enced  copy  editor  with  a  talent  for  eye¬ 
catching  layouts.  This  is  an  excellent  op¬ 
portunity  for  a  bright  and  ambitious  jour¬ 
nalist.  Please  send  your  resume,  including 
references  and  salary  requirements,  to: 
Managing  Editor,  The  San  Juan  Star,  GPO 
Box  4187,  San  Juan,  P  R.  00936. 
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HELP  WANTED 


EDITORIAL 


HELP  WANTED 


FREELANCE 


HELP  WANTED 


PRESSROOM 


HELP  WANTED 


PRODUCTION 


COMBO  SPORTS-GENERAL  ASSIGNMENT 
reporter.  Job  opens  late  August.  Publisher, 
Northern  Wyoming  DAILY  NEWS,  Worland, 
Wyo.  82401. 


ENERGY 

A  dynamic  young  journal  seeks  a  writer- 
editor  with  demonstrated  journalistic  abil¬ 
ity  and  training  or  experience  in  handling 
technical  information.  This  is  an  attrac¬ 
tive,  permanent  position  with  an  estab¬ 
lished  and  growing  company.  Please  send 
full  particulars  in  first  letter  to  Paul 
Oaniele,  Box  388,  Newton,  Mass.  02161. 


CITY  HALL  REPORTER— Award-winning, 
progressive  18,000  morning  daily  in  Zone  7 
seeks  a  city  hall  reporter.  Latest  in  elec¬ 
tronic  newsroom  equipment.  Top  pay  and 
excellent  fringes.  Qose  to  mountains  and 
other  outdoor  recreational  facilities. 
Young,  talented  staff.  Box  1325,  Editor  & 
Publisher. 


SOUTH  FLORIDA  AM  seeks  reporter  with 
at  least  3  years  experience  to  cover  munic¬ 
ipal  government.  If  you  appreciate  local 
news  and  can  produce  a  substantial  vol- 
umn  of  strong,  clean  copy  on  a  daily  basis, 
send  resume,  clips  and  references  to  Box 
1321,  Editor  &  Publisher. 


RARE  JOURNALISTIC  OPPORTUNITY 
Well-established,  large  (over  50,(X)0)  al¬ 
ternative  newspaper,  one  of  several  in 
group,  seeks  imaginative,  capable  editor  to 
direct  staff  and  contributors.  Strong 
committment  to  new  directions  in  jour¬ 
nalism,  firm  grasp  on  fundamentals  of  the 
craft,  maturity,  perspective  and  humor  re¬ 
quired.  If  you're  good,  possibly  bored  in 
your  job  now  and  want  to  achieve  some¬ 
thing  in  journalism,  this  may  be  the 
chance  for  you.  Immediate  opening.  Sal¬ 
ary,  company  paid  health,  excellent  work¬ 
ing  conditions.  Box  1328,  Editor  &  Publisher. 


NEWS,  ADVERTISING,  PRODUCTION 
PEOPLE  SOUGHT  BY 
EPISCOPAL  ORDER 

The  Company  of  the  Cross,  an  Episcopal 
religious  order,  is  recruiting  new  members 
to  expand  its  weekly  general  news  maga¬ 
zine  in  western  Canada  and  to  establish 
others  like  it  in  other  cities.  The  magazine, 
now  2V2  years  old,  has  a  paid  circul^ion  of 
17,000  and  a  complete  production  plant. 
It  covers  politics,  education,  sports,  relig¬ 
ion,  the  law,  business  and  the  arts  from  a 
Christian  viewpoint.  We  need  men  and 
women  of  a  strong  and  reasoned  faith  who 
are,  or  are  ready  to  become,  effective 
news,  advertising,  circulation  and  produc¬ 
tion  people,  working  long  hours  at  difficult 
jobs  for  little  more  than  living  essentials 
and  a  small  cash  allowance.  35  people  are 
now  working  in  the  Company's  press  divi¬ 
sion  in  Edmonton.  This  year  we  must  find 
15  more.  If  you  want  to  become  one  of 
them  write:  iJeputy  Minister,  Company  of 
the  Cross,  11224  142  St.,  Edmonton,  (Can¬ 
ada  T5M-1T9,  or  call  (403)  452-8442. 


DISCOVER  NEW  WRITING  MARKETS. 
Profit  from  our  exclusive  assignment  list¬ 
ings.  Trial  6  issues,  $5.  “Freelancer's 
Newsletter,"  15EP  Wynkoop  (P.O.  Box 
128),  Rhinebeck,  N.Y.  12572. 


EARN  EXTRA  CASH  for  your  agricultural 
stories.  We  want  well-written,  thoughtful 
features  of  interest  to  cattlemen.  Ranch¬ 
er's  Voice,  P.  0.  Box  88,  Palo  Cedro,  Calif. 
%073. 


TRADE  PUBLICATION  seeks  2  freelance 
news  correspondents:  Atlanta  and  Detroit. 
News  stories,  feature  articles,  photos. 
Pays  5e  a  word,  $5  per  photo.  Box  1320, 
Editor  &  Publisher. 


GRAPHICS 


GRAPHICS  DESIGNER  who  can  develop 
layouts,  charts  for  major  California  daily. 
Prior  newspaper  experience  essential. 
Submit  resume,  samples.  An  Equal  Oppor¬ 
tunity  Employer.  Box  1277,  Editor  & 
Publisher. 


UBRARIANS 


MAJOR  METROPOLITAN  DAILY  (Zone  9) 
has  opening  for  a  library  staffer  with  a 
minimum  of  5  years  experience  on  a  daily. 
Supervisory  experience/ability  a  must.  Re¬ 
ference  and  research  larger  part  of  the 
job.  VDT  familiarity  a  plus.  Excellent  op¬ 
portunity  for  advancement.  Send  resume 
and  salary  history  and  requirements  to  Box 
1314,  Editor  &  Publisher. 


MAILROOM 


MAILROOM  FOREMAN,  combination 
newspaper  and  commercial.  5  days,  Mon¬ 
day  to  Friday.  Must  be  experienced  with 
Cheshire  mailing  equipment.  Must  have 
working  experience  with  ITU.  Excellent 
salary  and  benefits.  Replies  confidential. 
Send  resume  including  references  and 
salary  requirements  to  Box  1290,  Editor  & 
Publisher. 

MAILROOM  SUPERVISOR— If  you  are  ori¬ 
ented  in  new  distribution  technology,  a 
people  motivator,  and  have  the  ability  to 
innovate,  there's  an  opportunity  for  you, 
with  this  medium-size  daily  in  Zone  9. 
Must  be  proficient  with  vacuum  operated 
inserters,  counter-stackers,  etc.  Excellent 
benefits  commensurate  with  your  ability. 
Box  1242,  Editor  &  Publisher. 


OFFSET  PRESSMAN— Experienced  web 
pressman  needed  by  newspaper  printer- 
run  Goss  Community  and  Goss  Suburban 
presses.  Night  work — good  pay — good 
benefits— 40  hour  week-^one  2.  Call  Sid 
Simon,  (215)  365-1155  or  write  Bartash 
Publications  Inc.,  7272  Woodland  Ave., 
Philadelphia,  Pa.  19142. 


PRESSROOM  SUPERINTENDENT— 
Southern  California  plant,  8  unit  Urbanite 
with  balloon  former,  2  folders  and  3  unit 
Color  King.  Above  average  salary,  bonus, 
profit  sharing,  hospitalization  and  life  in¬ 
surance.  Send  complete  resume  to:  Bulle¬ 
tin  Publishing  Co.,  8808  National  Ave., 
South  (late,  Calif.  90280.  Attn:  Mr.  H. 
Paradis. 


PRESS  OPERATOR 

We  are  looking  for  an  experienced  press 
operator  to  work  a  swing  shift  including 
some  weeks  on  both  days  and  nights.  Must 
be  able  to  maintain  and  operate  letter- 
press  printing  presses  and  platemaking 
equipment  (NAPP)  as  well  as  production 
camera  and  processor.  We  prefer  someone 
with  supervisory  experience,  strong  lead¬ 
ership  skills  and  the  ability  to  work  well 
with  others.  Excellent  wages  and  fringe 
benefits  with  an  outstanding  daily  news¬ 
paper.  Opportunity  for  advancement.  To 
apply,  send  a  letter  of  application  to  Box 
1312,  Editors  Publisher.  An  Equal  Oppor¬ 
tunity  Employer,  M/F. 


PRESS  MAINTENANCE  FOREMAN 
Tabloid  daily  newspaper  in  Puerto  Rico 
with  average  run  of  180,000  copies  needs 
working  foreman  for  maintenance  of  a  12 
unit  Goss  Urbanite  with  2  folders  and  8 
Butler  Automatic  Pasters.  Must  have  good 
track  record  of  performance  with  this 
equipment.  Good  pay  plus  fringe  benefits. 
Relocation  expenses.  Inquiries  will  be  kept 
confidential.  Send  resume  to  Caspar  Roca, 
Publisher,  El  Vocero  de  Puerto  Rico  Inc., 
P.O.  Box  3831,  Old  San  Juan,  Puerto  Rico 
00904. 


PRODUCTION 


MODERN  OFFSET  NEWSPAPER  shop  in 
delightful  rural  country  on  lower 
Chesapeake  Bay  seeking  experienced 
working  foreman.  Position  requires  super¬ 
vision  of  Newsking  4-unit  newspaper 
press,  offset  and  letterpress  job  work,  es¬ 
timating,  ordering  stock,  layout  and  cam¬ 
era  work.  Contact  Gazette- Journal, 
Gloucester,  Va.  23061  or  call  (804)  693- 
3101. 


PLANT  SUPERINTENDENT— Experienced 
person  with  management  and  technical 
skills  needed  by  a  medium-sized  newspa¬ 
per  printer.  Will  be  responsible  for  quality 
PRESS  FOREMAN— Urbanite  experience,  and  waste  control,  scheduling  production 
camera  and  plate  experience.  Zone  9.  and  maintenance.  Good  pay,  good  bene- 
Good  salary  and  fringe  benefits.  Contact  fits.  Zone  2.  Call  Sid  Simon  (215)  365- 
W.  R.  Stabler,  P.  0.  Box  150,  Napa,  Calif.  1155  or  write  Bartash  Publications  Inc., 
94558  Ph-  (707)  226-3711.  7272  Woodland  Ave.,  Philadelphia,  Pa. 

19142. 


PRESSROOM 


MARKETING 


MARKETING 


MARKETING  MANAGER 

Information  Systems 

Mid-Western  based  leader  in  the  development  of  data  base  man¬ 
agement  software  systems  seeks  a  Marketing  Manager  to  lead  the 
exploitation  of  a  proprietary  data  based  system  having  outstand¬ 
ing  market  potential.  The  successful  candidate's  experience 
will  include: 

■  Several  years  of  selling  in  the  newspaper  industry  and  or 
computer  services. 

■  Sales  management/leadership 

■  Determining  market  strategies,  setting  pricing  policies,  and 
developing  promotion  and  distribution  programs. 

— j  ■  Demonstrated  management  ability. 

SSj  The  position  offers  an  excellent  oppotu  nity  for  the  right  individual 
to  grow  with  a  unique  product  in  a  creative  innovative  environ- 
ment.  Please  submit  resume  in  confidence 

ITfeQd  “ 

1!'  ■■■«  1- 

3481  Dayton-Xenia,  Dayton,  Ohio  45432 
^ _ An  Equal  Opportunity  Employer  M/F _ 


COMPOSITION  DEPARTMENT  MANAGER 
for  large  rapidly  expanding  88-l(X)  page 
8-year-old  weekly  grossing  over  $7(X),000 
in  annual  advertising  sales.  Located  in 
Houston/Galveston  suburban  market.  In¬ 
cludes  design,  Compugraphic  composi¬ 
tion,  paste-up,  production  control,  mate¬ 
rial  control,  camera,  no  press  rooms.  Look¬ 
ing  for  aggressive  and  dynamic  full  charge 
manager  to  help  lead  and  participate  in 
future  growth.  Send  resume,  salary  history 
and  requirements  to  THE  EXCHANGE 
NEWS.  17311  El  Camino  Real,  Houston, 
Texas  77058. 

COMPOSING  ROOM  FOREMAN 
Mature  but  imaginative  supervisor  needed 
for  progressive  composing  room  in  Zone  8. 
Must  be  effective  leader,  quality-  and 
productivity-oriented.  Computerized  type¬ 
setting  experience  preferred.  Send  resume 
(must  include  earnings)  to  Box  1232, 
Editor  &  Publisher. 


IMMEDIATE 

OPENING 

Person  experienced  in  new  technology,  in¬ 
cluding  VDT  terminals  and  computer  sys¬ 
tems.  Must  know  pasteup,  copy  flow,  cam¬ 
era,  typesetting.  This  may  open  up  to  a 
general  production  foreman  position,  vac¬ 
ant  now.  Electronic  training  available. 
Send  resume  (include  salary  history)  to 
Skagit  Valley  Herald,  P.  0.  Box  578,  Mt. 
Vernon,  Wash.  98273.  Ph:  (206)  424- 
3251. 


PUBUC  INFORMATION 


PUBLIC  INFORMATION— The  Colorado 
School  of  Mines,  one  of  the  oldest  and 
largest  institutions  in  the  U.S.  devoted  to 
mineral  engineering  education,  invites  ap¬ 
plications  for  the  position  of  coordinator  of 
public  information.  Immediate  opening. 
Responsibilities  include  news  and  feature 
writing  and  media  relations  on  a  local,  na¬ 
tional  and  international  scale;  campus 
photography  and  darkroom  supervision; 
sports  information  and  assistance  in  over¬ 
all  public  relations  programs.  Bachelors 
Degree  and  experience  in  general  news 
writing  required.  Experience  in  the  mineral 
and  ener^  field  desirable.  Preference  will 
be  given  to  candidates  with  strong  aca¬ 
demic  interest  and  with  a  proven  track 
record  of  effective  communications  skills 
who  can  contribute  to  the  advancement  of 
the  school,  now  engaged  in  a  10-year  de¬ 
velopment  campaign.  Salary  dependent  on 
qualifications.  An  Affirmative  Action/Equal 
Opportunity  Employer.  Send  resume  im¬ 
mediately  to  Charles  S.  Morris,  Director, 
Public  Relations,  Colorado  School  of 
Mines,  Golden,  Colo.  80401. 


CAMPUS  DIRECTOR  OF  PUBLIC  INFOR¬ 
MATION,  the  University  of  Illinois  at 
Urbana-Champaign.  Campus  of  the  Uni¬ 
versity  of  Illinois  system  seeks  director  of 
public  information.  Director  reports  to  the 
campus  Chancellor,  participates  in  general 
administration  policy  decisions,  has  as  a 
major  responsibility  the  initiation  of  public 
information  programs  designed  to  reach 
various  constituencies  through  a  wide 
range  of  media.  Special  qualifications  in¬ 
clude  possession  of  a  college  or  university 
degree  and  demonstrated  success  in 
communications  and  in  conducting  public 
information  programs;  experience  with 
higher  education  desirable.  Salary  open. 
To  insure  full  consideration,  submit  inquir¬ 
ies  or  nominations  before  August  1,  1977 
to  Professor  David  Birch,  Chairperson, 
Consultative  Committee  for  the  Director  of 
Public  Information,  315  Psychology  Build¬ 
ing,  University  of  Illinois  at  Urbana-Cham¬ 
paign,  Champaign,  Illinois  61820  (tele¬ 
phone  (217)  333-C)632).  Equal  Opportu¬ 
nity/Affirmative  Action  Employer. 


PUBLIC  INFORMATION  SPECIALIST 
550  bed  regional  hospital  has  an  immediate 
need  for  a  professional  with  proven  exper¬ 
tise  in  communications  and  public  rela¬ 
tions.  Candidates  must  be  college  gradu¬ 
ates  with  emphasis  on  one  of  the  commu¬ 
nication  disciplines.  Primary  functions  in¬ 
clude-.  edit  all  printed  material  for  publica¬ 
tion;  serve  as  liaison  between  NMMC  and 
media  representatives;  implement  plan  for 
comprehensive  public  relations  programs; 
serve  as  editor  of  NMMC  News;  maintain 
files,  research,  documents,  scrapbooks, 
mailing  lists;  assume  primary  responsibility 
for  one  or  more  on-going  programs.  George 
Maynard,  North  Mississippi  Medical  Center, 
830  S.  Gloster  St.,  Tupelo,  Miss.  38801. 


COMPOSING  ROOM  GENERAL  FORE¬ 
MAN— We  are  seeking  an  innovative,  en¬ 
lightened  person  to  supervise  a  com¬ 
puter-photo  comp  department  in  a 
medium  size  daily.  Zone  9.  Must  have 
working  knowledge  of  FDP  markup  using 
terminals,  CRT  phototypesetters  and  cam¬ 
era/stripping  procedures.  Labor  relations 
in  an  ITIJ  environment  essential.  Benefits 
commensurate  with  experience.  Box  1244, 
Editor  &  Publisher. 


PUBUC  RELATIONS 


PUBLIC  RELATIONS-WRITER.  New  York 
City  based  organization  seeks  individual 
with  minimum  of  4  years  hard  news  experi¬ 
ence.  Coherent  writing  ability  is  essential. 
Speaking  experience  helpful.  We  offer  an 
excellent  salary  and  company  paid  be¬ 
nefits.  Send  resume  with  salary  history 
and  requirements  to  Box  EWE&P  265,  18 
E.  48th  St.,  New  York,  N.Y.  10017.  An 
Equal  Opportunity  Employer.  M/F. 


SALES  REPS 

ind  cam- 

elations  SALESMAN  for  newspaper  material  handl- 
Benefits  ing  equipment  in  Zone  5.  Prefer  mechani- 
ox  1244,  cal  background.  Nolan- Jampol  Inc.,  Box 
591,  Rome,  N.Y.  13440. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


FINANCIAL-GENERAL  MANAGER— CPA, 
MBA.  Solid  finance  background  in  medium 
to  large  newspapers  and  TV.  20  years 
strength  in  creativity,  communications, 
personnel,  profit  planning,  controls,  elec¬ 
tronics,  EDP  and  problem  solving.  If  you 
need  a  leader  or  a  near  term  backup,  act 
now!  Prefer  Zones  4  to  9.  Box  1226,  Editor 
&  Publisher. 


GENERAL  MANAGER/  ad  manager/ 
publisher  now  available  for  building  weekly 
or  multi-weekly.  Increased  sales  300% 
last  job.  Can  invest.  (304)  344-3919. 


CIRCULATION 


CIRCULATOR:  Age  33,  presently  employed 
as  assistant  manager  on  70,(j00  AM/PM 
daily.  Experienced  in  total  market  cover¬ 
age,  voluntary  collect  and  free  publica¬ 
tions.  Wish  to  relocate  as  manager.  Box 
1269,  Editor  &  Publisher. 


CIRCULATION  DEPARTMENT  HEAD,  now 
sales  manager  on  metro,  misses  total  chal¬ 
lenge.  Over  20%  increase  at  last  position. 
Any  Zone.  Starting  salary  must  be  at  least 
$17,000+.  Box  1278,  Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


DATA  PROCESSING  MANAGER  and/or 
Programmer  with  BS  Math  seeks  position. 
Experience  small  and  medium  newspapers 
both  production  and  business  systems.  All 
responses  will  be  answered.  Box  1292, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 


DISPLAY  SALESMAN— Honest  worker, 
proficient  all  phases,  27,  desire  Zone  7  or 
8.  Box  1228,  Editor  &  Publisher. 


ADVERTISING  SALES  northwest  Ohio  or 
Michigan,  young  experienced  salesman,  3 
years  college.  Currently  employed  14,000 
daily.  Box  1254,  Editor  &  Publisher. 


FLORIDA  DAILY  seeks  aggressive  advertis¬ 
ing  salesman.  Salary  ^us  commission. 
Send  resume  with  safary  history  to  Adver¬ 
tising  Director,  Evening  Herald,  300  N. 
French  Ave.,  Sanford,  Fla.  32771. 


FORMER  AD  MANAGER  presently 
employed  as  Business  Systems  Analyst 
seeks  position  as  working  manager  on 
weekly.  Minimum  starting  salary  and/or 
commission  potential  $20,000.  Box  1334, 
Editor  &  Publisher. 


EDITORIAL 


OUTSTANDING  JOURNALIST  seeks  new 
challenges.  17  years  as  writer,  photog¬ 
rapher,  editor,  administrator  with  newspa¬ 
pers  and  major  news  organization.  Box 
1209,  Editor  &  Publisher. 


EDITORIAL 


REPORTER/PHOTOGRAPHER  on  weekly 
community  newspaper— looking  for  great¬ 
er  challenge.  Aggressive  and  hard  working. 
Box  1193,  Editor  &  Publisher. 


TALENTED,  ENERGETIC  sportswriter 
seeks  position  on  medium-sized  daily  or  as 
a  sports  information  director.  5  years  ex- 
penence  as  a  sportswriter,  1  as  a  sports 
information  director.  Clips,  layouts  and 
references  on  request.  Box  1 199,  Editor  & 
Publisher. 


SPORTSWRITER,  who  enjoys  working 
desk,  seeks  to  join  talented  staff  which 
covers  colleges  in  North  Carolina  or  Vir¬ 
ginia.  Qualifications:  married,  6  years  ex¬ 
perience,  lively  writing  style,  organiza¬ 
tional  ability,  ambition  to  improve.  Box 
1235,  Editor  &  Publisher. 


EXPERIENCED  EDUCATION  WRITER 
seeks  position  on  San  Francisco  Bay  Area 
publication.  Box  1256,  Editor  &  Publisher. 


HUSBAND-WIFE  journalists  in  late  20s 
experienced  with  all  types  of  reporting, 
layout  and  photography  seekjx>sitions  on 
Zone  3  or  4  dailies,  wx  1264,  Editor  & 
Publisher. 


SKILLED  WRITER:  Woman  with  2  years 
PR  work  in  energy,  economics  wants  back 
to  newspapers;  also  1  year  freelance;  3 
years  daily  newspaper  covering  polibcs, 
schools,  environment.  Clean,  accurate 
prose.  Strong  features.  Box  1231,  Editor& 
Publisher. 


SKILLED  WRITER/EDITOR— Background 
includes  13  years  of  newspaper,  wire  ser¬ 
vice,  and  business  reporting  and  editing. 
Some  slot  experience.  Good  understand¬ 
ing  of  politics,  economics.  Now  in  New 
York  City  but  would  relocate.  Open  to  in¬ 
teresting  offers.  Box  1279,  Editor  & 
Publisher. 


LAWYER-JOURNALIST  offers  exceptional 
effort  and  competence  to  professional 
news  staff.  Will  report  or  edit  for  medium 
to  large  daily,  magazine  or  news  sen/ice. 
Experience:  newspapers,  magazine,  uni¬ 
versity  faculties,  Capitol  Hill,  law  office, 
court,  military  news  office.  Education: 
Masters  in  Journalism,  Law  degree. 
Reasonable  salary  requirement.  Any  Zone. 
Box  1271,  Editor  &  Publisher. 


WRITING-TYPE  copy  editor  seeks  report¬ 
ing  or  combination  job  on  good  but  rea¬ 
sonably  liberal  paper.  Can  write  an  English 
sentence.  Also  do  makeup,  layout,  photog¬ 
raphy,  VDT  or  scanner.  JRC,  405  Broad¬ 
way,  Cincinnati,  Ohio  45202. 


EXPERIENCED,  YOUNG  news  and  sports 
reporter  desires  move  to  full-time  sports 
editorship  or  staff.  Any  size  paper.  Excel¬ 
lent  writer,  handy  with  camera,  darkroom, 
know  layout.  Box  1281,  Editor  &  Publisher. 


EXPERIENCED  EDITOR,  REPORTER 
seeks  spot  with  mid-sized  or  metro  daily 
with  career  potential.  VDT  trained.  Strong 
news  sense.  Hard  worker.  Call  Joe  Junod, 
(914)  738-2593  or  write  1030  Pelhamdale 


EDITORIAL 


AGGRESSIVE,  YOUNG  business  journalist 
seeks  challenge.  Invaluable  addition  to  a 
thoughtful,  progressive  organization.  Box 
1309,  Editor  &  Publisher. 


CHIEF  WRITER  and  associate  editor  re¬ 
write.  10  years  experience.  Seeking  posi¬ 
tion  with  broadcast  or  print  media.  Box 
1329,  Editor  &  Publisher. 


EDITOR  POSITION  sought  on  established 
weekly  by  reporter  with  4  years  daily  ex¬ 
perience.  Does  it  all.  $11M.  Box  1339, 
Editor  &  Publisher. 


WRITER/EDITOR/COMMENTATOR,  MSJ 
(Medill  ’63),  family  man,  seeks  opportunity 
with  organization  that  rewards  ability,  tol¬ 
erates  differences,  rejects  yesmanship. 
Box  1336,  Editor  &  Publisher. 


REPORTER,  26,  very  aggressive,  seeks 
political/general  assignment  beat  on  top 
small  or  medium  daily  on  East  or  West 
Coast.  Has  done  it  all  as  news  editor  for 
small  twice-weekly  paper.  Yale  MA,  MIT 
BS.  Douglas  Levene,  469  Brookline  St., 
Newton,  Mass.  02159.  (617)  332-6604. 


GOOD  SPORTSWRITING  demands  initia¬ 
tive,  imagination,  an  eye  for  the  off-beat 
and  a  perspective  that  can  appeal  to 
sports  fans  and  non-fans  alike.  Sportswri¬ 
ter  who  tries  seeks  new  challenge.  Daily 
experience  includes  desk,  photography, 
VDT.  Medium  to  metro,  any  Zone.  Box 
1327,  Editor  &  Publisher. 


SCIENCE/ENERGY  reporter  seeks  writing 
or  editing  job.  5  years  as  associate  editor 
of  international  newsmagazine.  BS  degree 
(physics/English),  grad  studies  in  jour¬ 
nalism.  SDX.  Will  consider  general  report¬ 
ing  spot  with  science  news  potential.  Able 
to  travel,  relocate,  SBP,  Box  1691,  Des 
Plaines,  III.  60018. 


REPORTER/EDITOR.  26,  wants  back  into 
daily  journalism.  With  Zone  5  suburban 
weekly  for  2  years.  Previously  education 
reporter  at  44,0(X)  PM  daily  for  1  year. 
Recent  SDX  award  for  editorial  writing. 
Supervisory  experience.  Know  OCR.  Will¬ 
ing  to  relocate.  Strong  in  hard  news  and 
features.  Specialty:  energy.  Box  1331, 
Editor  &  Publisher. 


RECENT  J-SCHOOL  MS  grad  with  experi¬ 
ence  seeking  staff  position  on  medium 
sized  daily  or  weekly.  Looking  for  experi¬ 
ence,  advancement— not  large  salary.  Box 
1341,  Editor  &  Publisher. 


EXPERIENCED  SPORTS  EDITOR  seeks 
similar  position  on  small  PM  daily.  Will 
work  3  weeks  at  no  cost  to  employer  to 
prove  capabilities.  MA  fellowship  winner. 
Good  writer.  Please  write  Wes  Dumont, 
336  North  Main,  Kingman,  Kansas  67068. 


FREELANCE 


WASHINGTON,  D.C.  STRINGER. 
ESTABLISHED  PRO. 

BOX  31,  COLLEGE  PARK,  MD.  20740. 


FREELANCE 


EUROPEAN  STRINGER  available  for 
dailies,  weeklies,  groups.  French,  German, 
US  law  degree,  working  on  international 
relations  MA.  Travel  often.  Juris  Kaza, 
Elisabethstr.  26,  8000  Munchen  40,  West 
Germany. 


ALASKA  STRINGER 
an  established  professional 
skilled  in  writing  and  photography 
BEAR:  Box  4-1301 
Anchorage,  Alaska  99509 
(907)  272-4063 


PHOTOJOURNAUSM 


PHOTOGRAPHER/WRITER/EDITOR,  3+ 
years  experience.  Jim  Machowski,  Box 
14288,  Minneapolis,  Minn.  55414.  (612) 
644-2708. 


DEDICATED  NEWS  PHOTOGRAPHER  with 
staff  experience  on  20,000  daily,  seeks 
staff  position  on  mid-size  daily,  any  Zone. 
Available  immediately.  Portfolio  and  clips 
on  request.  Box  1274,  Editor  &  Publisher. 


YOUNG,  HARDWORKING  photographer 
with  art  background  seeks  publication  that 
takes  pride  in  the  quality  of  its  photo¬ 
graphy.  Portfolio  tells  all.  Any  Zone.  Ed 
Wolkis,  12  FayeCt.,  Plainview,  N.Y.  11803. 


CHIEF  PHOTOGRAPHER  with  8  years  ex¬ 
perience  seeks  a  new  challenge  on  a 
photo-oriented  newspaper.  Have  diverse 
experience  in  all  areas  of  newsphotog- 
raphy.  Also  background  in  commercial 
photography.  Resume,  portfolio  and  refer¬ 
ences  available.  Box  1324,  Editor  & 
Publisher. 


PRODUCTION 


PRODUCTION  MANAGER/WORKER.  Ex¬ 
perienced  all  phases  new^aper  produc¬ 
tion  (photo  composition-offset).  Midwest/ 
South.  VDT,  Compugraphic,  paste-up,  etc. 
Much  to  offer  small  daily  or  weekly.  Box 
1337,  Editor  &  Publisher. 


PUBUC  INFORMATION 


H ELP  GET  M E  OUT  OF  CLEVELAND!  Crea¬ 
tive  publicity  and  communications  pro 
with  experience  as  public  information  di¬ 
rector,  magazine  editor,  advertising  execu¬ 
tive  and  teaching  associate  wants  to  get 
out  of  the  ppllution  and  into  the  sun.  Look¬ 
ing  for  an  interesting  position  tr  display 
unique  publicity  talents.  Resume,  refer¬ 
ences  and  additional  information  upon  re¬ 
quest.  Box  1338,  Editor  &  Publisher. 


PUBUC  RELATIONS 


PERSON  IN  FASHION  PR  with  Journalism 
experience  wishes  to  join  PR  firm  or  news¬ 
paper  in  Southern  California.  Box  1261, 
Editor  &  Publisher. 


JOURNALIST  with  4  years  experience  re¬ 
porting  for,  then  editing  semi-weekly, 
seeks  job  as  general  assignment  reporter 
on  daily.  Proficient  in  news,  features, 
photography,  headline  writing  and  page 
makeup.  Box  1229,  Editor  &  Publisher. 

SPORTS  EDITOR  and  columnist  seeks  po¬ 

sition  on  medium  size  daily.  Experienced. 
Box  761,  Editor  &  Publisher. 

SHARP  YOUNG  sports  and  entertainment 
writer  willing  to  become  an  asset  in  either 
department.  Knowledgeable  and  versatile 
in  both  fields  and  ready  to  prove  it.  If  you 
want  straight  reporting,  reviews,  excep¬ 
tional  interviews,  copy  editing,  layout, 
check  me  out.  Box  1236,  Editor  & 
Publisher. 


Ave.,  Pelham,  N.Y.  10803. 


RENAISSANCE  WOMAN,  award-winning 
recent  J-school  honors  grad,  seeks  posi¬ 
tion  in  New  England  or  upstate  Pennsylva¬ 
nia.  4  years  daily  and  weekly  experience  in 
reporting,  photography,  editing,  layout, 
copy  desk. Box  1237,  Editor  &  Publisher. 


REPORTER-EDITOR.  Woman,  background 
in  financial  reporting,  technical  news,  and 
some  general  news  including  government. 
Knowledge  of  Capitol  Hill.  Box  1182, 
Editor  &  Publisher. 


REPORTER-EDITOR.  Woman,  24,  back¬ 
ground  in  publishing,  labor  plus  medical 
journalism,  features,  PR  and  technical  ed¬ 
iting.  BA  Journalism  and  History.  Knowl¬ 
edge  of  legislatures,  computers.  Clips,  ref¬ 
erences  on  request.  Seeking  position  in 
Zone  4.  Box  1284,  Editor  &  Publisher. 


NEWS  EDITOR  seeks  general  reporting 

entry-level  position  on  daily.  Young, 

J-school  grad.  Have  clips.  Will  travel.  City 

or  university  town  preferred.  Box  1291, 

Editor  &  Publisher. 


COPY  EDITOR — 5  years  desk,  6  report¬ 
ing — photography,  J-degree,  VDT,  scanner 
experience;  seek  Zone  1,2  or  5  newspaper 
or  PR  post.  Box  1296,  Editor .&  Publisher. 


BLUE-CHIP  REPORTER,  top  feature 
writer/editor  on  small  daily  seeks  metro 
position.  Married,  31,  MS  Journalism.  Box 
1304,  Editor  &  Publisher. 

REPORTER,  28,  with  5  years  full-time  ex¬ 
perience  on  dailies  seeks  growth  on 
40,000+  daily.  Now  on  city  beat  IVz  years; 
police,  education  and  photography  in  the 
past.  Holds  Master  of  Journalism  Degree. 
Zones  5, 8, 9  preferred.  Box  1311,  Editor  & 
Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 

Not  enough  copy  to  fill! 


All  the  high  powered  and  high  pressure 
newspaper  editors  who  worry  about  the 
size  of  the  news  hole,  and  how  many 
columns  are  going  to  be  devoted  to  na¬ 
tional,  local,  sports,  fashions,  etc.,  and 
how  they  are  going  to  squeeze  every¬ 
thing  important  into  the  available  space 
from  their  multiple  news  and  features 
services,  should  consider  the  plight  of 
the  weekly  editor  in  a  resort  area  whose 
advertising  has  doubled  and  he  has  to 
worry  about  producing  enough  copy  to 
make  up  the  paper. 

Nantucket,  Mass.,  is  a  resort  where 
the  population  increases  seven-fold  in 
the  summer  time  and  the  weekly  issues 
of  the  Inquirer  and  Mirror  double  in  size, 
or  more  than  double,  from  their  winter 
average.  Business  managers  love  it — 
editors  get  harassed. 

A  recent  issue  of  the  “Inky  Mirror" 
carried  this  headline:  “Happy  Thursday 
at  the  I&M  or  sometimes  it  doesn't  pay 
to  go  to  work  or  even  get  out  of  bed." 

Before  all  those  big-time  operators  go 
off  to  fulfill  their  dreams  by  buying  a 
small,  weekly  paper,  the  editor  of  the 
I&M  suggested  they  reflect  what  a  typi¬ 
cal  Thursday  is  like.  The  editor  wrote: 

The  day  dawns  brightly  and  with  a  cer¬ 
tain  amount  of  apprehension.  Did  the 
Selectmen  have  any  news  at  their  weekly 
meeting?  Is  there  enough  copy?  Will 
everything  flow  together? 

This  Thursday  morning  was  no  diffe¬ 
rent  from  any  other  except  it  was  a 
beautiful  summer  day. 

Arrived  at  work  shortly  after  7:.^0 
p.m.,  maybe  it  was  closer  to  8 — that's 
usually  when  1  get  in. 

Star  reporter  is  working  feverishly 
over  the  copy  from  Wednesday  night.  An 
expected  wealth  of  material  failed  to 
make  an  appearance.  A  good  deal  of  talk 
and  no  action. 

Last  minute  police  news,  and  catching 
up  on  those  little  items  that  had  been 
pushed  to  the  side  earlier  in  the  week. 
Make  sure  all  captions  are  down.  Check 
to  make  sure  advertisements  are  done 
and  those  thrown  back  from  the  previous 
evening's  survey  are  done. 

How  many  pages?.  .  .  24.  26.  28. 
Twenty-eight  appears  to  be  the  magic 
number. 

Do  we  have  enough  copy  for  that 
many — looks  like  it. 

“Who's  doing  the  heads?"  Several 
people  pitch  in  and  it  is  underway.  The 
witching  hour  approaches — II  and  no 
paste-up  started. 

Headlines  are  on  the  stories  and  all  is 
laid  out.  Everyone  grabs  a  page  and 
we're  off. 

The  back  section  moves  smoothly 
ahead.  It  will  be  a  four  section  paper  with 
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2-8' s  and  2-6' s.  It  is  into  the  second  sec¬ 
tion. 

Suddenly  all  of  the  copy  that  looked  so 
monumental  in  the  beginning  is  disap¬ 
pearing  rapidly. 

How  many  more  pages  to  go? 

Hey  we  have  to  cut  down  on  the 
number  of  pages. 

The  girls  go  to  work  figuring  out  how 
to  make  it  work.  Do  we  cut  2  or  4  pages? 

If  we  cut  4  then  the  remaining  pages  will 
be  so  full  that  we  might  leave  out  some  of 
the  news.  Cut  it  2  pages  and  see  how  it 
works. 

Great  it  will  work. 

The  front  section  is  done  and  that 
leaves  only  the  middle  section  of  6  pages 
to  go. 

There  still  isn't  enough  copy. 

Into  the  photo  file  and  see  what  we 
have.  The  darkroom  gets  the  word  that 
there  will  be  several  halftones  to  do,  all 
100  percent.  Message  isn't  accepted  too 
well  but  we  get  an  agreement  to  do  the 
job  just  as  soon  as  the  chemicals  age. 

Publishers  named 
at  Dallas  T-H  and 
Oakland  Tribune 

Lee  J.  Guittar,  46,  currently  president 
of  the  Detroit  Free  Press,  will  become 
publisher  and  chief  operating  officer  of 
the  Dallas  Times  Herald  effective  Au¬ 
gust  8.  He  succeeds  W.  Thomas 
Johnson,  who  becomes  president  of  the 
Los  Angeles  Times  on  August  1. 

James  F.  Chambers  Jr.,  chairman  of 
the  board  and  chief  executive  officer  of 
the  Times  Herald,  said  Guittar  will  be 
responsible  for  all  newspaper  operations. 
Chambers  said:  “We  searched  the  nation 
to  find  the  best  possible  man  to  take 
over." 

Kenneth  P.  Johnson  will  continue  as 
limes  Herald  executive  vicepresident 
and  editor;  Thomas  R.  McCartin  as 
executive  vicepresident,  marketing  and 
circulation,  iuid  Robert  E.  Hollingsworth 
as  vicepresident  and  general  manager. 

Guittar  has  been  with  the  Detroit  Free 
Press  since  1972  when  he  became  vice- 
president  and  business  manager.  Two 
years  later  he  was  promoted  to  vice- 
president  and  general  manager  and  in 
1975  was  elevated  to  president. 

Before  joining  the  Free  Press.  Guittar 
served  as  personnel  director  and  circula¬ 
tion  manager  of  the  Miami  Herald. 

sic  * 

G.  Gordon  Strong  has  resigned  as 
chairman  of  the  board  of  Thomson 
Newspapers.  Inc.,  and  accepted  ap- 


Back  to  the  paste-up  area  and  on  down 
into  the  front  office  to  look  for  fill  mate¬ 
rial. 

You'd  think  that  with  the  summer  here 
there  would  be  more  news.  Three  repor¬ 
ters  going  full  tilt  and  the  advertising  is 
outweighing  the  news. 

Tales  of  horror.  Instead  of  three  pages 
to  fill  it  is  discovered  that  a  back  section 
page  got  stuck  to  another  page  and  it  has 
to  be  filled  with  “something."  so  it's  4 
pages  to  go. 

Not  in  as  good  shape  as  we  thought. 

No  more  filler  news. 

Time  moves  on  the  press  men  are  yell¬ 
ing  for  negatives,  everyone  is  rushing 
around.  Everyone  hates  everyone. 
Crazy. 

In  a  last  ditch  effort  to  help  the  cause 
this  nonsense  is  written.  It's  really  true 
and  we  offer  the  advice  to  all  of  our  city 
friends  wishing  to  take  over  a  small 
weekly  newspaper,  apprentice  yourself 
out  for  a  while  and  make  sure  the  nerves 
will  stand  the  effort  or  that  your  crew  can 
stand  you. 

Our  whole  crew  is  about  ready  to 
throw  in  the  towel  and  it  is  only  early 
June  and  this  week's  paper  isn't  on  the 
news  stand  as  yet. 

Happy  Thursday. 


Guittar  Strong 


pointment  as  publisher  of  the  Oakland 
(Calif.)  Tribune,  recently  acquired  by 
Combined  Communications  Corporation 
of  Phoenix. 

Strong  said  he  resigned  from  his  job  as 
chairman  of  Thomson  in  Canton,  Ohio, 
to  move  to  the  West  Coast,  where  he 
plans  to  retire.  Thomson  chairman  since 

1972,  Strong  also  since  1968  has  been 
president  and  publisher  of  Thomson- 
Brush-Mtxire  Newspapers, 

“At  63,  it's  a  real  challenge  to  start 
over  again."  Strong  said  in  his  new  office 
at  the  Oakland  Tribune. 

A  director  of  Associated  Press  since 

1973,  Strong  also  was  a  director  of 
American  Newspaper  Publishers  As¬ 
sociation  from  1956  to  1%4.  Since  1957 
he  has  been  a  director  of  the  Newspaper 
Advertising  Bureau. 

Strong  began  his  career  in  1945  as  an 
assistant  treasurer  of  the  Toledo  (Ohio) 
Blade  of  which  he  later  became  treasurer 
and  business  manager.  He  joined 
Brush-Moore  in  1952  as  general  man¬ 
ager.  The  Thomson  Newspaper  group 
bought  Bmsh-Moore  in  1967  in  a  trans¬ 
action  which  at  that  time  was  described 
as  the  largest  in  American  journalism. 
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'WHEN  WE  CONVERTED 
WE  GOT  WHAT  WE  . 
HAD  TO  HAVE...  I 
^  A  TOTAL  5 

1'  SYSTEM,  TOTAL 
J  SERVICE  AND  ^ 
\  TOTAL  SUPPLY" 


TOM  TAYLOR 
GENERAL  FOREMAN 
New  York  Times 


"We  knew  the  changeover  was  goi|ig  to  be  a 
mammoth  job.  We  had  to  have  Someone  that 
could  quickly  set  up  a  platerooniL 
people  and  supply  us  with  whatever  it  takes  to 
go  offset.  Western  did  all  of  it— vyhat  a  relief!' 

Tom  Taylor,  of  the  New  York  Times, 
didn't  have  to  worry  about  a  thing.  And  still 
doesn't . . .  for  Western's  continual  follow-up 
service  and  quality  products  assure  a 
smooth  operation. 

Are  you  converting  to  offset  or  Di-Litho? 

If  so,  consider  Western's  complete  plateroom 
conversion  package.  We'll  lay  out  and  design 
your  plateroom— train  your  people  and  supply 
you  with  everything  you  need— machinery, 

plates  and  chemistry _ and  follow-up 

service,  too— continual  follow-up  service  to 
keep  you  operating  smoothly. 

Remember  WESTERN— fully  experienced  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  Hugh 
McGaughy— he'll  give  you  the  good  news,  or 
call  Hugh  at  our  toll-free  number 
800/325-3310.  We  will  also  send  you  a 
package  of  literature— and  have  a  Technical 
Representative  call  if  you  wish. 


Tom  Taylor  and  assistant  Mac  Russell  check  quality. 
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Another  „ 

Cliburn?  Sills? 


i 

No  one  knows  what  fame  or  fortune  the 
future  may  hold  for  these  young  people.  But 
The  Evansville  Press  is  convinced  of  one 
thing:  They  will  make  a  significant  contribu¬ 
tion  to  their  community's  cultural  heritage. 

In  fact,  they  already  have. 

Each  year,  The  Press;  in  cooperation  with 
the  Evansville  Arts  and  Education  Council, 
sponsors  the  Youth  Recognition  Awards, 
aimed  at  honoring  high  school  students  for 
"exceptional  talent  and  creativity"  in  the 


creative  and  performing  arts. 

This  year,  27  area  high  school  students 
were  selected  for  the  award.  Among  them 
were  artists,  violinists,  cellists,  vocalists, 
clarinetists,  poets,  dramatists,  pianists,  jour¬ 
nalists  . . .  creative,  talented  young  people 
with  something  important  to  offer. 

Youth  Recognition  Awards:  The  Press' way 
of  saying  "thanks"  to  dedicated  young 
people  who  have  developed  their  talents  for 
the  enrichment  of  us  all. 


The  Evansville  Press 

a  Scripps-Howard  newspaper 
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